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BUSINESS DESCRIPTION 
The bar, Uptown, was opened in late December 1984 by G. Scott Ellsworth. Reconstructed in the immediate 
aftermath of the 1906 earthquake, Uptown's building is believed to have housed a neighborhood bar 
continuously since its construction in 1910. Ellsworth’s intention with the bar was to create a true community-
wide public house. Scott encouraged spirited conversation and debate and impromptu performances by the 
bar's many artistic and musical patrons, and the bar featured the work of local painters and craftsmen on its 
walls. Uptown became a favorite location for reading and discussion groups on weekend afternoons and in 
the early evenings. Since Uptown became a mainstay of the Mission’s artistic community in the ‘80s and 
‘90s, many locally-prominent (and in some cases nationally prominent) musicians, artists and writers were 
(and are) regulars of the bar and count themselves as “Friends of Uptown.” 
 
Ellsworth resisted making physical changes to the bar as the city and the neighborhood changed, making 
patrons appreciate Uptown as an anchor to the Mission's past. If an Uptown patron had moved away in 1987 
and returned for the first time in 2018, his or her impression would be that the bar looked and felt almost 
exactly the same way it did when they were last inside. When Ellsworth passed away suddenly in April of 
2014, his sister, as executor of his estate, understood that her brother wanted the business to be a 
community gathering spot, and she made it possible for the core long-term employees and a close friend of 
Ellsworth's to buy Uptown and continue its neighborhood character and place in the Mission community. The 
new ownership group took possession in 2015. 
 
From its inception through the '90s, Uptown opened at noon every weekday to serve people who worked in 
this light-industrial part of the Mission, and locals who worked elsewhere but made their way home for lunch. 
Like the bar's founder, the current Uptown ownership is acutely sensitive to the institutional importance, and 
fragility, of neighborhood taverns. This was evident after the Lexington Club, the last remaining lesbian bar in 
the Mission, was forced to close when it lost its lease in 2015. The new Uptown owners hired some former 
Lexington bartenders and reached out to the old regulars. Today, a significant number of former Lexington 
patrons regularly visit Uptown, and the bar hosts a monthly Lex "reunion night." 
 
The business is located on the southwest corner of Capp and 17th S streets in the Mission neighborhood. 
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CRITERION 1: Has the applicant operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years? 
 
Yes, the applicant has operated in San Francisco for 30 or more years, with no break in San Francisco 
operations exceeding two years: 
 
200 Capp Street from 1984 to 2019 (35 years in December) 
 
CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a 
particular neighborhood or community? 
 
Yes, the applicant has contributed to the Mission neighborhood’s history and identity. 
 
The Historic Preservation Commission recommended the applicant as qualifying, noting the following ways 
the applicant contributed to the neighborhood's history and/or the identity of a particular neighborhood or 
community: 
 
• Uptown has contributed to the history and identity of the Mission neighborhood and San Francisco. 
 
• Uptown is associated with the tradition of public houses. 
 
• This building is individually significant under California Register of Historical Resources Criterion 1 

(Events), because it is associated with the broad patterns of physical rebuilding and neighborhood 
"reconstruction" following the 1906 Earthquake and Fire in San Francisco’s Mission District; and Criterion 
3 (Architecture/Design), because it exhibits physical designs, features, materials, and/or craftsmanship 
that embody the distinctive characteristics and high artistic expression of "Edwardian-era" architecture 
from the early 20th century. 
 

• In 1992, music magazine Superdope featured Uptown (See printed article “Drinking in San Francisco”). 
Over the years, Uptown has been acknowledged as a favorite hangout by local publications, including: 
Best Hipster Mission Bar (2009 SF Weekly), Best Bar That Has Been A Bar Since Before 1915 (2015 SF 
Weekly), Where Bartenders Drink (2015 Thrillist). 

 
CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define 
the business, including craft, culinary, or art forms? 
 
Yes, Uptown is committed to maintaining the physical features and traditions that define the organization. 
 
HISTORIC PRESERVATION COMMISSION RECOMMENDATION 
The Historic Preservation Commission recommends that Uptown qualifies for the Legacy Business Registry 
under Administrative Code Section 2A.242(b)(2) and recommends safeguarding of the below listed physical 
features and traditions. 
 
Physical Features or Traditions that Define the Business: 
• Pool table. 
• Lounge area. 
• Jukebox. 
• Stained glass window above the bar. 
• Large canvas painting and work by local artists. 
• Exterior sign. 
• December crafts fair. 
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• Bar’s birthday and “Founder’s Day” celebrations. 
• Corner and side storefront entries and windows. 
 
CORE PHYSICAL FEATURE OR TRADITION THAT DEFINES THE BUSINESS 
Following is the core physical feature or tradition that defines the business that would be required for 
maintenance of the business on the Legacy Business Registry.  
• Bar. 
 
STAFF RECOMMENDATION 
Staff recommends that the San Francisco Small Business Commission include Uptown currently located at 
200 Capp Street in the Legacy Business Registry as a Legacy Business under Administrative Code Section 
2A.242. 
 
 
Richard Kurylo, Program Manager 
Legacy Business Program 
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Small Business Commission 
Draft Resolution 

 
HEARING DATE APRIL 8, 2019 

 
UPTOWN 

 
LEGACY BUSINESS REGISTRY RESOLUTION NO. _________________________ 

 
 

Application No.:  LBR-2018-19-034 
Business Name:  Uptown 
Business Address:  200 Capp Street 
District:   District 9 
Applicant:   Shae Green, Partner 
Nomination Date:  February 20, 2019 
Nominated By:   Supervisor Hillary Ronen 
Staff Contact:   Richard Kurylo 

legacybusiness@sfgov.org 
 
 
ADOPTING FINDINGS APPROVING THE LEGACY BUSINESS REGISTRY APPLICATION FOR 
UPTOWN, CURRENTLY LOCATED AT 200 CAPP STREET. 
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business maintains 
a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, community-
serving businesses can be valuable cultural assets of the City and to be a tool for providing educational and 
promotional assistance to Legacy Businesses to encourage their continued viability and success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; or 
 
WHEREAS, the subject business has operated in San Francisco for more than 20 years but less than 30 
years, has had no break in San Francisco operations exceeding two years, has significantly contributed to 
the history or identity of a particular neighborhood or community and, if not included in the Registry, faces a 
significant risk of displacement; and 
 
WHEREAS, the subject business has contributed to the neighborhood's history and identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that define 
the business; and 
 
WHEREAS, at a duly noticed public hearing held on April 8, 2019, the San Francisco Small Business 
Commission reviewed documents and correspondence, and heard oral testimony on the Legacy Business 
Registry application; therefore 
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BE IT RESOLVED that the Small Business Commission hereby includes Uptown in the Legacy Business 
Registry as a Legacy Business under Administrative Code Section 2A.242. 
 
BE IT FURTHER RESOLVED that the Small Business Commission recommends safeguarding the below 
listed physical features and traditions at Uptown: 
 
Physical Features or Traditions that Define the Business: 
• Pool table. 
• Lounge area. 
• Jukebox. 
• Stained glass window above the bar. 
• Large canvas painting and work by local artists. 
• Exterior sign. 
• December crafts fair. 
• Bar’s birthday and “Founder’s Day” celebrations. 
• Corner and side storefront entries and windows. 
 
BE IT FURTHER RESOLVED that the Small Business Commission requires maintenance of the below listed 
core physical feature or tradition to maintain Uptown on the Legacy Business Registry: 
• Bar. 
 
______________________________________________________________________________________ 
 
 
I hereby certify that the foregoing Resolution was ADOPTED by the Small Business Commission on 
April 8, 2019. 
 
 
 
 
 
 

_________________________ 
Regina Dick-Endrizzi 
Director 

 
 
 
RESOLUTION NO. _________________________ 
 
Ayes –  
Nays –  
Abstained –  
Absent –  
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Application No.:  LBR-2018-19-034 
Business Name:   Uptown 
Business Address:   200 Capp Street 
District:   District 9 
Applicant:    Shae Green, Partner 
Nomination Date:   February 20, 2019 
Nominated By:   Supervisor Hillary Ronen 
 
CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no 
break in San Francisco operations exceeding two years?  X Yes   No 
 
200 Capp Street from 1984 to 2019 (35 years in December) 
 
CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a 
particular neighborhood or community?  X Yes   No 
 
CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that 
define the business, including craft, culinary, or art forms?  X Yes   No 
 
NOTES: N/A 
 
DELIVERY DATE TO HPC: March 6, 2019 
 
 
Richard Kurylo 
Program Manager, Legacy Business Program 
 

Legacy  
Business  
Registry 

Application Review 
Sheet 



City Hall  •  1 Dr. Carlton B. Goodlett Place • Room 244 • San Francisco, California 94102-4689 • (415) 554-5144 
Fax (415) 554-6255 • TDD/TTY (415) 554-5227 • E-mail: Hillary.Ronen@sfgov.org 

 
 
 

Member, Board of Supervisors 
District 9 

 
 

HILLARY RONEN 

 
 
 
City and County of San Francisco 

 

 
February 20th, 2019 
 
Dear Director Kurylo 
 
I am writing to nominate to the Legacy Business Registry, Uptown. Founded in 1984, Uptown has 
served as a neighborhood bar that doubles as a creative space and boasts a diverse and inclusive 
environment that truly reflects the spirit of the Mission District. Its unique layout includes features 
such as a lounge area, retro jukebox and pool table for everyone’s enjoyment.  
 
Uptown actively supports its home district by offering a safe space for open discussion and prides 
itself in building a community of people who attend on a regular basis and have a special 
connection to the business. Additionally it preserves the artistic soul of its neighborhood by 
exhibiting works from resident artists whether they be musicians, painters or other craftsmen. It 
has been home to multiple celebrations adored by locals including its annual Holiday Craft Fair, 
and monthly “Uptown Homos” reunion parties for members of the former Lexington Club. 
Furthermore, the building is of historical significance by the standards of the California Register of 
Historical Resources due to its architectural style dating back to the post-1906 earthquake 
reconstruction era. The Mission District has been rapidly changing over the past years and similar 
bars have been forced out, leaving an empty space in the collective memory of an entire 
geographical sector and generations of San Franciscans. Uptown is one of the last remaining 
bastions of the funky and free spirited history of the area. To this day, it embodies the vision of its 
founder of creating a working class “public house” that is also a center of creativity and innovation.  
 
Because Uptown is a cherished space in the Mission, it is my distinct honor to nominate them to 
become part of San Francisco’s Legacy Business Registry.  
  
 
 
Sincerely, 

 

Supervisor Hillary Ronen 
San Francisco Board of Supervisors 
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Section One: 
Business / Applicant Information. Provide the following information: 

• The name, mailing address, and other contact information of the business; 

• The name of the person who owns the business. For businesses with multiple owners, identify the person(s) 
with the highest ownership stake in the business; 

• The name, title, and contact information of the applicant; 

• The business's San Francisco Business Account Number and entity number with the Secretary of State, if 
applicable. 

NAME OF BUSINESS: 

Uptown 
BUSINESS OWNER(S) (identify the person(s) with the highest ownership stake in the business) 

Tim Butler, Ken Cohen, Jessica Gensley, Shae Green, Jennie Mellenbruch, John Nero, 
Peter Turner 
(BYODB LLC) 

CURRENT BUSINESS ADDRESS: TELEPHONE: 

200 Capp Street 
San Francisco, CA 94110 

(415 )861-8231 
EMAIL: 

None 
WEBSITE: FACEBOOK PAGE: YELP PAGE 

None Instagr: uptownsanfrancisco Uptown 

APPLICANT'S NAME 

Shae Green I I Same as Business 

APPLICANT'S TITLE 

Partner 
APPLICANT'S ADDRESS: TELEPHONE: 

 
 

(  )  

EMAIL: 

 

SAN FRANCISCO BUSINESS ACCOUNT NUMBER: 
	

SECRETARY OF STATE ENTITY NUMBER (if applicable): 

1016417 
	

201500910423  

EELCLArl 	tieduiii 	staff 

 

 

NAME OF NOMINATOR: 
	

DATE OF NOMINATION: 
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OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION 

Start: 

End: 

Legacy Business Registry Application 

  

Section Two: 
Business Location(s). 
List the business address of the original San Francisco location, the start date of business, and the dates of operation at 
the original location. Check the box indicating whether the original location of the business in San Francisco is the 
founding location of the business. If the business moved from its original location and has had additional addresses in 
San Francisco, identify all other addresses and the dates of operation at each address. For businesses with more than 
one location, list the additional locations in section three of the narrative. 

ORIGINAL SAN FRANCISCO ADDRESS: ZIP CODE: START DATE OF BUSINESS 

200 Capp Street, San Francisco, CA 94110 12-26-84 
IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS? DATES OF OPERATION AT THIS LOCATON 

❑ No 	 1.1 Yes 12-26-84 to present 

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION 
Start: 

End: 

 

ZIP CODE: 

   

OTHER ADDRESSES (if applicable): 

 

DATES OF OPERATION 

 

    

  

Start: 

 

  

End: 

 

     

     

 

ZIP CODE: 

   

OTHER ADDRESSES (if applicable): 

 

DATES OF OPERATION 

 

    

  

Start: 

 

  

End: 

 

     

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION 
Start: 

End: 

OTHER ADDRESSES (if applicable): ZIP CODE: 
	

DATES OF OPERATION 

   

Start: 

End: 
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Section Three: 
Disclosure Statement. 

San Francisco Taxes, Business Registration, Licenses, Labor Laws and Public 
Information Release. 
This section is verification that all San Francisco taxes, business registration, and licenses are 
current and complete, and there are no current violations of San Francisco labor laws. This 
information will be verified and a business deemed not current in with all San Francisco taxes, 
business registration, and licenses, or has current violations of San Francisco labor laws, will not 
be eligible to apply for the Business Assistance Grant. 

In addition, we are required to inform you that all information provided in the application will become 
subject to disclosure under the California Public Records Act. 

Please read the following statements and check each to indicate that you agree with the 
statement. Then sign below in the space provided. 

El I am authorized to submit this application on behalf of the business. 

111 I attest that the business is current on all of its San Francisco tax obligations. 

I attest that the business's business registration and any applicable regulatory license(s) 
• are current. 

El I attest that the Office of Labor Standards and Enforcement (OLSE) has not determined 
that the business is currently in violation of any of the City's labor laws, and that the 
business does not owe any outstanding penalties or payments ordered by the OLSE. 

El I understand that documents submitted with this application may be made available to the 
public for inspection and copying pursuant to the California Public Records Act and San 
Francisco Sunshine Ordinance. 

ri I hereby acknowledge and authorize that all photographs and images submitted as part of 
the application may be used by the City without compensation. 

Et I understand that the Small Business Commission may revoke the placement of the 
business on the Registry if it finds that the business no longer qualifies, and that placement 
on the Registry does not entitle the business to a grant of City funds. 

Shae Green 	 1-25-19 

 

  

Name (Print): 	 Date: 	 Signature: 

V.5- 6/17/2016 



UPTOWN (MISSION BAR) 
Section 4: Written Historical Narrative 

CRITERION 1 

a. Provide a short history of the business from the date the business opened in San Francisco 
to the present day, including the ownership history. For businesses with multiple locations, 
include the history of the original location in San Francisco (including whether it was the 
business's founding and or headquartered location) and the opening dates and locations of all 
other locations. 

The bar Uptown, located at 200 Capp Street, was born on Boxing Day in 1984 when founder G. 
Scott Ellsworth (Scott) closed escrow and got keys to the front door. He put word out to his 
friends to come down and celebrate, and they drank and fested all night until Scott flew to 
Chicago the next morning for his grandmother's funeral. The bar opened to the general public 
that last week of December 1984, and a Grand Opening was held in early January. 

Reconstructed in the immediate aftermath of the 1906 earthquake, Uptown's home at the 
southwest corner of Capp and 17th streets is considered "individually significant" under 
California Register of Historical Resources. Consistent with the history and character of the 
Mission, it is also believed to have housed a neighborhood bar continuously since its 
construction in 1910. 

The Mission was grittier and more diverse in the mid-1980s, home to many artists and 
musicians because of its relative affordability, and to many working people. These were 
Uptown's primary audience, so to speak, but Scott wanted it to be a bar for the entire 
neighborhood, and a true community-wide public house. Erudite and extremely well-read, 
Scott encouraged spirited conversation and debate and impromptu performances by the bar's 
many artistic and musical patrons, and the bar featured the work of local painters and 
craftsmen on its walls. Uptown became a favorite location for reading and discussion groups on 
weekend afternoons and in the early evenings. That continues to be true to this day. 

Scott remained true to his vision for Uptown — to make and keep it community-centered and a 
true neighborhood bar — from 1984 onward. Scott took some grief from friends and patrons 
because he resisted making physical changes to the bar. But as the city and the neighborhood 
changed, patrons appreciated Uptown even more as an anchor to the Mission's past, yet also a 
beacon to a future in which the past would be remembered, not eviscerated. When Scott 
passed away suddenly, in April of 2014, his sister, as executor of his estate, understood that 
Scott wanted his business to be a community gathering spot, and she made it possible for the 
core long-term employees and a close friend of Scott's to buy Uptown in order to continue its 
neighborhood character and place in the Mission community. The new ownership group took 
possession in 2015. 



b. Describe any circumstances that required the business to cease operations in San Francisco 
for more than six months? 

Uptown has operated continuously with no significant breaks since it opened in late 1984. After 
Scott's unexpected death in April 2014, the bar remained open under the direction of Scott's 
sister, Pam Ellsworth, until the current ownership group (consisting of core long-time 
employees and one of Scott's closest friends) took control in July of 2015. 

c. Is the business a family-owned business? If so, give the generational history of the 
business. 

The business is not a family-owned business, defined here as any business in which two or more 
family members are involved and the majority of ownership or control lies within a family. 
However, the present owners are like family and were close to Scott. Ken, one of the present 
owners, knew Scott for over 35 years. A majority of the other present owners worked for Scott 
for at least 15-20 years. It was not uncommon to hang out in Scott’s garden, drinking tea, 
looking at his newest plant or to gather at the Rite Spot or Makeout Room for the music show 
of a bar customer or friend. Thanksgivings are celebrated together, as well as birthdays, 
weddings and other life markers. 

d. Describe the ownership history when the business ownership is not the original owner or a 
family-owned business. 

The ownership history of (the business) is as follows: 

1984 to 2014:  G. Scott Ellsworth 
2014 to 2015:  Pam Ellsworth 
2015 to Present: BYODB LLC (Tim Butler, Ken Cohen, Jessica Gensley, Shae Green, Jennie 

Mellenbruch, John Nero, Peter Turner) 

e. When the current ownership is not the original owner and has owned the business for less 
than 30 years, the applicant will need to provide documentation of the existence of the 
business prior to current ownership to verify it has been in operation for 30+ years. Please 
use the list of supplemental documents and/or materials as a guide to help demonstrate the 
existence of the business prior to current ownership. 

Documentation of the existence of the business verifying it has been in operation for 30+ years 
is provided in this Legacy Business Registry application, including a copy of the original lease. 
Although dated January 1985, the lease was signed in late 1984, and Scott took possession on 
December 26 (Boxing Day) in 1984. 

f. Note any other special features of the business location, such as, if the property associated 
with the business is listed on a local, state, or federal historic resources registry. 



The historic resource status of the building at 200-218 Capp Street is classified by the Planning 
Department as Category A, Historic Resource Present, with regard to the California 
Environmental Quality Act. The building was constructed in 1910 and retains all or most aspects 
of historic design, materials and workmanship. The building is individually significant under 
California Register of Historical Resources Criterion 1 (Events), because it is associated with the 
broad patterns of physical rebuilding and neighborhood "reconstruction" following the 1906 
Earthquake and Fire in San Francisco’s Mission District; and Criterion 3 (Architecture/Design), 
because it exhibits physical designs, features, materials, and/or craftsmanship that embody the 
distinctive characteristics and high artistic expression of "Edwardian-era" architecture from the 
early 20th century. 

CRITERION 2 

a. Describe the business's contribution to the history and/or identity of the neighborhood, 
community or San Francisco. 

Uptown has been part of the fabric of the Mission for over 35 years, as a center for good 
conversation, spirited debate, artistic expression and fun. If you know someone aged 40 to 65 
who has lived in San Francisco for more than 20 years, they almost certainly have an "Uptown 
story," probably a number of them. At this point, the bar is possibly the oldest continuously-
operated neighborhood bar in the Mission. Notably, one of the first blogs about life in the 
revitalized Mission, Uptown Almanac (still in operation), was expressly named for the bar, 
because the blog's founder loved it and believed it best reflected the neighborhood's eccentric 
character and appeal. 

Uptown has long been a favorite spot for discussion groups and book clubs to meet, facilitated 
by the couches and tables that the bar has always maintained at the back of its main room. 
Founder Scott Ellsworth encouraged enlightened discourse, and that has remained a large part 
of Uptown's legacy.  

b. Is the business (or has been) associated with significant events in the neighborhood, the 
city, or the business industry? 

Uptown has hosted many events over the years. Every Oscars Award Show, Super Bowl and 
major election is celebrated with buffets of tamales or barbecue and drink specials. On the 
second Wednesday of each month, Uptown hosts “Uptown Homos,” a reunion party for the 
community of the now shuttered Lexington Club. Every year, Uptown opens early to provide 
the best indoor seating to view the Carnival Parade. Each December, Uptown invites 
community artists and craftspeople to sell their wares at our Holiday Craft Fair. For a while in 
the 2000s, Uptown hosted a weekly open night comedy show. 

Uptown has two annual events that celebrate the Uptown community – an anniversary party 
on December 26th to commemorate the day the bar opened and Founders Day around April 
25th, which is Scott’s birthday. 



Uptown held an art auction in 2017 to benefit the Saint James Infirmary, a non-profit health 
and safety clinic for sex workers. Uptown has sponsored San Francisco Cinematheque, which 
has showcased experimental film for over 50 years. 

c. Has the business ever been referenced in an historical context? Such as in a business trade 
publication, media, or historical documents? 

In 1992, music magazine Superdope featured Uptown (See printed article “Drinking in San 
Francisco”). Over the years, Uptown has been acknowledged as a favorite hang out by local 
publications, including: Best Hipster Mission Bar (2009 SF Weekly), Best Bar That Has Been A 
Bar Since Before 1915 (2015 SF Weekly), Where Bartenders Drink (2015 Thrillist). 

d. Is the business associated with a significant or historical person? 

Since Uptown became a mainstay of the Mission’s artistic community in the 80s and 90s, many 
locally-prominent (and in some cases nationally prominent) musicians, artists and writers were 
(and are) regulars of the bar and count themselves as “Friends of Uptown.” This includes artist 
and musician Deborah Iyall (Romeo Void) during the period she and her band were at the top of 
their fame, Punk rock musicians Steve DePace and Bruno de Smartass (Flipper), various writers 
associated with the Bay Guardian (including Tim Redmond, Bruce Brugmann), Beat poet and 
artist Jack Micheline, and such artists as Kal Spelletch and Chris Johanson. Members of the 
collective Survival Research Lab, sometimes including artist Mark Pauline, met weekly at 
Uptown during the 90s and into the 2000s.   

Other notable artists, musicians and writers who have frequently given their custom to Uptown 
over the last 35 years include Matt Gonzales (during his mayoral run), Warren Hinckle (got a 
haircut at Uptown), Michael Stipe of REM (while recording nearby), Duff McKagan (musician), 
musicians Bill Spooner Rick Anderson (The Tubes), Tommy Guerrero (musician, famous 
skateboarder), Kelley Stoltz (musician), Virgil Shaw (musician), Sonny Smith (musician), Wee 
Man (Jackass), Margo St. James (COYOTE founder), Michelle Tea (author), and William T. 
Volmann (author).  

e. How does the business demonstrate its commitment to the community? 

Uptown is committed to serving the entire Mission community (and visitors to the 
neighborhood), in the old tradition of a "public house." This ethos was instilled by its founder 
from the bar's beginnings in 1984, and continues to this day. 

To give but one example, from its inception through the '90s, Uptown opened at noon every 
weekday to serve people who worked in this light-industrial part of the Mission, and locals who 
worked elsewhere but made their way home for lunch. This was not especially profitable, and 
Scott took the opening shift himself because he did not deem it worthwhile to pay someone 
else to do it; but he was adamant that the bar should be open for those neighbors who wanted 
to eat, shoot a game of pool and maybe have a beer before heading back to work. Because that 



was what a neighborhood bar was supposed to do — serve its neighbors, broadly defined. In 
the same spirit, Uptown has historically featured the work of local artists (many of them bar 
regulars), and from time-to-time, performances by local musicians. 

Like the bar's founder, the current Uptown ownership is acutely sensitive to the institutional 
importance, and fragility, of neighborhood taverns. This was evident after the Lexington Club, 
the last remaining lesbian bar in the Mission, was forced to close when it lost its lease in 2015. 
The new Uptown owners hired some former Lex bartenders and reached out to the old 
regulars. Today, a significant number of former Lex patrons regularly give their custom to 
Uptown, and the bar hosts a monthly Lex "reunion night." 

f. Provide a description of the community the business serves. 

Uptown proudly serves the entire Mission community including neighbors, Mission residents, 
and visitors to the neighborhood. In the beginning, Uptown's primary audience was artists and 
musicians and working people. Today it has expanded to include the changing nature of the 
neighborhood. Everyone is welcome as long as they respect one another. 

g. Is the business associated with a culturally significant 
building/structure/site/object/interior? 

The exterior sign is a remake of the original that hung above the entrance for years.  

A stained-glass window that was originally installed on the Capp Street side of the building had 
to be removed due to damage. It was restored, framed and now hangs above the bar in the 
interior. 

An extremely large canvas hangs on the back wall near the couch area. It’s a bizarre rendering 
of an Elvis-like man playing pinball in an imaginary Uptown and is an icon and customer 
favorite. During the recent earthquake retrofit we had to temporarily take it down. Customers 
were horrified, thinking that perhaps it was gone for good, but comforted when it returned to 
its reign above the gathering area. 

h. How would the community be diminished if the business were to be sold, relocated, shut 
down, etc.? 

It is well known that neighborhood (sometimes called "dive") bars are an endangered breed in 
San Francisco, and especially in the Mission District. Although this trend accelerated and 
became more prominent in the public's consciousness during the "Mission Gold Rush" of 
approximately 2013-2015, it actually goes back decades, as bars here and there were converted 
into restaurants or other uses. Today, the numerous new cocktail bars on Valencia Street (many 
of which were able to circumvent the City's restriction on new liquor licenses in the Mission by 
exploiting ABC loopholes) create an even more challenging environment, by pushing up rents 
and creating competition for customers. 



This is not meant to insult cocktail bars or suggest that they do not have their place in the 
community and the market. Everyone enjoys an artisanal cocktail now and then. But cocktail 
bars do not create a sense of community, or try to anchor its patrons to the neighborhood. 
Cocktail bars may get regular customers, but they do not develop, or even try to develop, a 
community of "regulars." By contrast, that is usually the focus of a neighborhood bar. It 
certainly is Uptown's focus. And without such anchors, the neighborhood effectively loses its 
past. 

CRITERION 3 

a. Describe the business and the essential features that define its character. 

Uptown is a gathering place for neighbors, Mission residents, and visitors to the neighborhood 
(especially those visitors who want to get a sense of what the Mission has been historically). 
The pool table is also an important feature, since pool is a classic neighborhood bar activity, and 
fewer and fewer Mission bars have them. The business also attempts to maintain a sense of 
casual comfort with the lounge area at the back of its main room, where patrons can sit around 
a coffee table on couches and ottomans. 

Uptown’s jukebox is highly praised, and has traditionally included music of local bands. In 2019, 
Foursquare listed Uptown among the 13 Best Places with a Jukebox. In 2018, Uptown was the 
runner up in 48 Hills Best Jukebox category. The jukebox is the variety that plays CDs, not the 
dreaded internet jukebox. The popularity of the jukebox must be due to the range of its 
selections in genre and release date. The offerings run the gamut – everything from Rush to 
Janelle Monae. Seasonally, CDS are added – think Christmas country compilations and 
Halloween “mixed tapes” including The Cramps and the Rocky Horror Picture Show tracks. 

b. How does the business demonstrate a commitment to maintaining the historical traditions 
that define the business, and which of these traditions should not be changed in order to 
retain the businesses historical character? (e.g., business model, goods and services, craft, 
culinary, or art forms) 

As it has since its inception in 1984, the bar encourages enlightened conversation and debate. 
The "lounge" area in the back of its main room is ideal for groups of friends to get together, as 
well as for meetings of organized book clubs and discussion groups. Uptown features the work 
of local artists on its walls (much of it work that Scott collected during the last 30 years of his 
life), and holds a crafts fair every December to allow local artists and craftsmen to show and sell 
their work. 

Since the current ownership group took possession in 2015 (following the founder's death), it 
has celebrated the bar's birthday each Boxing Day. Uptown also holds an annual celebration of 
Scott's legacy on "Founder's Day," which is Scott's birthday (April 25). 



c. How has the business demonstrated a commitment to maintaining the special physical 
features that define the business? Describe any special exterior and interior physical 
characteristics of the space occupied by the business (e.g. signage, murals, architectural 
details, neon signs, etc.). 

Uptown is a pretty "divey" neighborhood bar. It tries to retain most of its features while also 
making certain upgrades to incorporate modern comfort and conveniences, not always an easy 
balance to strike. Although individual art pieces are added or rotated periodically, most of the 
art works, neon signs and stained glass works have been on the walls for many, many years. 
Although the business commissioned a new front sign from a local artist about two years ago, 
the design of the new sign references images and logos that have been part of Uptown's 
heritage since the 1980s. 

Overall, if an Uptown patron had moved away in (say) 1987 and returned for the first time in 
2018, his or her impression would be that the bar looked and felt almost exactly the same way 
it did when they were last inside. 

d. When the current ownership is not the original owner and has owned the business for less 
than 30years; the applicant will need to provide documentation that demonstrates the 
current owner has maintained the physical features or traditions that define the business, 
including craft, culinary, or art forms. Please use the list of supplemental documents and/or 
materials as a guide to help demonstrate the existence of the business prior to current 
ownership. 

Documentation that demonstrates the business has been a neighborhood bar for 30+ years is 
included in this Legacy Business Registry application. 
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VIDEO 
 

 
 
https://www.youtube.com/watch?v=pEoWgW_Lq4g 
“Uptown Bar, San Francisco” 
Published on Aug 16, 2015 
 
Uptown is a comfy neighborhood bar located in the Mission District of San 
Francisco. It doesn't get much more divey than this – you've got pool, TVs, pinball, 
an indoor bike rack, and a bar staff that's dog friendly. If you can't find a reason to 
stop by Uptown, well ... you're not trying hard enough.  
 
200 Capp St. 
San Francisco, CA 94110 
Phone number: (415) 861-8231 
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Legacy Business Registry  

Case Report 
HEARING DATE: APRIL 3, 2019 

* This report provides recommendations for two (2) Legacy Business applications. * 
 
Filing Date: March 6, 2019 
Case No.: 2019-002877LBR 
Business Name: Uptown 
Business Address: 200 Capp Street  
Zoning: NCT (Mission Street Neighborhood Commercial Transit) Zoning District 
 55-X Height and Bulk District 
Block/Lot: 3575/044 
Applicant:  Shae Green, Partner 

200 Capp Street 
San Francisco, CA 94102 

Nominated By: Supervisor Hillary Ronen, District 9 
Supervisor District:  District 9 
Staff Contact: Shelley Caltagirone - (415) 558-6625 

shelley.caltagirone@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye@sfgov.org 
 

BUSINESS DESCRIPTION 

The bar, Uptown, was opened in late December 1984 by G. Scott Ellsworth. Reconstructed in the immediate 
aftermath of the 1906 earthquake, Uptown's building is believed to have housed a neighborhood bar 
continuously since its construction in 1910. Ellsworth’s intention with the bar was to create a true 
community-wide public house. Scott encouraged spirited conversation and debate and impromptu 
performances by the bar's many artistic and musical patrons, and the bar featured the work of local painters 
and craftsmen on its walls. Uptown became a favorite location for reading and discussion groups on 
weekend afternoons and in the early evenings. Since Uptown became a mainstay of the Mission’s artistic 
community in the 80s and 90s, many locally-prominent (and in some cases nationally prominent) 
musicians, artists and writers were (and are) regulars of the bar and count themselves as “Friends of 
Uptown.” 

Ellsworth resisted making physical changes to the bar as the city and the neighborhood changed, making 
patrons appreciate Uptown as an anchor to the Mission's past. If an Uptown patron had moved away in 
1987 and returned for the first time in 2018, his or her impression would be that the bar looked and felt 
almost exactly the same way it did when they were last inside. When Ellsworth passed away suddenly in 
April of 2014, his sister, as executor of his estate, understood that her brother wanted the business to be a 
community gathering spot, and she made it possible for the core long-term employees and a close friend 
of Ellsworth's to buy Uptown and continue its neighborhood character and place in the Mission 
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community. The new ownership group took possession in 2015. 

From its inception through the '90s, Uptown opened at noon every weekday to serve people who worked 
in this light-industrial part of the Mission, and locals who worked elsewhere but made their way home for 
lunch. Like the bar's founder, the current Uptown ownership is acutely sensitive to the institutional 
importance, and fragility, of neighborhood taverns. This was evident after the Lexington Club, the last 
remaining lesbian bar in the Mission, was forced to close when it lost its lease in 2015. The new Uptown 
owners hired some former Lexington bartenders and reached out to the old regulars. Today, a significant 
number of former Lexington patrons regularly visit Uptown, and the bar hosts a monthly Lex "reunion 
night." 

The business is located on the southwest corner of Capp and 17th S streets in the Mission neighborhood. It 
is within an NCT (Mission Street Neighborhood Commercial Transit) Zoning District and a 55-X Height 
and Bulk District.  

 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

The business was founded in 1984.  

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes. Uptown qualifies for listing on the Legacy Business Registry because it meets all of the 
eligibility Criteria: 

i. Uptown has operated continuously in San Francisco for 35 years. 

ii. Uptown has contributed to the history and identity of the Mission neighborhood and 
San Francisco.  

iii. Uptown is committed to maintaining the physical features and traditions that define 
the organization. 

3. Is the business associated with a culturally significant art/craft/cuisine/tradition?  

Yes. The Uptown is associated with the tradition of public houses.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

Events and Architecture 
Yes. This building is individually significant under California Register of Historical Resources 
Criterion 1 (Events), because it is associated with the broad patterns of physical rebuilding and 
neighborhood "reconstruction" following the 1906 Earthquake and Fire in San Francisco’s Mission 
District; and Criterion 3 (Architecture/Design), because it exhibits physical designs, features, 
materials, and/or craftsmanship that embody the distinctive characteristics and high artistic 
expression of "Edwardian-era" architecture from the early 20th century. 

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. 
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6. Is the business mentioned in a local historic context statement?   

No.  

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. In 1992, music magazine Superdope featured Uptown (See printed article “Drinking in San 
Francisco”). Over the years, Uptown has been acknowledged as a favorite hangout by local 
publications, including: Best Hipster Mission Bar (2009 SF Weekly), Best Bar That Has Been A Bar 
Since Before 1915 (2015 SF Weekly), Where Bartenders Drink (2015 Thrillist). 

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 200 Capp Street 

 
Recommended by Applicant 

• Pool table 
• Lounge area 
• Jukebox 
• Stained glass window above the bar 
• Large canvas painting and work by local artists 
• Exterior sign 
• December crafts fair 
• Bar’s birthday and “Founder’s Day” celebrations 

 
Additional Recommended by Staff 

• Corner and side storefront entries and windows 
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Historic Preservation Commission 
Draft Resolution No. ### 

HEARING DATE:  APRIL 3, 2019 
 
Case No.: 2019-002877LBR 
Business Name: Uptown 
Business Address: 200 Capp Street  
Zoning: NCT (Mission Street Neighborhood Commercial Transit) Zoning District 
 55-X Height and Bulk District 
Block/Lot: 3575/044 
Applicant:  Shae Green, Partner 

200 Capp Street 
San Francisco, CA 94102 

Nominated By: Supervisor Hillary Ronen, District 9 
Supervisor District:  District 9 
Staff Contact: Shelley Caltagirone - (415) 558-6625 

shelley.caltagirone@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye@sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR UPTOWN CURRENTLY 
LOCATED AT 200 CAPP STREET, (BLOCK/LOT 3575/044).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, 
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing 
educational and promotional assistance to Legacy Businesses to encourage their continued viability and 
success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the City’s history and identity; and 
 
WHEREAS, the subject business is committed to maintaining the traditions that define the business; and 
 
WHEREAS, at a duly noticed public hearing held on April 3, 2019, the Historic Preservation Commission 
reviewed documents, correspondence and heard oral testimony on the Legacy Business Registry 
nomination. 
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CASE NO. 2019-002877LBR 
200 Capp Street 

 

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Uptown qualifies for the Legacy Business Registry under Administrative Code Section 2A.242(b)(2) as it 
has operated for 30 or more years and has continued to contribute to the community. 

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Uptown. 
 
Location(s): 

• 200 Capp Street 
 

Physical Features or Traditions that Define the Business: 
• Pool table 
• Lounge area 
• Jukebox 
• Stained glass window above the bar 
• Large canvas painting and work by local artists 
• Exterior sign 
• December crafts fair 
• Bar’s birthday and “Founder’s Day” celebrations 

 
BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its Commission 
Secretary to transmit this Resolution and other pertinent materials in the case file 2019-002877LBR to the 
Office of Small Business April 3, 2019. 

Jonas P. Ionin 

Commission Secretary 

 
AYES:    
 
NOES:   
 
ABSENT:  
 
ADOPTED:  


