Legacy Business Registry Staff Report
Hearing Date: April 26, 2021

SAN FRANCISCO BAY TIMES
Application No.:
LBR-2020-21-037
Business Name:
San Francisco Bay Times
Business Address:
358 Noe Street
District:
District 8
Applicant:
Betty L. Sullivan, President
Nomination Letter Date: February 11, 2021
Nominated By:
Supervisor Rafael Mandelman
Staff Contact:
Richard Kurylo
legacybusiness@sfgov.org

BUSINESS DESCRIPTION
The San Francisco Bay Times (“SF Bay Times” or “Bay Times”) was founded in 1978 as a print
publication with the mission to reflect and connect the diverse community within the Bay Area.
The publication’s name has evolved over time; starting as the “San Francisco Bay Times” in
1978, it then changed to “Coming Up” in 1979, before reverting back to the original name in
1989. Additionally, the content is now offered in several formats, both in print and web-based
applications. However, despite the Bay Times evolving as necessary, the core functions and
goals have remained the same. After 43 years in business, the Bay Times continues to bring
high-quality news and design content to its readers, specifically to the LGBTQIA community.
The Bay Times was founded by two gay friends and is now a certified LGBT-owned business
(specifically, lesbian-owned) by the National Lesbian & Gay Chamber of Commerce. Since its
founding, the Bay Times has not had a strong association with any structure. The business’
distribution operations are currently located at 358 Noe Street and 2261 Market Street in San
Francisco, and 525 Bellevue Avenue in Oakland, but the business’s keystone features are its
content, design, and production, which are all completed virtually.
The Bay Times celebrates the LGBTQIA identity and strengthens the efforts of like-minded
organizations, such as SF Pride, by supporting and spreading solidarity among its community
and other traditionally underrepresented groups. San Francisco Bay Times serves the present
reader base, but also understands that their paper serves an important historical and recordkeeping function for future generations. The Bay Times has been used in schools as an
educational tool and is archived by several institutions, including: The University of California at
Berkeley Library; the San Francisco Public Library; the Gay and Lesbian Historical Society; the
Lesbian and Gay Archives of New Zealand; and the Library of Congress, among others. In
addition to its print presence, the San Francisco Bay Times has a robust archive of electronic
content, with its website (launched in 2006), robust social media presence, and e-blast
announcements.
On an annual basis, the Bay Times provides ongoing media coverage to many important
LGBTQIA- and underserved community events and organizers, including (but not limited to):
the AIDS Walk, Bay Area American Indian Two Spirits, Frameline International Film Festival,
National Center for Lesbian Rights, Project Open Hand, Rock the Casa, Shanti Project, and
Women’s Community Orchestra. These aforementioned organizations are just a sampling of
the many that the San Francisco Bay Times supports. For a comprehensive list, please refer to
the attached Legacy Business Application.

CRITERION 1
Has the applicant operated in San Francisco for 30 or more years, with no break in San
Francisco operations exceeding two years?
Yes, San Francisco Bay Times has operated in San Francisco for 30 or more years, with no
break in San Francisco operations exceeding two years:
Unknown address in 1978 (1 year)
3410 19th Street from unknown year to 2011 (unknown number of years)
150 Central Avenue from 1978 to unknown year (unknown number of years)
613 Laguna Street from 1978 to unknown year (unknown number of years)
2120 Market Street #104 from 1981 to unknown year (unknown number of years)
288 7th Street from 1990 to 1991 (1 year)
P.O. Box 410386 from 2006 to 2011 (5 years)
2261 Market Street #309 from 2011 to present (10 years)

CRITERION 2
Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community?
Yes, San Francisco Bay Times has contributed to the history and identity of the LGBT
community, the Castro / Upper Market neighborhood, and San Francisco.
The Historic Preservation Commission recommended the applicant as qualifying, noting the
following ways the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community:
•

The business is associated with news production and distribution, and specifically to
LGBTQIA-related news.

•

The business has had many notable LGBTQIA persons as former or current contributors,
such as Randy Alfred, Cleve Jones, Dr. Marcy Adelman, and Jamie Leno Zimron, among
many others.

•

The San Francisco Bay Times was referenced, quoted, and cited in the Citywide Historic
Context Statement for LGBTQ History In San Francisco, 2016, Donna J. Graves and
Shayne E. Watson (pages 210 and 241).

•

The Bay Times has been featured in several publications, including two books, the San
Francisco Examiner, and the San Francisco Chronicle, among others.

CRITERION 3
Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms?
Yes, San Francisco Bay Times is committed to maintaining the physical features and traditions
that define the business.

HISTORIC PRESERVATION COMMISSION RECOMMENDATION
The Historic Preservation Commission recommends that San Francisco Bay Times qualifies for
the Legacy Business Registry under Administrative Code Section 2A.242(b)(2) and
recommends safeguarding of the below listed physical features and traditions.

Physical Features or Traditions that Define the Business:
• Maintaining the Bay Times’ mission and goal of bringing diverse Bay Area people together
and forging common links and allyship between various movements, such as the
LGBTQIA, racial minority, environmentalist, and labor communities.
• Providing news, resources, and support to the various LGBTQIA community members,
including individuals, families, businesses, nonprofits, educational space, and more.
• Historical traditions of keeping an aspect of the publication in print format, to provide a
physical presence of the business and harken back to its initial roots.
• Maintaining some kind of visual logo, for a physical representation of the business and its
goals.
• Maintain the “Castro Street Cam Service.”
• Retain the historic (and current) business name of “San Francisco Bay Times.”
• Continue publishing news from a diverse pool of contributors.
• Attempt to maintain LGBTQIA ownership of the business, if at all possible.
• Continue to contribute and support local organizations, community contributors, and events
that promote intersectional LGBTQIA support and solidarity.

CORE PHYSICAL FEATURE OR TRADITION THAT DEFINES THE BUSINESS
Following is the core physical feature or tradition that defines the business that would be
required for maintenance of the business on the Legacy Business Registry.
• Publication covering the LGBTQ community.

STAFF RECOMMENDATION
Staff recommends that the San Francisco Small Business Commission include San Francisco
Bay Times currently located at 358 Noe Street in the Legacy Business Registry as a Legacy
Business under Administrative Code Section 2A.242.

Richard Kurylo, Program Manager
Legacy Business Program

Small Business Commission
Resolution No. _______________
April 26, 2021

SAN FRANCISCO BAY TIMES
Application No.:
LBR-2020-21-037
Business Name:
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Business Address:
358 Noe Street
District:
District 8
Applicant:
Betty L. Sullivan, President
Nomination Letter Date: February 11, 2021
Nominated By:
Supervisor Rafael Mandelman
Staff Contact:
Richard Kurylo
legacybusiness@sfgov.org

Adopting findings approving the Legacy Business Registry application for San Francisco
Bay Times, currently located at 358 Noe Street.
WHEREAS , in accordance with Administrative Code Section 2A.242, the Office of Small
Business maintains a registry of Legacy Businesses in San Francisco (the "Registry") to
recognize that longstanding, community-serving businesses can be valuable cultural assets of
the City and to be a tool for providing educational and promotional assistance to Legacy
Businesses to encourage their continued viability and success; and
WHEREAS , the subject business has operated in San Francisco for 30 or more years, with no
break in San Francisco operations exceeding two years; or

WHEREAS , the subject business has operated in San Francisco for more than 20 years but less
than 30 years, has had no break in San Francisco operations exceeding two years, has
significantly contributed to the history or identity of a particular neighborhood or community and,
if not included in the Registry, faces a significant risk of displacement; and

WHEREAS , the subject business has contributed to the neighborhood's history and identity; and
WHEREAS , the subject business is committed to maintaining the physical features and traditions
that define the business; and
WHEREAS , at a duly noticed public hearing held on April 26, 2021, the San Francisco Small
Business Commission reviewed documents and correspondence, and heard oral testimony on
the Legacy Business Registry application; therefore
BE IT RESOLVED, that the Small Business Commission hereby includes San Francisco Bay
Times in the Legacy Business Registry as a Legacy Business under Administrative Code
Section 2A.242.
BE IT FURTHER RESOLVED, that the Small Business Commission recommends safeguarding
the below listed physical features and traditions at San Francisco Bay Times.

Physical Features or Traditions that Define the Business:
• Maintaining the Bay Times’ mission and goal of bringing diverse Bay Area people together
and forging common links and allyship between various movements, such as the
LGBTQIA, racial minority, environmentalist, and labor communities.
• Providing news, resources, and support to the various LGBTQIA community members,
including individuals, families, businesses, nonprofits, educational space, and more.
• Historical traditions of keeping an aspect of the publication in print format, to provide a
physical presence of the business and harken back to its initial roots.
• Maintaining some kind of visual logo, for a physical representation of the business and its
goals.
• Maintain the “Castro Street Cam Service.”
• Retain the historic (and current) business name of “San Francisco Bay Times.”
• Continue publishing news from a diverse pool of contributors.
• Attempt to maintain LGBTQIA ownership of the business, if at all possible.
• Continue to contribute and support local organizations, community contributors, and events
that promote intersectional LGBTQIA support and solidarity.

BE IT FURTHER RESOLVED, that the Small Business Commission requires maintenance of the
below listed core physical feature or tradition to maintain San Francisco Bay Times on the
Legacy Business Registry:
• Publication covering the LGBTQ community.
_______________________________________________________________________

I hereby certify that the foregoing Resolution was ADOPTED by the Small Business
Commission on April 26, 2021.

_________________________
Regina Dick-Endrizzi
Director

RESOLUTION NO. _________________________
Ayes –
Nays –
Abstained –
Absent –

Legacy
Business
Registry
Application No.:
Business Name:
Business Address:
District:
Applicant:
Nomination Letter Date:
Nominated By:

Application
Review Sheet
LBR-2020-21-037
San Francisco Bay Times
358 Noe Street
District 8
Betty L. Sullivan, President
February 11, 2021
Supervisor Rafael Mandelman

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more
years, with no break in San Francisco operations exceeding two years?
X
Yes
No
Unknown address in 1978 (1 year)
3410 19th Street from unknown year to 2011 (unknown number of years)
150 Central Avenue from 1978 to unknown year (unknown number of years)
613 Laguna Street from 1978 to unknown year (unknown number of years)
2120 Market Street #104 from 1981 to unknown year (unknown number of years)
288 7th Street from 1990 to 1991 (1 year)
P.O. Box 410386 from 2006 to 2011 (5 years)
2261 Market Street #309 from 2011 to present (10 years)

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or
the identity of a particular neighborhood or community?
X
Yes
No

CRITERION 3: Is the applicant committed to maintaining the physical features or
traditions that define the business, including craft, culinary, or art forms?
X
Yes
No

NOTES: N/A
DELIVERY DATE TO HPC: March 11, 2021
Richard Kurylo
Program Manager, Legacy Business Program

Member, Board of Supervisors District

8

City and County of San Francisco

RAFAEL MANDELMAN

February 11, 2021
RE: Nomination of San Francisco Bay Times to the Legacy Business Registry
Dear Director Regina Dick Endrizzi:
I’m writing to nominate San Francisco Bay Times for the Legacy Business Registry.
The San Francisco Bay Times began operation in 1978 and under the new ownership has continued
to publish bi-weekly without interruption since 2011. Since it’s founding, the San Francisco Bay
Times has provided information, resources, and inspiration to the LGBTQ community through its
publications. Events covered on the pages of the San Francisco Bay Times include coverage of the
recent 2020 election, the legalization of same-sex marriage, and the Orland Pulse Nightclub tragedy.
From its first publication to today, the San Francisco Bay Times continues to provide an important
space for community members to share their ideas and inform each other.
The San Francisco Bay Times has a long history of supporting the LGBTQ community in San
Francisco. Since 1995, the newspaper has served as an official media partner for the yearly San
Francisco Pride Parade. The San Francisco Bay Times also participates in the annual Castro Street
Fair and helps create and distribute promotional materials at no cost. Due its long history as an
important voice for the LGBTQ community in San Francisco, I strongly believe that this business
would benefit greatly from being a part of San Francisco’s Legacy Business Registry. I thank you for
your consideration.
Sincerely,

Rafael Mandelman
Member, San Francisco Board of Supervisors

City Hall • 1 Dr. Carlton B. Goodlett Place • Room 244 • San Francisco, California 94102-4689 • (415) 554-6968
Fax (415) 554-6909 • TDD/TTY (415) 554-5227 • E-mail: Rafael.Mandelman@sfgov.org

Legacy Business Registry

Application

Section One:
Business / Applicant Information.
Please provide the following information:
The name, mailing address and other contact information of the business;
The name of the person who owns the business. For businesses with multiple owners,
identify the person(s) with the highest ownership stake in the business;
The name, title and contact information of the applicant;
The business’s San Francisco Business Account Number and entity number with the
Secretary of State, if applicable.
NAME OF BUSINESS:

BUSINESS OWNER(S)
(Identify the person(s) with the highest ownership stake in the business):

CURRENT BUSINESS ADDRESS:

TELEPHONE NUMBER:
EMAIL ADDRESS:

MAILING ADDRESS – STREET ADDRESS:

MAILING ADDRESS – CITY AND STATE:

Same as Business Address
MAILING ADDRESS – ZIP CODE:
WEBSITE ADDRESS:
FACEBOOK PAGE:
TWITTER NAME:
APPLICANT’S NAME:

APPLICANT’S TELEPHONE NUMBER:

APPLICANT’S TITLE:

APPLICANT’S EMAIL ADDRESS:

SAN FRANCISCO BUSINESS ACCOUNT NUMBER:
SECRETARY OF STATE ENTITY NUMBER (If applicable):

1 D R . C A R L T O N B . G O O D L E T T P L A C E , R O O M 1 4 0 , S A N F R A N C I S C O , C A L I F O R N I A 9 4 1 0 2 -4 6
(415) 554-6134 / www.sfos b.org / legacybusiness@sfgov. org

Legacy Business Registry

Application

Section Two:
Business Location(s).
List the business address of the original San Francisco location, the start date of business and the
dates of operation at the original location. Check the box indicating whether the original location of
the business in San Francisco is the founding location of the business. If the business moved from
its original location and has had additional addresses in San Francisco, identify all other addresses
and the dates of operation at each address. For businesses with more than one location, list the
additional locations in section three of the narrative.
ORIGINAL SAN FRANCISCO ADDRESS

ZIP CODE

START DATE OF BUSINESS

IS THIS LOCATION THE FOUNDING LOCATION OF THE
BUSINESS?

DATES OF OPERATION AT THIS
LOCATION

OTHER ADDRESSES (If applicable)

ZIP CODE

DATES OF OPERATION
Start:
End:

OTHER ADDRESSES (If applicable)

ZIP CODE

DATES OF OPERATION
Start:
End:

OTHER ADDRESSES (If applicable)

ZIP CODE

DATES OF OPERATION
Start:
End:

OTHER ADDRESSES (If applicable)

ZIP CODE

DATES OF OPERATION
Start:
End:

OTHER ADDRESSES (If applicable)

ZIP CODE

DATES OF OPERATION
Start:
End:

OTHER ADDRESSES (If applicable)

ZIP CODE

DATES OF OPERATION
Start:
End:

OTHER ADDRESSES (If applicable)

ZIP CODE

DATES OF OPERATION
Start:
End:
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Legacy Business Registry

Application

Section Three:
Disclosure Statement.
San Francisco Taxes, Business Registration, Licenses, Labor Laws and Public
Information Release.
This section is verification that all San Francisco taxes, business registration and licenses are
current and complete, and there are no current violations of San Francisco labor laws. This
information will be verified. A business deemed not current with all San Francisco taxes, business
registration and licenses, or has current violations of San Francisco labor laws, will not be eligible
to apply for grants through the Legacy Business Program.
In addition, we are required to inform you that all information provided in the application will
become subject to disclosure under the California Public Records Act.
Please read the following statements and check each to indicate that you agree with the
statement. Then sign below in the space provided.
I am authorized to submit this application on behalf of the business.
I attest that the business is current on all of its San Francisco tax obligations.
I attest that the business’s business registration and any applicable regulatory license(s) are
current.
I attest that the Office of Labor Standards and Enforcement (OLSE) has not determined that
the business is currently in violation of any of the City’s labor laws, and that the business
does not owe any outstanding penalties or payments ordered by the OLSE.
I understand that documents submitted with this application may be made available to the
public for inspection and copying pursuant to the California Public Records Act and San
Francisco Sunshine Ordinance.
I hereby acknowledge and authorize that all photographs and images submitted as part of
the application may be used by the City without compensation.
I understand that the Small Business Commission may revoke the placement of the
business on the Registry if it finds that the business no longer qualifies, and that placement
on the Registry does not entitle the business to a grant of City funds.

Name (Print):

Date:

Signature:
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SAN FRANCISCO BAY TIMES
Section 4: Written Historical Narrative
CRITERION 1
a. Provide a short history of the business from the date the business opened in San Francisco to
the present day, including the ownership history. For businesses with multiple locations, include
the history of the original location in San Francisco (including whether it was the business's
founding and or headquartered location) and the opening dates and locations of all other
locations.
The San Francisco Bay Times (“Bay Times”) was founded in 1978 and since then has had no break
in San Francisco operations exceeding two years. The registration date with the California
Secretary of State was February 14, 1978.
In 1978, a collective of seven women and men joined together to plan and produce the first issue
of the San Francisco Bay Times. Meetings were held at founding co-publisher Bill Hartman's home
located on Central Avenue in San Francisco. The collective included Hartman, co-publisher Roland
Schembari, founding editor Randy Alfred, circulation manager Susan Calico, women’s section
editor Priscilla Alexander, and two others.
Following is a timeline of key dates in the San Francisco Bay Times’ history:
•
•
•
•
•
•
•

•
•
•

February 14, 1978: “San Francisco Bay Times” was established with the California Secretary
of State, with an entity mailing address of 150 Central Avenue in San Francisco.
May 1, 1978: Inaugural issue was published, and it continued as a monthly print publication
through July 1978.
For a portion of 1978, an office was maintained at 613 Laguna Street in San Francisco.
July 1978 through September 1979: Publication on hold to re-evaluate the business model
and content structure of the print issue.
October 1979: Re-introduced the print publication under the title Coming Up. It continued
on a monthly publication schedule through March 1989.
September 4, 1981: Coming Up was registered with the California Secretary of State. The
mailing address for the business was 2120 Market Street #104 in San Francisco.
1981: Founding publishers Schembari and Hartman retired from the publication, and the
ownership was changed to Kim Corsaro, who served as publisher from 1981–2011. Corsaro
continued as editor and publisher of the publication as a bi-weekly from 1981 through July
2011, when she retired.
August 12, 1983: The entity “San Francisco Bay Times, Inc.” was established with the
California Secretary of State as part of the evolution of the business structure of the San
Francisco Bay Times.
April 1989: The name was changed back to the San Francisco Bay Times.
1990–1999: Maintained an office at 288 7th Street in the South of Market District.

•

•
•

•
•

•

April 7, 2006: The limited liability company “Bay Times, LLC” was registered with the
California Secretary of State as part of the ongoing evolution of the publication’s business
structure. The agent for the service of process was Kim Corsaro. The mailing address was
P.O. Box 410386, San Francisco, CA 94038-01386.
2006: Introduced the website www.sfbaytimes.com and began publishing content both
online and in print.
2010: Due to a family commitment, publisher Corsaro operated the San Francisco Bay
Times as a virtual business while commuting between Florida and San Francisco. The
publication has since operated as a virtual business without a designated street address
location.
2011: Kim Corsaro sold the paper to Sullivan Communications, Inc., which is owned by
Betty L. Sullivan. Sullivan made a private ownership agreement with co-publisher/co-owner
Jennifer L. Viegas.
March 2020: business in the city of San Francisco was dramatically restricted with the
implementation of public health-related regulations addressing the COVID-19 pandemic.
This resulted in a heavy loss of advertising due to necessary venue closures, event
cancellations, and travel restrictions. The publication schedule of the paper was adjusted,
fluctuating between the standard “print and online” formats and an abbreviated “online
only” format for alternating issues.
2021: The publication schedule will continue on the signature bi-weekly schedule. The
impact of the COVID-19 pandemic will be continually monitored, and changes will be made
as necessary to maintain good business practices without sacrificing services.

Under the leadership of Sullivan and Viegas, the San Francisco Bay Times published without
interruption as a bi-weekly publication from August 2011 to the present. During these years, they
have focused on bringing the highest standards of newspaper content and design to the pages of
the paper. Additionally, leading voices in the Bay Area’s LGBT community have been recruited as
regular contributors. The advertising base of the paper has been rebuilt after having been lost
during the first decade of the new century. Distribution outlets have been strengthened and a new
printer was identified to bring the lowest possible costs yet high quality of newsprint.
Since 2011, the San Francisco Bay Times has conducted distribution operations from multiple
locations including 525 Bellevue Avenue, Oakland; and 2261 Market Street, San Francisco. Both copublishers work from home offices located in the Castro neighborhood and also at an East Bay site
in Oakland. Other members of the production team are located outside of the San Francisco Bay
Area. Thus, the San Francisco Bay Times has operated from a “virtual office” since August of 2011.
b. Describe any circumstances that required the business to cease operations in San Francisco
for more than six months?
During its early years, publication was on hold between July 1978 through September 1979. The
decision to put the publication on hold was based on the need to re-evaluate the business model
and content structure of the print issue. The title was changed to Coming Up when it was reintroduced in October 1979. The title reverted to the San Francisco Bay Times in April 1989 and
has continued uninterrupted since then.

The publication sequence from May 1, 1978 through December 17, 2020 has been verified by the
San Francisco City Historian, Susan Goldstein, based on copies of issues that are on file or
otherwise preserved at the San Francisco Public Library.
c. Is the business a family-owned business? If so, give the generational history of the business.
Yes, the San Francisco Bay Times is family owned and certified by the National Lesbian & Gay
Chamber of Commerce as fully LGBT owned. At present, the paper is also entirely lesbian owned,
although men play key roles in content development and production.
When it was introduced in 1978, the publication was owned by two gay men who were friends
living separately. They worked with a group of five other friends.
When Corsaro assumed the publisher role in 1981, she involved her daughter and son in the
operation of the paper, and they continued to assist the business through July 2011.
Sullivan’s son-in-law John Herren serves as technology director and web master for the company.
Sullivan’s daughter Elizabeth Herren and her family regularly participate in the Bay Times’ Pride
Parade contingent and have been involved in other Bay Times-related events..
Viegas' mother represented the paper at numerous LGBT community events, assisted in building
relationships with advertisers, and served as a food columnist for the paper as well.
d. Describe the ownership history when the business ownership is not the original owner or a
family-owned business.
The ownership history of the San Francisco Bay Times is as follows:
1978:
1978 to 1981:
1981 to 2011
2011 to Present:

A collective of seven people who decided to explore creating a new LGBT
publication; An initial “sample” issue was published on May 1, 1978
Roland Schembari and Bill Hartman, Co-Publishers
Kim Corsaro, Publisher and Editor
Dr. Betty L. Sullivan and Jennifer L. Viegas, Co-Publishers/Co-Editors

e. When the current ownership is not the original owner and has owned the business for less
than 30 years, the applicant will need to provide documentation of the existence of the business
prior to current ownership to verify it has been in operation for 30+ years. Please use the list of
supplemental documents and/or materials as a guide to help demonstrate the existence of the
business prior to current ownership.
Documentation of the origins and evolution of the business verifying it has been in operation for
30+ years is provided in this Legacy Business Registry application.
Among the documents compiled to show the history of the business is a letter from San Francisco
City Archivist Susan Goldstein, who heads up the San Francisco History Center and Special

Collections at the San Francisco Public Library. Her letter provides an overview of the copies of the
San Francisco Bay Times and Coming Up (during the years the paper’s name was altered) from
1978 to the present.
f. Note any other special features of the business location, such as, if the property associated
with the business is listed on a local, state, or federal historic resources registry.
The business has operated from a series of locations since its founding and none is considered to
be more significant than others. As part of its program to recognize buildings with historical
significance to the LGBT community, however, the Leather & LGBTQ Cultural District plans to place
a bronze plaque in front of the building at 288 7th Street to acknowledge that location as where
the San Francisco Bay Times operated from 1990 to 1999.

CRITERION 2
a. Describe the business's contribution to the history and/or identity of the neighborhood,
community or San Francisco.
Since its founding, the San Francisco Bay Times has strived to reflect and to serve the Bay Area
LGBTQ community — via its content, contributors, mission, and more — and particularly the
community in the Castro District given this district's longstanding importance to the LGBTQ
community.
In general, newspapers have long been acknowledged as the “first recorders of history” since, as
publications, newspapers provide to their readership relevant news and information about what
has happened and what will be coming up in their communities.
Among the topics of information included in the San Francisco Bay Times are election and political,
civic, business, health and wellness, recreation, sports, arts and entertainment, community events,
and many others.
By providing editorial and advertising content specifically created in each issue for the Bay Area’s
LGBTQ community, the newspaper is “recording history” as it happens. Newspapers are collected
and preserved by libraries, museums, archives, colleges, universities, and other institutions. The
San Francisco Bay Times is collected and archived at the San Francisco Public Library, Gay &
Lesbian Historical Society, the University of California at Berkeley Library, and others.
Personals Section
The former "Personals" section of the San Francisco Bay Times for decades served as one of the
few ways that LGBTQ individuals felt safe to network with others for both personal and
professional reasons. Many couples to this day tell the publishers that they met years ago via the
Personals section. Profiles of couples who have met through the Bay Times have been published,
and an original song entitled “Bay Times Personals Blues,” written by a reader about her longing to
meet a new girlfriend, has also been collected and published.

"Personals" existed before the internet, cell phones, and other modern forms of communication.
The connections that they made possible are still desired today, so maintaining and forging such
bonds are an important part of the San Francisco Bay Times mission.
Historic Events
In recent years, the San Francisco Bay Times has published issues devoted to coverage of events
such as the United States Supreme Court rulings on the legalization of same sex marriage, the
Orlando Pulse Nightclub tragedy, the passing of community icons such as Del Martin and Phyllis
Lyon, the passing of Justice Ruth Bader Ginsberg, and more.
Between August and December of 2020, the paper covered the historic election wins of President
Joe Biden and Vice President Kamala Harris. Harris has been a contributor to the San Francisco Bay
Times and attended a reception in her honor hosted by San Francisco Bay Times team members.
Fostering Pride
LGBTQ identity is celebrated in the San Francisco Bay Times, strengthening efforts of other
nonprofits, such as SF Pride, in fostering pride about and among LGBTQ community members and
other traditionally underserved groups. The paper has been used as a teaching tool in schools to
instruct others about the LGBTQ community.
b. Is the business (or has been) associated with significant events in the neighborhood, the city,
or the business industry?
The Hongisto Incident 1
In 1992, the Bay Times stood by communities of color and ran an editorial graphic criticizing San
Francisco Police Department Chief Richard Hongisto for the mass arrest of hundreds of
demonstrators peacefully protesting the Rodney King verdict, according to The Los Angeles Times,
which wrote about the incident. The Bay Times published a front-page graphic of Chief Hongisto
with a headline that read: “Dick’s Cool New Tool: Martial Law.” Subsequently, an investigation was
conducted into allegations that Hongisto tried to suppress the paper by ordering officers to
remove copies of the publication from news racks. Following the incident and investigation, the
Chief was fired by a unanimous decision of the San Francisco Police Commission. Subsequently,
the newspaper won a court decision and was awarded compensation.
“We believe the chief exercised poor judgement and abused his power in the incident,” said
commission Chairman Harry Low, a former state appeals court judge, according to The Los Angeles
Times. “His explanation of this incident is difficult for this commission to accept in light of the
evidence."

1

Sources: San Francisco Examiner, Wikipedia

San Francisco Pride Parade and Castro Street Fair
Since 1995, members of the current San Francisco Bay Times team have participated actively in
the San Francisco Pride Parade held each year in June. After assuming management of the paper,
co-publishers Sullivan and Viegas have organized and managed a large multi-vehicle contingent.
Varying year by year, the contingent has included a women’s drumming core, a costumed dancing
troupe, a live rock and roll band, live DJs, stilt walkers, and other special elements. The contingent
has been awarded the Best Musical Contingent in multiple years, and in 2013, Sullivan was
honored as a Community Grand Marshal.
Additionally, the paper publishes two “Pride Month” issues in June. The first of these includes
news from San Francisco Pride, the Frameline Film Festival, and other organizations that sponsor
special events during June. The second of the two issues, the “Official Pride Issue,” includes unique
Pride-related messages, both editorial and advertising, from elected officials, civic leaders, service
organizations, small businesses, and corporations supporting Pride each year.
The San Francisco Bay Times is an ongoing official Media Partner of San Francisco Pride and
provides pro bono online, eblast, social media, and print promotion and marketing services. These
services are highly valued as tools to recruit volunteers needed to assist in producing the Parade
and also to announce and promote to the community the special activities, entertainers,
honorees, and celebrities each year. The San Francisco Bay Times’ photography team documents
the Parade and related activities each year and special photo spread sections are published to
commemorate the event.
San Francisco Bay Times is also an active supporter and participant in the annual Castro Street Fair,
which was founded by Supervisor Harvey Milk in 1974. In addition to creating and staffing an
information booth that offers copies of the newspaper and other materials, the San Francisco Bay
Times also provides promotion and advertising related to the Fair at no cost.
c. Has the business ever been referenced in an historical context? Such as in a business trade
publication, media, or historical documents?
Yes, the San Francisco Bay Times is referenced in numerous historic documents, books, and
periodicals. A selection of these includes the following:
•

Library of Congress
Bay Times San Francisco (San Francisco, Ca) 2006-Current
https://www.loc.gov/item/2006248175/

•

Wikipedia
LGBT culture in San Francisco
https://en.wikipedia.org/wiki/LGBT_culture_in_San_Francisco

•

WorldCat
San Francisco Bay Times
https://www.worldcat.org/title/san-francisco-baytimes/oclc/42691769&referer=brief_results

•

Wikipedia
San Francisco Bay Times
https://en.wikipedia.org/wiki/San_Francisco_Bay_Times

•

Sterling, R.; Gillespie, E. (2010). The Unofficial Guide to San Francisco. Wiley. p. 29. ISBN
9780470637241. Retrieved 2015-04-13.

•

San Francisco Chronicle
Obituary of founder Roland Schembari (February 24, 2000)
https://www.sfgate.com/news/article/Roland-Schembari-Co-Founder-of-S-F-Bay-Times2773437.php

•

Lesbian and Gay Archives of New Zealand
Serials Holdings List
http://www.laganz.org.nz/serials/s.e-squ.html

•

Kevin L. Jones, KQED
SF Bay Times, City’s First Newspaper Produced Jointly by Gay Men and Women, Celebrates
40th Anniversary
https://www.kqed.org/arts/13834821/sf-bay-times-citys-first-gay-and-lesbian-newspapercelebrates-40th-anniversary

•

San Francisco Examiner, Joe Fitzgerald Rodriguez, June 20, 2018
SF Bay Times celebrates 40th anniversary, unity between gay and lesbian communities
https://www.sfexaminer.com/news/sf-bay-times-celebrates-40th-anniversary-unitybetween-gay-and-lesbian-communities/

•

Bam, Tracy, Ed.; Gay Press, Gay Power - The Growth of LGBT Community Newspapers in
America, Windy City Media Group, 2012.

d. Is the business associated with a significant or historical person?
Yes, the following notable persons, presented in alphabetical order, are former or current
contributors to the San Francisco Bay Times:
•
•
•

Dr. Marcy Adelman, columnist, Openhouse co-founder, State of California LGBT Elders
Advisory Committee.
Randy Alfred, founding editor and National Association of Lesbian & Gay Journalist Life
Time Achievement honoree.
Tom Ammiano, frontpage feature of first issue, educator, activist, and elected official.

•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Louise Fischer, columnist, former co-chair Alice B. Toklas Democratic Club, activist.
Stuart Gaffney and John Lewis, columnists and marriage equality activists who were
plaintiffs in the California case for equal marriage rights decided by the CA Supreme Court
in 2008.
Cleve Jones, founding contributor, assistant to Supervisor Harvey Milk, Names Project
founder.
Rebecca Kaplan, Oakland Vice Mayor, columnist and current elected official.
Kate Kendell, Esq., former executive director of the National Association of Lesbian Rights,
activist and national LGBT community leader.
David Landis, columnist and award-winning public relations agency founder.
Phyllis Lyon and Del Martin, founding columnists and lesbian pioneers.
Rafael Mandelman, San Francisco Supervisor, former columnist and current elected official.
Liam Mayclem, Emmy-award winning broadcaster, celebrity emcee, and community
activist.
Rink, lead photographer who, since the late 1960s, has documented LGBTQ-related events
in San Francisco on a near daily basis.
Donna Sachet, columnist, activist, philanthropist, and entertainer.
Dr. Tim Seelig, San Francisco Gay Men’s Chorus, columnist, SFGMC artistic director and
conductor.
Dr. Betty Sullivan, co-publisher/editor, media education advocate, community organizer,
and internationally known newspaper industry consultant.
Tom Temprano, contributor, current elected official, and activist.
Phil Ting, California State Assemblyman, columnist, and current elected official.
Jennifer Viegas, co-publisher/editor, book author, National Academy of Sciences
biographer, and former founding member of the Discovery Channel News team.
Jan Wahl, Emmy-award winning film critic, radio and television personality.
Jamie Leno Zimron, author, Women’s PGA member, Aikido Black Belt sensei (master
teacher), and pioneer of holistic life education and business.

e. How does the business demonstrate its commitment to the community?
On an annual basis, the San Francisco Bay Times provides ongoing media sponsor services to
important LGBTQ community organizations, such as those listed here. As an official media sponsor,
the paper produces special front page editions and editorial sections, print and online advertising,
social media, e-blast marketing, and assistance at benefit events. A list of organizations supported
annually by the San Francisco Bay Times, but is not limited to, the following:
•
•
•
•
•
•
•
•

AGUILAS
AIDS Walk San Francisco
Art for AIDS - UCSF AIDS Research Institute
Bay Area American Indian Two Spirits
Breast Cancer Emergency Fund
Castro Merchants Association
Castro Street Fair
Frameline International Film Festival

•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Golden Gate Business Association
HRC/San Francisco
Horizons Foundation
Imperial Court of San Francisco
Maitri Hospice
National Center for Lesbian Rights
Oakland Pride
Openhouse
Our Town SF
PRC (formerly Positive Resource Center)
Project Open Hand
Rainbow World Fund
REAF – (Richmond/Ermet Aid Foundation
Rock the Casa
San Francisco Pride
San Francisco AIDS Ride
San Francisco AIDS Foundation
SF LGBT Community Center
Sha’ar Zahav Synagogue Hanukkah Lighting
Shanti Project
Silicon Valley Pride
Sisters of Perpetual Indulgence
Women’s Community Orchestra

Additionally, San Francisco Bay Times supports the work of other organizations, including AIDS
Health Foundation Pharmacy/Castro, Community Women’s Orchestra, Human Rights
Campaign/San Francisco, Lyon-Martin Health Services, National Center for Excellence in Women’s
Health/UCSF, and Lesbian Health & Research Center/UCSF.
Other ways the San Francisco Bay Times supports the community is through attending and hosting
benefits, festivals, LGBT Pride Nights and other occasions.
f. Provide a description of the community the business serves.
The San Francisco Bay Times is an LGBTQ community publication serving the Bay Area’s LGBTQ
community since 1978. In its first issue, the mission statement of the publication explained that
the publication would be published by gay men and lesbians working together and would include
content of interest to both. As the community has evolved during the past four decades, the
contributors and content have also evolved to reflect the growing LGBTQIA community.
g. Is the business associated with a culturally significant building/structure/site/object/interior?
There is no building/structure/site/object or interior currently associated with the San Francisco
Bay Times. The newspaper operates as a virtual newsroom and business. Space is reserved in

San Francisco’s Castro neighborhood, the Lake Merritt area of the East Bay, and additional South
Bay locations for storage and distribution operations.
h. How would the community be diminished if the business were to be sold, relocated, shut
down, etc.?
For over four decades, the San Francisco Bay Times has brought together multiple aspects of the
local LGBTQ community — individuals, families, businesses, nonprofits, and much more — uniting
them in context and strengthening the reach of their contributions to the Bay Area as a whole.
The Bay Times also helps to combat isolation, which all have experienced to some extent as a
result of the COVID-19 pandemic, but isolation remains a particular problem even outside of a
pandemic period for many senior members of the LGBTQ community.
It should be added that the term “newspaper” is arguably a misnomer. Newspapers are now
better spoken of as “news outlets” offering multiple platforms.
The San Francisco Bay Times introduced its website, www.sfbaytimes.com, in 2006 and
subsequently its social media presence, SF Bay Times, on Facebook, Linkedin, Twitter, and
Instagram. Additionally, the San Francisco Bay Times operates the Betty’s List e-blast system
comprised of the original Betty’s List founded in 1996, the Bay Times List, Harvey’s List, and other
segmented lists categorized by topic and geographic section of the Bay Area.
Additionally, in 2017, the San Francisco Bay Times, in cooperation with Castro businesses Cliff’s
Variety, Orphan Andy’s, and Castro Smoke House, launched the unique Castro Street Cam service
that provides four windows featuring 24/7 live-streaming views of Castro Street, viewable at
http://sfbaytimes.com/castro-street-cam/. The day of the launch marked the 40th anniversary of
the day that Harvey Milk became the first openly gay person to be elected to the San Francisco
Board of Supervisors. It also marked the 20th anniversary of the installation of the Gilbert-Baker
created Rainbow Flag at Market Street in the Castro.
Focal points of the four webcam windows are the view up Castro Street toward the large rainbow
flag maintained by the Castro Merchants Association, the rainbow crosswalk at the intersection of
Castro and 18th streets, a full view of Harvey Milk Plaza, and a full view of Jane Warner Plaza as
seen from the vantage point of Orphan Andy’s front signage:
Cam #1 – Views up Castro Street toward Harvey Milk Plaza from Cliff’s Variety.
Cam #2 – Views down Castro Street toward the historic 18th and Castro intersection where
the rainbow crosswalk is located.
Cam #3 – Views from the top of Twin Peaks Bar into Harvey Milk Plaza.
Cam #4 – Views into Jane Warner Plaza from the top of the sign in front of Orphan Andy’s
Restaurant

Thousands of readers, website visitors, social media users, and others make use of the services of
the San Francisco Bay Times every day for 365 days per year. The Facebook page SF Bay Times,
according to Facebook stats, frequently has the highest overall level of audience engagement of
any comparable LGTQ media outlet in the U.S.

CRITERION 3
a. Describe the business and the essential features that define its character.
As a business, the San Francisco Bay Times is a media outlet or news organization. It is best known
for its longstanding print publication, but it is also now well-known for its e-blast announcements
reaching thousands of LGBT community contacts daily, its robust Social Media program that has
been rated #1 by Facebook for audience engagement, the popular website sfbaytimes.com, the
webcam service Castro Street Cam, and the new SF Bay Times Video Channel. The current
leadership of the San Francisco Bay Times is fully committed to continuing the business and to
planning for all aspects of its future.
b. How does the business demonstrate a commitment to maintaining the historical traditions
that define the business, and which of these traditions should not be changed in order to retain
the businesses historical character? (e.g., business model, goods and services, craft, culinary, or
art forms)
In the masthead of its first issue, San Francisco Bay Times founders Roland Schembari and Bill
Hartman noted that the paper would be “by lesbians and gay men” and for lesbians and gay men.
Also deemed crucial would be striving to bring the community’s diverse people together and to
forge links between our movement and those of racial minorities, feminists, rank-and-file labor,
and environmentalists.
These goals have remained true throughout the history of the paper and continue to be of utmost
importance today. The content of each issue of the paper is evaluated to make sure that diverse
opinions are included, that diversity is represented among the individuals appearing in
photographs and other images, and that both women and men are included throughout.
Advertisers and others frequently distinguish the San Francisco Bay Times from other LGBT
community publications based on the paper’s commitment to unity and to content that is family
friendly and suitable for use as a teaching tool in LGBT-related courses of the San Francisco United
School District, gender studies and other courses taught at City College of San Francisco, San
Francisco State University, and other educational institutions.
Another key way that the San Francisco Bay Times demonstrates its commitment to maintaining
historical traditions is to keep the publication’s print issues current and continuing. The internetbased formats that have evolved during the past two decades are now critical services, but the
traditional print carries great value as first recorder of history as it happens in the community.
Current readers of the San Francisco Bay Times include many who have known and read this
publication for more than four decades. These original readers are now LGBT elders who trust the

paper and continue to enjoy its print format even as they become familiar with the online ones.
Younger readers may prefer the online versions, but if newspaper industry trends hold true, young
readers will “age into” spending more time with reading material as they mature, spending more
time at home, and coming to value community engagement.
c. How has the business demonstrated a commitment to maintaining the special physical
features that define the business? Describe any special exterior and interior physical
characteristics of the space occupied by the business (e.g. signage, murals, architectural details,
neon signs, etc.).
There is no “brick & mortar” structure associated with the operation of the San Francisco Bay
Times. Content preparation, design, and production are all accomplished online. Rented or leased
space is used for storage and distribution work, but these locations are not publicized. The San
Francisco Bay Times operates as a “virtual business” whereby its publishers, editors,
photographers, writers, and other contributors share information, data, and content using the
internet and services such as Dropbox and Google Documents. The use of online meeting
capabilities has expanded, especially as a result of COVID-19 regulations and restrictions.
Since its founding in 1978, there has been no storefront location for the San Francisco Bay Times.
During the 1990s, the publication operated from an office space on 19th Street, but it was not
presented as a storefront.
Although not a “physical” component per se, a key element of the business is its brand intellectual
property. The original historic logo of the newspaper has been updated and modified a number of
times during its more than forty-year history. The logo itself, however, is a physical presence when
it appears on the front of each print copy of every issue, on city of San Francisco news racks, and
on signage associated with exhibits, festivals, and other events, including the San Francisco Pride
Parade.
d. When the current ownership is not the original owner and has owned the business for less
than 30 years; the applicant will need to provide documentation that demonstrates the current
owner has maintained the physical features or traditions that define the business, including
craft, culinary, or art forms. Please use the list of supplemental documents and/or materials as a
guide to help demonstrate the existence of the business prior to current ownership.
Documentation demonstrating that the business has been a newspaper for more than 43 years is
included in this Legacy Business Registry application. Of particular interest is the letter from San
Francisco City Archivist (July 11, 2020) giving an overview of the issues of the San Francisco Bay
Times that are held on record by the San Francisco Public Library.

From: Goldstein, Susan (LIB) <Susan.Goldstein@sfpl.org>
To: Betty Sullivan <bettysnie@aol.com>
Sent: Sat, Jul 11, 2020 11:55 am
Subject: Re: Question to Susan - From Betty / SFBT & “Betty’s List”
Hi Betty:
Good to hear from you. And I’m glad to hear you’re moving forward with
City Legacy Business status. Here’s a list of the copies of the newspaper
that we have in SFPL:
SFBT: May 1, 1978 (inaugural issue!)-July 1978 (paper)
Coming Up: October 1979-March 1989 (microfilm)
SFBT: April 1989-March 2006 (m/f)
SF Bay Times: April 2006-January 2019 (m/f) (with current issues continuing to arrive. They are retained until we have m/f for them)
Our only gap seems to be August 1978-September 1979. Let me know if
you can track down those issues.
I hope you’ve been holding up through all this craziness. We’re still working from home and not yet back in the office. Let me know what happens
with the nomination or if you need anything else.
Best,
Susan
Susan Goldstein, City Archivist
San Francisco History Center
Book Arts and Special Collections
San Francisco Public Library
100 Larkin Street
San Francisco, CA 94102
415.557.4563
http://sfpl.org
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First LGBTQ Newspaper Jointly Produced by Gay Men and Women Celebrates 40th
Anniversary
The San Francisco Bay Times, the first LGBTQ newspaper founded jointly and equally by gay
men and women, is celebrating its 40th anniversary in conjunction with San Francisco’s Pride
Month. Launched in 1978, the San Francisco Bay Times remains the largest and oldest
LGBTQ newspaper in Northern California that is now, and always has been, fully funded and
owned by LGBTQ individuals. During its four decades, the San Francisco Bay Times has
developed from its original newspaper status to a full multi-platform media company with
print, digital, video, social, e-blasts, events and more.
Visuals have always been important to the full-color San Francisco Bay Times, which earlier
this year marked its 40th anniversary with the launch of the 24/7 live-streaming Castro Street
Cam (http://sfbaytimes.com/castro-street-cam/) that allows anyone in the world to watch in
real time the Castro's Rainbow Flags, Rainbow Crosswalks, Harvey Milk Plaza and much
more.
"We continue to honor our history and the paper's ability to build and strengthen unity in our
community," San Francisco Bay Times Publisher and "Betty's List" Founder Dr. Betty Sullivan
said. "Read through our pages and, from the transformative events of 1978 to today, you will
relive and remember some of our community's most important moments, which are all
brought to vivid life by our talented team of photo journalists, led by legendary Bay Area-based
photographer Rink."
Since the late 1960s, Rink has photographed LGBTQ events in San Francisco every week. His
archive is one of the most extensive of its kind in the world and includes many iconic images
chronicling LGBTQ history over the decades. Rink's photos often accompany stories written
by Sister Dana Van Iquity of the Sisters of Perpetual Indulgence. Sister Dana is another
longtime, popular San Francisco Bay Times contributor.
"I had to get out to come out," says Sullivan, who left her native Mississippi to be part of
the Bay Area's LGBTQ community. "Growing up, often my only connection to other queer
people like me was through the news, including newspaper reports and televised broadcasts.
As a young adult, I came to realize how important media is to LGBTQ people who may often
feel isolated and alone. A longstanding mission of mine is to replace isolation and fear with lifesustaining connection and a sense of purpose and belonging. There is no doubt that access to
information through media resources plays a key role in overcoming isolation."
San Francisco Pride 2018
Both Sullivan and Rink—along with San Francisco Bay Times columnists, contributors and
supporters—will be among the key participants of the first of four upcoming events celebrating
the 40th anniversary. This first event, the San Francisco Pride Parade on Sunday, June 24, will

include the San Francisco Bay Times/"Betty's List" Pride Parade contingent featuring ABC 7
news anchor Dan Ashley and his band.
Like the San Francisco Bay Times, Ashley has reported on Bay Area news for decades. The
recipient of numerous prestigious industry awards, such as the DuPont Columbia Award and
the Edward R. Murrow Award for excellence in journalism, Ashley is also a longtime supporter of the LGBTQ community and a talented musician who for many years has
performed at AIDS Walk San Francisco.
Ashley has just created a new band, which includes musicians and vocalists known for their
work with legendary artists such as Stevie Wonder, Starship, Aretha Franklin, Big Brother &
the Holding Company, Melissa Etheridge and many more. Just as you have seen him do on
television for 25 years, Ashley also tells stories through his own brand of country, rock and
American music (see page 29 for more information).
The San Francisco Bay Times/"Betty's List" Pride Parade contingent will also include several
noted members of our community, such as Dixie Horning and Judith Young, administrators of
the UCSF National Center of Excellence in Women's Health; Silicon Valley Pride CEO
Thaddeus Campbell; Paul Pendergast, Past President of GGBA; members of the Bank of San
Francisco team; lesbian matchmaker Dr. Frankie Bashan; Sister Dana; Trinchero Family
Estates award-winning winemaker Joe Shirley; artist, past Harvey Milk Club President and City
Commissioner Debra Walker; representatives of the Rainbow Honor Walk organization and
numerous others.
It truly takes a village to assemble a Pride Parade contingent, so the San
Francisco Bay Times wishes to thank supporters Gray Line San Francisco, Napa Cellars,
Olivia Travel, Premium Resources, Celebrity Cruises, San Francisco Federal Credit Union,
The Grubstake, Extreme Pizza, Budget Signs, The Balloon Lady and Cheat a Little Catering.
2018's Pride Parade theme is "Generations of Strength," referring in this case to decades of
dedicated work and community empowerment. It will also take on very personal meaning, as
many San Francisco Bay Times team members will be joined by their families in the
contingent. Sullivan will be no exception. She desired this year to be joined by her family, so
accompanying her will be her daughter Liz and granddaughter Callie, together representing
three generations.
Additional Upcoming 40th Anniversary Events
On the evening of Monday, September 24, the 40th anniversary of the San
Francisco Bay Times will be honored during an LGBT community event hosted by Celebrity
Cruises aboard the Celebrity Solstice during its Port of Call visit in San Francisco. More details
about the event, a benefit for the Richmond/Ermet Aid Foundation, will be forthcoming both
about the party and the highly decorated ship, which has been named by Conde Nast
Traveler as one of the Top 20 Large Cruise Ships in the world.

The third event will be a San Francisco Bay Times 40th anniversary panel, to be held
on Friday, September 28, at the GLBT History Museum. The paper's original news editor,
Randy Alfred, and other early team members will participate in the panel, which will be led
by San Francisco Bay Times columnist and historian Dr. Bill Lipsky.
Contributors to the paper over the years have included some of our community's most
influential activists, such as Cleve Jones, author of When We Rise: My Life in the
Movement and conceiver of the NAMES Project AIDS Memorial Quilt, and Phyllis Lyon,
who with her late partner Del Martin formed the Daughters of Bilitis, the first national lesbian
organization in the U.S. Lyon and Martin were the first LGBTQ couple to be married in San
Francisco. The namesake Lyon-Martin Health Services provides healthcare for women and
transgender people in a safe and compassionate environment.
The panel will address the seminal events of 1978, which included Harvey Milk taking office
on January 8 as the first openly gay elected official in the history of California, and his and
Mayor George Moscone's assassination on November 27. The San Francisco Bay Times was
born in the heart of such dramatic emotional highs and lows. Consider that 1978 also saw the
creation of the:
·
·
·
·
·
·
·

Rainbow Flag by Gilbert Baker (1951–2017),
Women's Building in San Francisco,
San Francisco Gay Men's Chorus,
San Francisco Lesbian/Gay Freedom Band,
LGBTQ Studies (Department) at City College,
El Rio,
Chanticleer and numerous other LGBTQ-related businesses, groups and non-profits.

The San Francisco Bay Times is also proud to share its anniversary with such esteemed
organizations that, like the newspaper, are still thriving, relevant and stronger than ever. There
will be much to celebrate at the fourth 40th anniversary event on September 29, a special "Play
on the Bay" disco boat party and Bay cruise, which will be hosted on the Bay Celebrations
yacht by event producer and artist DJ Rockaway. DJ Rockaway, renowned for her dance events
held throughout the Bay Area and on Olivia's cruise and resort locations, said, “We are proud
to welcome the entire LGBTQ community aboard for this very special inclusive event in
keeping with the tradition of unity fostered by the San Francisco Bay Times.”

Marcy Adelman, Ph.D
689 Kansas Street
San Francisco, California 94107
415 786 6119

December 30, 2020

Regina Dick-Endrizzi, Executive Director
Office of Small Business
City and County of San Francisco
1 Dr. Carlton B. Goodlett Place, Room 140
San Francisco, CA 94102

Dear Regina Dick-Endrizzi,
I am Dr. Marcy Adelman, a clinical psychologist in private practice, founder of
Openhouse, the only San Francisco non-profit exclusively serving LGBTQ older
adults and an LGBTQ aging policy advocate and advisor. I am writing in support
of the SFBay Times selection as a legacy business.
For more than three decades, I have looked to the SF Bay Times as a primary
resource for news, information and inspiration about our community, and in the
last 6 years, I have been honored to be a contributing columnist on LGBTQ
aging.The SF Bay Times has played a key role in helping our community to fight
and organize for our civil rights, to be informed about issues relevant to our
health and well being, hold our community as we grieve our losses, sustained
and inspired us during our darkest hours and called us to celebrate and take
pride in our accomplishment, victories, heroes and heroines.
For more than 40 years, the SF Bay Times has both reported on, documented
and shaped the culture of San Francisco's LGBTQ community.
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So many of my generation, including myself, moved to San Francisco in the
1970's to find community and live an out life. We found a home in San
Francisco. We didn't know it then, but we were building community, an out and
proud community that had never existed before. The gay liberation movement
was the air we breathed and the SF Bay Times was the paper we read. We
looked to the SF Bay Times to place personal adds to find a compatible partner
or to find out about movement events, support groups, lesbian and gay softball
teams, LGBT film festivals, gay and lesbian books, book stores, plays,
restaurants, and more.
In the 1970's our lives were a roller coaster ride of gay civil rights struggles and
the election and murder of Harvey Milk and the SF Bay Times was the paper that
reflected us back to ourselves. During the HIV/AIDS holocaust we loved and
cared for each other, grieved for our lost beloveds and fought like hell for the
health care we needed to survive and the SF Bay Times helped us to organize
and stay the course and to make sense of what seemed like a world gone mad.
Over the decades, with all the challenges and changes our
community has experienced, from the right to marry to securing the health and
well being of transgender people, LGBTQ seniors and youth, the SF Bay Times
has continued to play a pivotal role in the culture of our community.
It will come as no surprise then to know that LGBTQ older adults are among the
paper's strongest supporters.
The SF Bay Times deserves to be appointed with Legacy Business Status.
Sincerely,
Marcy Adelman
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Business Description
The San Francisco Bay Times (“SF Bay Times” or “Bay Times”) was founded in 1978 as a print publication with the
mission to reflect and connect the diverse community within the Bay Area. The publication’s name has evolved
over time; starting as the “San Francisco Bay Times” in 1978, it then changed to “Coming Up” in 1979, before
reverting back to the original name in 1989. Additionally, the content is now offered in several formats, both in
print and web-based applications. However, despite the Bay Times evolving as necessary, the core functions and
goals have remained the same. After 43 years in business, the Bay Times’ continues to bring high-quality news and
design content to its readers, specifically to the LGBTQIA community. The Bay Times was founded by two gay
friends and is now a certified LGBT-owned business (specifically, lesbian-owned) by the National Lesbian & Gay
Chamber of Commerce. Since its founding, the Bay Times has not had a strong association with any structure. The
business’s distribution operations are currently located at 358 Noe Street and 2261 Market Street in San Francisco,
and 525 Bellevue Avenue in Oakland, but the business’s keystone features are its content, design, and production,
which is all completed virtually.
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The Bay Times celebrates the LGBTQIA identity and strengthens the efforts of like-minded organizations, such as
SF Pride, by supporting and spreading solidarity amongst its community and other traditionally underrepresented
groups. San Francisco Bay Times serves the present reader base, but also understands that their paper serves an
important historical and record-keeping function for future generations. The Bay Times has been used in schools
as an educational tool and is archived by several institutions, including: The University of California at Berkeley
Library; the San Francisco Public Library; the Gay and Lesbian Historical Society; the Lesbian and Gay Archives of
New Zealand; and the Library of Congress, among others. In addition to its print presence, the San Francisco Bay
Times has a robust archive of electronic content, with its website (launched in 2006), robust social media presence,
and e-blast announcements.
On an annual basis, the Bay Times provides ongoing media coverage to many important LGBTQIA- and
underserved community events and organizers, including (but not limited to): the AIDS Walk, Bay Area American
Indian Two Spirits, Frameline International Film Festival, National Center for Lesbian Rights, Project Open Hand,
Rock the Casa, Shanti Project, and Women’s Community Orchestra. These aforementioned organizations are just
a sampling of the many that the San Francisco Bay Times supports. For a comprehensive list, please refer to the
attached Legacy Business Application.
The business’s primary location at 358 Noe Street is a Category B (Unknown / Age Eligible) structure on the west
side of Noe Street between 17th and Market Streets in the Castro neighborhood. It is within a RH-3 (Residential House, Three Family) Zoning District and a 40-X Height and Bulk District. Although this location conducts
distribution operations for San Francisco out of this address, the business’s core functions are conducted remotely
and neither the present location, nor the previous locations are strongly associated with the Bay Times’
significance and cultural contributions.

Staff Analysis
Review Criteria

1. When was business foundedʢ
The business was founded in 1978.

2. Does the business qualify for listing on the Legacy Business Registryʢ If soʐhowʢ
Yes. San Francisco Bay Times qualifies for listing on the Legacy Business Registry because it meets all of the
eligibility Criteria:
a. San Francisco Bay Times has operated continuously in San Francisco for 43 years.
b. San Francisco Bay Times has contributed to the history and identity of the Castro / Upper Market
neighborhood and San Francisco.
c. San Francisco Bay Times is committed to maintaining the physical features and traditions that define the
organization.
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3. Is the business associated with a culturally significant artăcraftăcuisineătraditionʢ
Yes. The business is associated with news production and distribution, and specifically to LGBTQIA-related
news.

4. Is the business or its building associated with significant eventsʐpersonsʐandăor architectureʢ
The business has had many notable LGBTQIA persons as former or current contributors, such as Randy Alfred,
Cleve Jones, Dr. Marcy Adelman, and Jamie Leno Zimron, among many others. For a full list of significant
contributors, please see page 12 of the Legacy Business Application (attached).

5. Is the property associated with the business listed on a localʐstateʐor federal historic resource registryʢ
No, not as of the date of this Executive Summary.

6. Is the business mentioned in a local historic context statementʢ
Yes, the San Francisco Bay Times was referenced, quoted, and cited in the Citywide Historic Context Statement
for LGBTQ History In San Francisco, 2016, Donna J. Graves and Shayne E. Watson (pages 210 and 241).

7. Has the business been cited in published literatureʐnewspapersʐjournalsʐetcʏʢ
Yes. The Bay Times has been featured in several publications, including two books, the San Francisco
Examiner, and the San Francisco Chronicle, among others. For a comprehensive list provided by the applicant,
please refer to page 11 of the Legacy Business Application.
Physical Features or Traditions that Define the Business
Location(s) associated with the business:
Current Locations:
• 358 Noe Street (2011 – Present)
• 2261 Market Street, #309 (2011 – Present)
• 525 Bellevue Street (Oakland, 2011 – Present)
Previous (No Longer Extant) Locations:
• 150 Central Avenue (1978 – Unknown)
• 613 Laguna Street (1978 – Unknown)
• 2120 Market Street, #104 (1981 – Unknown)
• 288 7th Street (1990 – 1991)
• 3410 19th Street (Unknown – 2011)
• P.O. Box 410386, San Francisco (2006 – 2011)
Recommended by Applicant
• Maintaining the Bay Times’ mission and goal of bringing diverse Bay Area people together and forging
common links and allyship between various movements, such as the LGBTQIA, racial minority,
environmentalist, and labor communities.
• Providing news, resources, and support to the various LGBTQIA community members, including
individuals, families, businesses, nonprofits, educational space, and more.
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Legacy Business Registry
April 7, 2021 Hearing

•
•

CASE NO. 2021-002581LBR
San Francisco Bay Times

Historical traditions of keeping an aspect of the publication in print format, to provide a physical presence
of the business and harken back to its initial roots.
Maintaining some kind of visual logo, for a physical representation of the business and its goals

Additional Recommended by Staff
• Maintain the “Castro Street Cam Service”
• Retain the historic (and current) business name of “San Francisco Bay Times”
• Continue publishing news from a diverse pool of contributors
• Attempt to maintain LGBTQIA ownership of the business, if at all possible
• Continue to contribute and support local organizations, community contributors, and events that
promote intersectional LGBTQIA support and solidarity.
Basis for Recommendation
The Department recommends the Historic Preservation Commission adopt a resolution recommending the
business listed above be adopted by the Small Business Commission to the Legacy Business Registry.
ATTACHMENTS

Draft Resolution
Legacy Business Registry Application:
• Application Review Sheet
• Section 1 – Business / Applicant Information
• Section 2 – Business Location(s)
• Section 3 – Disclosure Statement
• Section 4 – Written Historical Narrative
o Criterion 1 – History and Description of Business
o Criterion 2 – Contribution to Local History
o Criterion 3 – Business Characteristics
• Contextual Photographs and Background Documentation
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Historic Preservation Commission
Resolution No. 1176
HEARING DATE: APRIL 7, 2021
Case No.:
Business Name:
Business Address:
Zoning:
Block/Lot:
Applicant:
Nominated By:
Located In:
Staff Contact:

2021-002581LBR
San Francisco Bay Times (“Bay Times”)
358 Noe Street (Primary Location)
RH-3 (Residential – House, Three Family) Zoning District
40-X Height and Bulk District
3563/007
Betty Sullivan and Jennifer Viegas
2261 Market Street #308
Supervisor Rafael Mandelman
District 8
Katie Wilborn – Katherine.Wilborn@sfgov.org, 628-652-7355

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION APPROVAL OF THE LEGACY
BUSINESS REGISTRY NOMINATION FOR SAN FRANCISCO BAY TIMES CURRENTLY LOCATED AT 358 NOE STREET,
BLOCK/LOT: 3563/007 (PRIMARY ADDRESS); AND 2261 MARKET STREET #309, BLOCK/LOT: 3559/016 (SECONDARY
ADDRESS).

WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business maintains a
registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, community-serving
businesses can be valuable cultural assets of the City and to be a tool for providing educational and promotional
assistance to Legacy Businesses to encourage their continued viability and success; and
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San Francisco
operations exceeding two years; and
WHEREAS, the subject business has contributed to the City’s history and identity; and
WHEREAS, the subject business is committed to maintaining the traditions that define the business; and
WHEREAS, at a duly noticed public hearing held on April 7, 2021, the Historic Preservation Commission reviewed
documents, correspondence and heard oral testimony on the Legacy Business Registry nomination.

Resolution No. 1176
April 7, 2021

CASE NO. 2021-002581LBR
358 Noe Street

THEREFORE, BE IT RESOLVED that the Historic Preservation Commission hereby recommends that San Francisco
Bay Times (“SF Bay Times” or “Bay Times”) qualifies for the Legacy Business Registry under Administrative Code
Section 2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the community.
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends safeguarding of the
below listed physical features and traditions for San Francisco Bay Times
Location(s):
Current Locations:
• 358 Noe Street (2011 – Present)
• 2261 Market Street, #309 (2011 – Present)
• 525 Bellevue Street (Oakland, 2011 – Present)
Previous (No Longer Extant) Locations:
• 150 Central Avenue (1978 – Unknown)
• 613 Laguna Street (1978 – Unknown)
• 2120 Market Street, #104 (1981 – Unknown)
• 288 7th Street (1990 – 1991)
• 3410 19th Street (Unknown – 2011)
• P.O. Box 410386, San Francisco (2006 – 2011)

Physical Features or Traditions that Define the Business:
•

•
•
•
•
•
•
•
•

Maintaining the Bay Times’ mission and goal of bringing diverse Bay Area people together and forging
common links and allyship between various movements, such as the LGBTQIA, racial minority,
environmentalist, and labor communities.
Providing news, resources, and support to the various LGBTQIA community members, including
individuals, families, businesses, nonprofits, educational space, and more.
Historical traditions of keeping an aspect of the publication in print format, to provide a physical presence
of the business and harken back to its initial roots.
Maintaining some kind of visual logo, for a physical representation of the business and its goals
Maintain the “Castro Street Cam Service”
Retain the historic, and current, business name.
Continue publishing news from a diverse pool of contributors
Attempt to maintain LGBTQIA ownership of the business, if at all possible
Continue to contribute and support local organizations, community contributors, and events that
promote LGBTQIA support and solidarity.

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and recommendations are made
solely for the purpose of evaluating the subject business's eligibility for the Legacy Business Registry, and the
Historic Preservation Commission makes no finding that the subject property or any of its features constitutes a
historical resource pursuant to CEQA Guidelines Section 15064.5(a).
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Resolution No. 1176
April 7, 2021

CASE NO. 2021-002581LBR
358 Noe Street

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its Commission Secretary to
transmit this Resolution and other pertinent materials in the case file 2021-002581LBR to the Office of Small
Business on April 7, 2021.

Laura Lynch
Acting Commission Secretary

AYES:

Black, Foley, Johns, Nageswaran, Pearlman, So, Matsuda

NOES:

None

ABSENT:

None

ADOPTED:

April 7, 2021
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