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BUSINESS DESCRIPTION
Opened in 1941 by Assyrian-born Samson Mooshei as the Persian Aub Zam Zam (now known as Zam Zam), the
long-standing Haight Street cocktail lounge is known for its classic cocktails and distinctive 1940s-era Persian Art
Deco interior. Its name, the “Persian Aub Zam Zam,” is a reference to a holy well or oasis of the same name in
Saudi Arabia. Mooshei’s brother-in-law, Malek, co-founded the business and together they hired Assyrian
architect and designer, Jon Oshanna, to design an exotic and otherworldly Persian-inspired interior for their new
cocktail lounge. Oshanna was known for his designed public spaces, including hotel lobbies, theaters, and bars,
that could be found throughout California and Hawaii. The end product resulted in an exquisitely designed interior
of Assyrian Art Deco influences with wood and plaster making up the detailing in framing, and a prominent curved
bar set in front of a mural. Painted by Oshanna, the oil painted mural depicts a famous Persian love story, the
encounter of Khosru and Shireen. Other decorative elements are found throughout the interior, including
decorative objects like cases and pitchers. Sam’s son, Bruno, took leadership of the business upon his father’s
death in 1960; Bruno had worked at the bar since the late 1940s. Over the years, the lounge came to be known
for its classic cocktails such as martinis, old-fashions, and manhattans, as well as its adherence to strict
standards of bar etiquette. Right before Bruno passed away in 2000, longtime patron and family friend, Bob
Clarke and his wife, Diane Epping, purchased the business. The current owners have not made any major
changes to the space and intend to carry on the establishment’s legacy as a destination bar in the Haight known
for its classic cocktails and unique original interior design.

CRITERION 1: Has the applicant operated in San Francisco for 30 or more years, with no break in San
Francisco operations exceeding two years?

Yes, the applicant has operated in San Francisco for 30 or more years, with no break in San Francisco operations
exceeding two years:

1633 Haight Street from 1941-2016 (75 years)

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community?
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Yes, the applicant has contributed to the Haight Ashbury neighborhood’s history and identity.

The Historic Preservation Commission recommended the applicant as qualifying, noting the following ways the
applicant contributed to the neighborhood's history and/or the identity of a particular neighborhood or community:

 Zam Zam is associated with the art of craft cocktails, unique interior architecture, and the tradition of
operating a cocktail lounge.

 Zam Zam has contributed to the identity of the Haight and the Bay Area’s nightlife culture by providing locals
and visitors a unique cocktail lounge experience featuring classic cocktails and an architecturally exquisite
and exotic interior since the World War II-era.

 The building is associated with significant architecture. It has been previously evaluated for historical
significance by the Planning Department and is considered a “Category A” property and has been identified
as a potential contributor to the California Register-eligible Haight Ashbury Historic District. Its
characteristically Persian-influenced interior design created by Jon Oshanna is one of the most significant
parts of the business.

 The business was also featured in Anthony Bourdain’s hit television series, No Reservations; earned its own
chapter in High Spirits: The Legacy Bars of San Francisco by J.K. Dineen; and was listed on SF Heritage’s
certified list of San Francisco Legacy Bars & Restaurants.

 The business has been cited in the following publications:
 SF Gate, 12/3/2000, “Bruno Mooshei, Legendary Haight St Bar Owner Dies,” by Tyche Hendrix.
 SF Examiner, 2/16/2014, “Behold the glory of Aub Zam Zam while sipping martinis with bartender Tei

Gondolfi,” by Brendan P. Bartholomew.

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define the
business, including craft, culinary, or art forms?

Yes, Zam Zam is committed to maintaining the physical features and traditions that define its craft of serving old-
fashioned cocktails and its tradition of functioning as a neighborhood gathering spot in an architecturally unique
setting.

HISTORIC PRESERVATION COMMISSION RECOMMENDATION
The Historic Preservation Commission recommends that Zam Zam qualifies for the Legacy Business Registry
under Administrative Code Section 2A.242(b)(2) and recommends safeguarding of the below listed physical
features and traditions.

Physical Features or Traditions that Define the Business:
 Interior design featuring 1940s-era Persian Art Deco influences, designed by Assyrian architect, Jon

Oshanna.
 Rounded bar.
 Large framed oil canvas mural painting by Jon Oshanna that depicts a famous Persian love story, “The

Encounter of Khosru and Shireen.”
 Wooden and plaster Persian Art Deco archways leading into the dimly lit bar area and back seating room.
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 Classic cocktails, including the martini, Manhattan, old-fashioned, and gin and tonics.
 Exterior façade features including its projecting sign, Persian-influenced entryway, and mosaic tiles imbedded

in the front façade.

STAFF RECOMMENDATION
Staff recommends that the San Francisco Small Business Commission include Zam Zam currently located at
1633 Haight Street in the Legacy Business Registry as a Legacy Business under Administrative Code Section
2A.242.

Richard Kurylo, Manager
Legacy Business Program
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Small Business Commission
Draft Resolution

HEARING DATE DECEMBER 12, 2016

ZAM ZAM

LEGACY BUSINESS REGISTRY RESOLUTION NO. _________________________

Application No.: LBR-2016-17-006
Business Name: Zam Zam
Business Address: 1633 Haight Street
District: District 5
Applicant: Robert Clarke, Owner
Nomination Date: August 15, 2016
Nominated By: Supervisor London Breed
Staff Contact: Richard Kurylo

legacybusiness@sfgov.org

ADOPTING FINDINGS APPROVING THE LEGACY BUSINESS REGISTRY APPLICATION FOR ZAM ZAM,
CURRENTLY LOCATED AT 1633 HAIGHT STREET.

WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business maintains a
registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, community-
serving businesses can be valuable cultural assets of the City and to be a tool for providing educational and
promotional assistance to Legacy Businesses to encourage their continued viability and success; and

WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San
Francisco operations exceeding two years; or

WHEREAS, the subject business has operated in San Francisco for more than 20 years but less than 30 years,
has had no break in San Francisco operations exceeding two years, has significantly contributed to the history or
identity of a particular neighborhood or community and, if not included in the Registry, faces a significant risk of
displacement; and

WHEREAS, the subject business has contributed to the neighborhood's history and identity; and

WHEREAS, the subject business is committed to maintaining the physical features and traditions that define the
business; and

WHEREAS, at a duly noticed public hearing held on December 12, 2016, the San Francisco Small Business
Commission reviewed documents and correspondence, and heard oral testimony on the Legacy Business
Registry application; therefore
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BE IT RESOLVED that the Small Business Commission hereby includes Zam Zam in the Legacy Business
Registry as a Legacy Business under Administrative Code Section 2A.242.

BE IT FURTHER RESOLVED that the Small Business Commission recommends safeguarding the below listed
physical features and traditions at Zam Zam:

Physical Features or Traditions that Define the Business:
 Interior design featuring 1940s-era Persian Art Deco influences, designed by Assyrian architect, Jon

Oshanna.
 Rounded bar.
 Large framed oil canvas mural painting by Jon Oshanna that depicts a famous Persian love story, “The

Encounter of Khosru and Shireen.”
 Wooden and plaster Persian Art Deco archways leading into the dimly lit bar area and back seating room.
 Classic cocktails, including the martini, Manhattan, old-fashioned, and gin and tonics.
 Exterior façade features including its projecting sign, Persian-influenced entryway, and mosaic tiles imbedded

in the front façade.

__________________________________________________________________________________________

I hereby certify that the foregoing Resolution was ADOPTED by the Small Business Commission on
December 12, 2016.

_________________________
Regina Dick-Endrizzi
Director

RESOLUTION NO. _________________________

Ayes –
Nays –
Abstained –
Absent –
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Application No.: LBR-2016-17-006
Business Name: Zam Zam
Business Address: 1633 Haight Street
District: District 5
Applicant: Robert Clarke, Owner
Nomination Date: August 15, 2016
Nominated By: Supervisor London Breed

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

1633 Haight Street from 1941-2016 (75 years)

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA

DELIVERY DATE TO HPC: October 17, 2016

Richard Kurylo
Manager, Legacy Business Program

Legacy
Business
Registry

Application Review
Sheet
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City and County of San Francisco 

 
 

LONDON N. BREED 
 

 
Monday, August 15th, 2016 
 
Rick Kurylo 
Legacy Business Program Manager 
Office of Small Business 
1 Dr. Carlton B. Goodlett Place, Suite 110 
San Francisco, CA 94102 
 
Dear Mr. Kurylo: 
 
I am writing to proudly nominate Zam Zam at 1633 Haight Street for the Legacy Business Registry 
Program. Founded in 1941, this bar is a gem within the Haight Ashbury neighborhood. 
 
Zam Zam is known for its timelessness. Herb Caen, a columnist for San Francisco Chronicle, 
wrote the famous article about the bar in 1991 that noted Zam Zam is “a place that time forgot. 
It’s a like a movie palace of yesteryore, its curving bar filled with worshipers sitting in silent 
contemplation of the silver bullet in its graceful stem glass.” 
 
Even more famous is Mr. Bruno Mooshei, whose father opened the bar after he and his family 
emigrated from northern Iran in 1920. Although Mr. Mooshei has passed away in 2000, his 
personality is widely known to this day. He would infamously kick people out if they order a 
vodka martini, or if they didn’t behave with what he deems the appropriate bar manners: sit at a 
stool, put money on the bar, and order your drink. 
 
Despite the many changes that has come to the Haight Ashbury through the 1960s, 70s, and today, 
Zam Zam remains a local hotspot for neighbors to gather and relax after a long day. It is now 
owned by Mr. Robert Clarke, a frequent Zam Zam customer and a close friend of Mr. Mooshei. 
When he and his partner, Diane Epping, bought the bar from Mr. Mooshei, they made sure to 
maintain the Middle Eastern ambience and original décor. It’s hard to find any place like it 
nowadays. 
 
Zam Zam is a perfect candidate for the Legacy Business Registry Program. Feel free to contact my 
office if you have any questions. Thank you for your consideration. 
 
Sincerely, 
 
 
 
 
President London Breed 
Board of Supervisors 
City & County of San Francisco 









Zam Zam
Historical Narrative

Criterion 1

a. Provide a short history of the business from the date the business opened in San Francisco
to the present day, including the ownership history. For businesses with multiple locations,
include the history of the original location in San Francisco (including whether it was the
business’s founding and or headquartered location) and the opening dates and locations of all
other locations.

Zam Zam (then known as the Persian Aub Zam Zam) opened for business on December
18, 1941 shortly after the attack on Pearl Harbor. Haight Street was much different in those
days – a quiet shopping district that provided goods and services for the surrounding, largely
blue-collar neighborhood.

Having emigrated from his native village near Baghdad in what was then called
Mesopotamia, Samson Mooshei, an Assyrian gentleman, arrived in the Bay Area around 1920
with his wife and infant son named Bruno. After several years, the family moved into the Haight
neighborhood to be closer to some relatives who lived on Page Street. Shortly thereafter, the
Moosheis opened a small lunch counter in the front of a Haight Street bar called the Pall Mall
Club. This small business was a family affair. The mother and father cooked and waited on
customers, while young Bruno did chores and helped out in the larger bar while attending
Polytechnic High School. Over time, the Mooshei family became integrated into the Haight
Street community, impressing their predominantly German and Irish neighbors with their
dedication to hard work and reliable service.

Samson was ambitious for further improvements in his life's fortunes, so when a space
that housed a small coffee shop at 1633 Haight Street became available, he formed a
partnership with his brother-in-law Malek and decided to open his own cocktail lounge. Samson
and Malek wanted a place that would be a unique reminder of the country and culture that they
had left behind so many years ago. It was to be a dream of Persia – exotic, otherworldly, and
totally unlike anything else on Haight Street. They hired an Assyrian architect and designer
named Jon Oshanna who was well known for his skills in creating various public spaces both in
California and Hawaii including various hotel lobbies, bars, and theaters. Oshanna's idea for
Samson's bar was for a space designed according to principals of Art Deco curvature and
incorporating elements of Persian culture. Everything from matchbooks to napkins to
ornamentation and decorative objects like vases and pitchers (some of which Samson had
brought from Persia) would partake of the central concept. The napkins and matchbooks held a
quotation from the “Rubaiyat of Omar Khayyam " a famous Persian poem, and behind the
curving bar would be an oil painted mural depicting a famous Persian love story, the encounter
of Khosru and Shireen. These were the subject of many stories, legends and poems, and as
such were central figures in Persian culture and history. The bar was to be called the Persian
Aub Zam Zam, a reference to the holy well of the same name located in Saudi Arabia – in other
words, a Persian holy well or oasis.

After much hard work, opening day approached. Neighborhood residents were curious
about the new addition to the Haight Street milieu and no doubt eager to see what the new
place would have to offer. Then, disaster struck. Pearl Harbor was attacked and the country was
at war. In later years, Bruno recalled that he heard of the attack as he was passing out leaflets
along Haight Street announcing the impending opening of the bar.



Despite the turmoil, fear, outrage and excitement that swept the city, Samson proceeded
with his plans and, on the 18th of December, 1941, the doors opened, and the Persian Aub Zam
Zam was ready for business.

Regardless of the upheaval and dislocation of life in San Francisco in those years, the
little bar did well. Bruno and his younger brother joined the Navy and shipped out to the Pacific
while Samson, familiarly known to his customers as Sam, and his wife ran the bar and tried not
to worry too much about their sons. They adapted as well as they could to the exigencies of
wartime life in San Francisco. A blackout curtain was installed (the curtain support still remains
as a reminder), and Sam was happy to serve the many service men who found their way out to
Haight Street, except once, when he found a sailor and his date carrying on in the bar's phone
booth and had the phone removed permanently as a consequence. Samson was known for his
friendliness and, no doubt with Bruno in mind, special regard for the Navy.

The war ended, and Samson's sons both survived. Upon his discharge, Bruno worked
for a short time in the city's pension office, but, before long, family ties called, and he went to
work with his father behind the plank and stayed there for the rest of his life. As the years
passed, Samson, Bruno and the Persian Aub Zam Zam became fixtures of Haight Street life
and gradually gained renown beyond the neighborhood for their adherence to a set of "old
school" values and standards of bar etiquette as well as for the exotic beauty of their bar.

Samson died in 1960 and the bar became Bruno's. Following his sense of the bar as
both a family project and an embodiment of his family's commitment to certain standards of
what was acceptable and what was not in the matter of bar culture, Bruno carried on. Gradually,
the neighborhood changed. Plans were afoot to extend the freeway system through the heart of
the district. Residents, fearful of falling property values, began to unload their old Victorians and
head for the suburbs. Meanwhile, rents in North Beach were rising and members of the
bohemian "beatnik" culture were being forced to look elsewhere to live. Suddenly, the
confluence of vacant apartments, emerging baby boom restlessness, nearby Golden Gate Park,
and most importantly the advent of LSD, combined to overwhelm the Haight neighborhood.

For Bruno, it was a disaster. The street was filled with what, in his eyes, were
"barbarians" – dirty, spaced-out, aimless kids who seemed to be the very rejection of the style of
life he had learned from Samson and his mother as they had struggled to establish themselves
in a new country. The bar's business fell off as Bruno's customers, fearful of the new Haight
Street scene, avoided the neighborhood. But still, he persevered. He cut costs by laying off his
other bartenders and working the extra hours himself, all the while trying to adhere to the
standards he had learned from his father.

And then gradually, slowly, once again things began to change. After several grim years
when Haight Street was a sad, desolate strip of boarded up storefronts, broken glass and
burned out derelicts, a new sense of possibility and renewal started to emerge. With new
prosperity and new attitudes, Bruno's business began to improve. Martinis became fashionable,
and Bruno, perhaps because of his stubborn adherence to what some saw as an archaic set of
values, became regarded as a master of the martini art. His fame spread. Herb Caen and
others, discovered Bruno and his meticulously preserved gem of a bar and wrote rapturously
about it.

Having discovered Bruno myself one long ago afternoon, stunned by the unexpected
beauty and improbable civility of the experience, I grew to appreciate what a remarkable thing



the Zam Zam is. Through Bruno, I came to know a different San Francisco than the one that is
usually available. Bruno has passed on now, and the Zam Zam torch has been passed to me,
owner Robert Clarke. I am grateful and honored to be able to help write the next chapter of a
remarkable story.

b. Describe any circumstances that required the business to cease operations in San Francisco
for more than six months?

The business has been in continual operation since 1941 except for a brief period during the
ownership change.

c. Is the business a family owned business? If so, give the generational history of the business.

The business is currently owned as a partnership by my wife, Diane Epping, and myself, Robert
Clarke. However, Zam Zam has been a family-owned business since its inception in 1941. The
original owner, Samson Mooshei, was an Assyrian immigrant who opened the bar after
managing the Pall Mall Club, a small lunch counter in the front of the storefront where currently
sits an Irish pub. After a few years, Samson realized that opening a bar could potentially expand
his business and bring in more revenue and decided to open Persian Aub Zam Zam, also on
Haight Street. In the late-1940s, Samson’s son Bruno Mooshei began working at the bar and
eventually took over managing the bar. Bruno worked at the bar until he eventually took over
and managed the bar as a one-man show from the late 1960s until he died in 2000. Just before
his death, the bar was bought by long-time patron Bob Clarke and his wife Diane Epping, who
currently own the space now.

d. Describe the ownership history when the business ownership is not the original owner or a
family owned business.

The bar was owned by the Mooshei family from its opening in 1941 until Bruno’s death in 2000.
The bar was passed on to Bruno by his father Samson as he was the oldest child, and Bruno’s
other siblings themselves had interests other than working at the bar. As Bruno aged, his health
was in decline and eventually reached a point where he was not able to work at the bar
anymore. Bob Clarke and Bruno had developed a deep friendship over the years and once
Bruno became too ill, Bob offered to buy the bar from Bruno and preserve the largely
unchanged bar. Bob; understanding the history of the bar, the Mooshei family, and the
neighborhood; has carried on the tradition of the bar since he purchased it in 2000 and has not
made any major changes to the space.

e. When the current ownership is not the original owner and has owned the business for less
than 30 years, the applicant will need to provide documentation of the existence of the business
prior to current ownership to verify it has been in operation for 30+ years. Please use the list of
supplemental documents and/or materials as a guide to help demonstrate the existence of the
business prior to current ownership.

See attached documents.

f. Note any other special features of the business location, such as, if the property associated
with the business is listed on a local, state, or federal historic resources registry.



The business has been at the same location for almost 75 years. The building itself dates back
to construction in 1910, however, the true historical significance of the bar is the interior
architecture, which dates back to the opening in 1941. The design is heavily Persian and
Assyrian influenced, with wood and plaster making up the detail in the framing, and was
designed by the Assyrian architect named Jon Oshanna, a prominent designer who had
designed several other hotels and bars across the City and Hawaii. The design gives the bar an
authentic feel that is largely unchanged from its opening.

Criterion 2

a. Describe the business’s contribution to the history and/or identity of the neighborhood,
community or San Francisco.

The business has provided a meeting place and social opportunity for several generations of
San Franciscans. The bar mostly drew its clientele from working-class people that lived within a
3 to 4 block radius. The Haight-Ashbury neighborhood was largely a working-class
neighborhood in the early days of the bar and while other more dive-type bars existed on Haight
Street, Zam Zam gave off more of an element of class due to the strong detail of its construction
and the strong detail of its martinis and specialty cocktails. As the businesses renown grew, it
became a noted tourist destination and attracted attention from across the nation, spurred by its
mention in a variety of travel guides and other publications.

b. Is the business (or has been) associated with significant events in the neighborhood, the City,
or the business industry?

The business has witnessed the many changes that have occurred in the Haight-Ashbury
neighborhood from the days of World War II until the present. The Haight-Ashbury
neighborhood is also the epicenter of the hippy counterculture that exploded in the late-1960s
and with this came a number of challenges facing the bar. Plans for a freeway going through the
neighborhood led to a decline in property values and left many spaces vacant in the
neighborhood. The rising rents in North Beach brought many of the newly relocated hippies into
the Haight searching for a cheaper place to live. This led to a large decline in Zam Zam’s
business, causing Bruno to lay off staff to cut costs and run the bar himself. Eventually, the
neighborhood changed again, with prices again on the rise, and Zam Zam’s business began to
recover and thrive once again.

c. Has the business ever been referenced in an historical context? Such as in a business trade
publication, media, historical documents?

The business was often described by Herb Caen who appreciated its timeless character and
unique qualities. Bruno and Herb had a quite cozy relationship as Herb was a frequent visitor to
the bar and admired it for its reminiscence of “old San Francisco”. Aside from Herb Caen, the
bar has numerous mentions in the San Francisco Chronicle by other writes as well as Zagat,
Legacy Bars of San Francisco, SF Gate, the San Francisco Examiner, was featured on Lonely
Planet, as well as Anthony Bourdain’s No Reservations. The bar also served as a filming
location for Woody Allen’s Blue Jasmine. August Kleinzhaler, a well-known poet that lives in the
neighborhood also dedicated an essay in his collection of essays titled Cutty, One Rock to
Bruno.



d. Is the business associated with a significant or historical person?

Over the years, many significant and well-known people have patronized Zam Zam. Some local
notables include Herb Caen, August Kleinzhaler, Daniel Handler (more recognizable by his pen
name Lemony Snicket) all of whom were regulars at the bar, as well as other notable figures
such as Anthony Bourdain, Woody Allen, Matt Dillon, and the cast of the popular television
show Dexter, Dave Chapelle, and others.

e. How does the business demonstrate its commitment to the community?

The business demonstrates its commitment to the community by providing a unique and well
run location for social interaction as well as preserving an historic facet of the neighborhood.
The current owners, Bob Clarke and Diane Epping, also have demonstrated their commitment
to preserving the neighborhood character by purchasing the bar from Bruno and keeping the
original architecture, interior design, and drink menu the same as it has been since 1941.

f. Provide a description of the community the business serves.

Haight-Ashbury has gone through many changes over the life of Zam Zam. When the bar first
opened, it was largely a working-class German-American neighborhood, however, by the 1960s
the neighborhood was largely overrun by the hippy counterculture. However, locals still chose to
go to Zam Zam’s as it remained as a reminder of Old San Francisco. The bar also catered to
poets, writers and musicians. Today, the neighborhood still has its share of hippy travelers,
however, the bar largely caters to a healthy mixture of local residents and tourists visiting Haight
Street. The bar is very much a destination bar in San Francisco as well and it draws many
people from outside the neighborhood as well.

g. Is the business associated with a culturally significant building/structure/site/ object/or
interior?

The interior of the business is essentially unchanged since 1941. It was designed by Assyrian
architect Jon Oshanna and is modeled to give one the feeling that they are in an art deco
Persian bar during the 1930s and 40s. Behind the rounded bar, there is a large framed oil on
canvas mural painted by Jon Oshanna himself, depicting a famous Persian love story, The
Encounter of Khosru and Shireen. It was restored in 2000 upon Bob’s purchasing the bar. The
interior of the bar features wooden and plaster Persian art deco archways that lead into the
dimly lit bar area and back seating room. The front doors are also set back and were originally
covered with a “blackout curtain” due to the mandatory blackouts of the City during World War
II. Currently, the ledge where the curtain once hung is now decorated with original imported
Persian vases and decorative items.

h. How would the community be diminished if the business were to be sold, relocated, shut
down, etc.?

The community would lose a unique and long standing element of Haight Street life should it
ever be closed. Over the years, many bars, bookstores, and vintage clothing stores have
rotated in and out of the surrounding storefronts, however Zam Zam’s is one of the few bars that
has remained essentially unchanged. The architecture and paint on the interior are all original
and have been restored to bring out their warm, dark colors. The bar is a long-standing
institution on Haight Street and is irreplaceable as far as its style and history are concerned.



Criterion 3

a. Describe the business and the essential features that define its character.

Zam Zam has a very unique style as it was originally designed in the Persian art deco style and
has remained that way since 1941. The bar is dimly lit and reminiscent of Old San Francisco, as
is largely rooted in tradition. During the years Bruno managed the bar, he held his customers to
a very high standard. He did not allow people in the bar who were vagrants or seemed “spaced-
out” as he would note. He also did not have patience for people to come in and float about
without ordering a drink. He was a strict bartender. However, he had a trusting side amongst his
long-term patrons and this ended up being a very valuable part of his legacy, as one of those
patrons is now the current owner, Bob Clarke.

b. How does the business demonstrate a commitment to maintaining the historical traditions that
define the business, and which of these traditions should not be changed in order to retain the
businesses historical character? (e.g., business model, goods and services, craft, culinary, or
art forms)

The interior design of the business is unique and an integral part of the customers' experience.
Were it ever to change, the loss would be profound. Though it has been modified over the years
to adjust to contemporary tastes, the focus of the bar menu remains on classic cocktails such as
the martini, Manhattan, old-fashioned, and gin and tonics. Many of the spirits involved are from
local distilleries such as 209 Gin, Junipero Gin, St. George Spirits, and a number of locally
produced beers such as Anchor Steam, Racer 5, Trumer Pils, and Scrinmshaw. The bar
remains as an old San Francisco-style cocktail bar even as new cocktail bars have sprung up
throughout the City. Zam Zam is unique in that the architectural style of bar cannot be found
anywhere else in the City, and the cocktails are as classic as the bar itself.

c. How has the business demonstrated a commitment to maintaining the special physical
features that define the business? Describe any special exterior and interior physical
characteristics of the space occupied by the business (e.g. signage, murals, architectural
details, neon signs, etc.).Does the building occupied by the business relate to the immediate
neighborhood?

The larger building that houses the business was built in 1910 in the Victorian-style, and houses
several other businesses including a lingerie shop (Dollhouse Bettie), a Tibetan gift shop, and a
hat shop. The façade around Zam Zam echoes the interior design of the bar, with two Persian
minarets above the awning, painted red and green. The interior physical attributes are
unchanged from the bar’s inception as well, with very detailed wood and plaster architecture in a
Persian art deco style. The space relates to the greater Haight-Ashbury neighborhood in that as
the neighborhood has changed drastically over the years, the bar has remained the same and
has served the local community throughout this time. Also, due to the wide variety of shops and
stores along Haight Street, the bar fits in with the unique character of the commercial corridor
and the larger neighborhood.







































Bruno Mooshei, Legendary Haight St. Bar Owner Dies

Tyche Hendricks, Chronicle Staff Writer

Published 4:00 am, Sunday, December 3, 2000

A little bit of San Francisco history has passed away with the death of Bruno Mooshei,

for almost 50 years the proprietor of the Persian Aub Zam Zam, a Haight Street

watering hole immortalized by Chronicle columnist Herb Caen as the Holy Shrine of the

Dry Martini. Mr. Mooshei, 80, died of prostate cancer on Nov. 25.

Mr. Mooshei was known for his martinis. He mixed Boord's gin and Boissiere vermouth

-- in a ratio, he said, of 1000 to 1 -- and served ice cold in 3- ounce glasses, the same

ones his father used when he opened the Zam Zam in 1941.

Equally legendary was Mr. Mooshei's cantankerous personality. If he didn't like the

looks or attitude of a potential patron, he would brusquely send the person away.

"Bruno always served people if they did three basic things: come sit at a stool, put your

money on the bar and give him your order," longtime patron David Gutekunst, 50, said

yesterday. "But people that came in, fooled around, went to the bathroom, laughed with

their friends, said 'What would you recommend?' when he asked for their order -- to

them, he'd say, 'I recommend the corner bar.' He expected people to have bar manners."

"Bruno had kind of a crusty reputation," agreed Robert Clarke, another Zam Zam

habitue and friend of Mr. Mooshei. "He had definite ideas about the way a bar should be

run. He had, as he said, 'old school' ways. Ladies got napkins and gentlemen didn't. He

ran a very strict bar. He had the freedom to do that because he wasn't working for

anybody else."



Clarke and his partner, Diane Epping, loved the Zam Zam so much that they couldn't

bear to see it close when Mr. Mooshei retired for health reasons in January. They bought

the bar, gave it a new coat of paint and reopened it this weekend.

Behind the unassuming door at 1633 Haight St., the room is small and dimly lit, with a

Middle Eastern ambience. There are Moorish arches over the doors, and a mural behind

the semicircular bar depicts a prince and princess from a Persian fairy tale. The place

was designed by Assyrian architect Jon Oshanna for Mooshei's father, also Assyrian.

Clarke and Epping plan to keep the original decor. The price of the martinis will go up,

however, to $4.50 from Mr. Mooshei's $2.50. The size will increase as well, said Clarke.

In a 1991 column, Caen called the Zam Zam "a place that time forgot. It's like a movie

palace of yesteryore, its curving bar filled with worshipers sitting in silent contemplation

of the silver bullet in its graceful stem glass. You expect . . . perhaps Charles Boyer

whispering to Hedy Lamarr, 'Take me to zuh Cazbah.'"

"The plan is to keep it essentially as it was," said Clarke. "I think it's important to

maintain the tradition established over many years of a quiet place where people can

have a drink, listen to vintage music and have a civilized time."

Mr. Mooshei's parents emigrated to the United States from what is now northern Iran.

Mr. Mooshei was born April 25, 1920, in Baghdad as his parents were leaving the

Middle East, according to Norma Jean Mooshei, his sister-in- law for 57 years.

The Moosheis lived at the corner of Haight and Ashbury and ran a tiny restaurant with

five stools called the Pall Mall, Norma Mooshei recalled. When Mr. Mooshei's parents

realized they could make more money doing less grueling work by running a bar, they

opened the Persian Aub Zam Zam room. The name, according to a Herb Caen column,

means fountain of youth.

Mr. Mooshei graduated from San Francisco's old Polytechnic High School and served in

World War II as a Navy medic assigned to the Marines at Guadalcanal. On his return, he



worked for the city of San Francisco in the pension department for a couple of years

before joining his father's business. He took over the Zam Zam in 1951.

Customers and friends describe Mr. Mooshei as a fiercely nostalgic man for whom San

Francisco's heyday was in the '40s and '50s.

"Haight Street back then was like a little village," said Norma Mooshei. "There were

streetcars. You knew the people who owned the stores, you knew everybody. You'd see

people and stop and talk."

Things started to go downhill for Mr. Mooshei when Haight Street was overrun by

hippies in the 1960s, but he doggedly kept his business going and adhered to his old

ways, working the bar in a vest and tie.

"Bruno was always a gentleman," said Gutekunst. "He was very Old San Francisco. He

would say there were only two great cities in the world and they're both gone: San

Francisco and Shanghai. They had intrigue and class. They were international, and

everybody dressed right."

Though the close-knit neighborhood feeling of the Haight, and indeed, San Francisco,

began to fray over time, Mr. Mooshei created his own community of loyal patrons who

became his friends. The clientele ranged from cab drivers and construction workers to

poets and bankers.

"The bar was his life and the people that hung around with him outside the bar, but

most of us knew him from the bar," said Gutekunst, who lived nearby on Fell Street and

works in commercial real estate. "In the end, the bar was our living room."

Mr. Mooshei loved to eat out, and he had a regular circle of friends, including Gutekunst

and Clarke, who joined him on jaunts to old-fashioned restaurants such as the Gold

Mirror on Taraval Street or the Three Flames in San Jose.



Several times a year he would take a few days off for a vacation in Reno. He used to brag

that he had never traveled east of Nevada.

"He'd go for three days and that was it," said Norma Mooshei. "He'd play keno, a little

bit of slot machine. He'd never win and never lose. It was just for fun.

"We kept saying, why don't you just retire and enjoy yourself," she added. "But he

wouldn't quit. He hated to give it up."

Mr. Mooshei is survived by his brother and sister-in-law, Allen and Norma Jean

Mooshei of Ceres; two nieces and a nephew; four grand nieces and nephews, and a

great-grand nephew.

Plans for a memorial service are pending.
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Behold the glory of Aub Zam Zam while sipping
martinis with bartender Tei Gundolfi 
By Brendan P. Bartholomew

click to enlarge

JUAN PARDO/SPECIAL TO THE S.F. EXAMINER

Tei Gundolfi, a former actress, has been a bartender at Aub Zam Zam for eight years.

With its twin minarets, the facade of Aub Zam Zam evokes the mythologized Middle East of classic
Hollywood films. Part the double doors under its Moorish arches, let your eyes adjust to the
darkness, then take a glance at the stunning king-and-princess mural behind the circular bar. The
restored oil painting seems less Hollywood kitsch and more a genuine tribute to Persian culture.

In bygone decades, before the word Persian disappeared from the name of the San Francisco
bar Persian Aub Zam Zam, getting kicked out by longtime owner Bruno Mooshei was a rite
of passage, the type of quintessential San Francisco experience treasured by old-school
thrill-seekers. Mooshei died in 2000, but current owner Bob Clarke preserves the Haight-
Ashbury bar with slavish respect for its history.

Bartender Tei Gundolfi is obsessed with education. She holds five degrees and certifications,
and originally moved to The City so she could train as a Waldorf-method kindergarten
teacher. A thespian in high school, Gundolfi has been a theater owner in Tampa, Fla., and an
actress in New York City. Her screen credits include bit parts in “Sex and the City,” “Law and
Order” and “The Sopranos.”

People rave about Aub Zam Zam’s martinis. What else should we know about
your drink selection?

We definitely do a lot of classic cocktails, and we’ve got a fair selection of local offerings, such
as No. 209 Gin, which is made in San Francisco, and Botanica Gin from Richmond. We’ve
got several things from St. George’s Spirits in Alameda, including Hangar One Vodka,
Breaking & Entering Bourbon and Dry Rye Gin. And of course we also have Junipero Gin
from the Anchor Distilling Company.

What is it that makes somebody with your credentials and qualifications want
to tend bar at Aub Zam Zam?

I was working here and teaching kindergarten, and I realized being at Zam Zam was the high
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point of my week. Bob Clarke is amazing—when I was pregnant, he gave me four months of
maternity leave. Working here allows me to be at home with my daughter all day.

How did you get into bartending? I moved to New York at the age of 28 to be an

actress, and I realized I liked the stability of bartending.

Was your goal to be on stage, do commercials, work in film or be on TV? My

preference was for the theater. And certainly my preference is not going out on the job hunt
every day.

How did New York treat you? At first, it was impossible to find a place to live. I lived out

of a duffel bag for six months. There were times when my dog and I would sleep on the pool
table of the bar I worked at. But I had a great time in New York. I loved being there. It was a
magical time.

What do people notice about Aub Zam Zam besides the decor? Our jukebox is

stellar. It’s got the Rolling Stones, Bob Dylan, Tom Waits, Johnny Cash, Patsy Cline, Billie
Holiday and Miles Davis. I’ve been here eight years and I’m still not sick of the jukebox. That
tells you something.

Does being on Haight Street mean you have a lot of crazy experiences? I tend to

block these things out, but yeah, I’ve had some. There’s a constant gauging of who’s walking
through the door. This is the common element between kindergarten and bartending — it’s
the same job, but a different language.

More Food & Drink »
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Filing Date: October 17, 2016

Case No.: 2016-013922LBR

Business Name: Zam Zam

Business Address: 1633 Haight Street

Zoning: NCD (Haight Street Neighborhood Commercial)

40-X Height & Bulk District

Block/Lot: 1246/023

Applicant: Robert F. Clarke

1633 Haight Street

San Francisco, CA 94117

Nominated By: Supervisor London Breed, District 5

Staff Contact: Desiree Smith - (415) 575-9093

desiree.smith@sfgov.org

Reviewed By: Tim Frye – (415) 575-6822

tim.frye @sfgov.org

BUSINESS DESCRIPTION

Opened in 1941 by Assyrian-born Samson Mooshei as the Persian Aub Zam Zam (now known as Zam

Zam), the long-standing Haight Street cocktail lounge is known for its classic cocktails and distinctive

1940s-era Persian Art Deco interior. Its name, the “Persian Aub Zam Zam,” is a reference to a holy well or

oasis of the same name in Saudi Arabia. Mooshei’s brother-in-law, Malek, co-founded the business and

together they hired Assyrian architect and designer, Jon Oshanna, to design an exotic and otherworldly

Persian-inspired interior for their new cocktail lounge. Oshanna was known for his designed public

spaces, including hotel lobbies, theaters, and bars, that could be found throughout California and Hawaii.

The end product resulted in an exquisitely designed interior of Assyrian Art Deco influences with wood

and plaster making up the detailing in framing, and a prominent curved bar set in front of a mural.

Painted by Oshanna, the oil painted mural depicts a famous Persian love story, the encounter of Khosru

and Shireen. Other decorative elements are found throughout the interior, including decorative objects

like cases and pitchers. Sam’s son, Bruno, took leadership of the business upon his father’s death in 1960;

Bruno had worked at the bar since the late 1940s. Over the years, the lounge came to be known for its

classic cocktails such as martinis, old-fashions, and manhattans, as well as its adherence to strict

standards of bar etiquette. Right before Bruno passed away in 2000, longtime patron and family friend,

Bob Clarke and his wife, Diane Epping, had purchased the business. The current owners have not made

any major changes to the space and intend to carry on the establishment’s legacy as a destination bar in

the Haight known for its classic cocktails and unique original interior design.

STAFF ANALYSIS

Review Criteria

1. When was business founded?

1941
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2. Does the business qualify for listing on the Legacy Business Registry? If so, how?

Yes, Zam Zam qualifies for listing on the Legacy Business Registry because it meets all of the

eligibility Criteria:

i. Zam Zam has operated for 75 years.

ii. Zam Zam has contributed to the identity of the Haight and the Bay Area’s nightlife

culture by providing locals and visitors a unique cocktail lounge experience featuring

classic cocktails and an architecturally exquisite and exotic interior since the World

War II-era.

iii. Zam Zam is committed to maintaining the physical features and traditions that

define its craft of serving old-fashioned cocktails and its tradition of functioning as a

neighborhood gathering spot in an architecturally unique setting.

3. Is the business associated with a culturally significant art/craft/cuisine/tradition?

Yes. The business is associated with the art of craft cocktails, unique interior architecture, and the

tradition of operating a cocktail lounge.

4. Is the business or its building associated with significant events, persons, and/or architecture?

Yes. The building is associated with significant architecture. It has been previously evaluated for

historical significance by the Planning Department and is considered a “Category A” property

and has been identified as a potential contributor to the California Register-eligible Haight

Ashbury Historic District. Its characteristically Persian-influenced interior design created by Jon

Oshanna is one of the most significant parts of the business.

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?

No, however the property has been identified as a potential contributor to the California Register-

eligible Haight Ashbury Historic District.

6. Is the business mentioned in a local historic context statement?

No.

7. Has the business been cited in published literature, newspapers, journals, etc.?

Yes. Zam Zam has been cited in numerous publications, including but not limited to: SF Gate,

12/3/2000, “Bruno Mooshei, Legendary Haight St Bar Owner Dies,” by Tyche Hendrix; SF

Examiner, 2/16/2014, “Behold the glory of Aub Zam Zam while sipping martinis with bartender

Tei Gondolfi,” by Brendan P. Bartholomew.

The business was also featured in Anthony Bourdain’s hit television series, No Reservations;

earned its own chapter in High Spirits: The Legacy Bars of San Francisco by J.K. Dineen; and was

listed on SF Heritage’s certified list of San Francisco Legacy Bars & Restaurants.

Physical Features or Traditions that Define the Business

Location(s) associated with the business:

1633 Haight Street
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Recommended by Applicant

Interior design featuring 1940s-era Persian Art Deco influences, designed by Assyrian architect,

Jon Oshanna

Rounded bar

Large framed oil canvas mural painting by Jon Oshanna that depicts a famous Persian love story,

“The Encounter of Khosru and Shireen”

Wooden and plaster Persian Art Deco archways leading into the dimly lit bar area and back

seating room

Classic cocktails, including the martini, Manhattan, old-fashioned, and gin and tonics

Additional Recommended by Staff

Exterior façade features including its projecting sign, Persian-influenced entryway, and mosaic

tiles imbedded in the front façade.
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Historic Preservation Commission
Draft Resolution

HEARING DATE NOVEMBER 16, 2016

Case No.: 2016-013922LBR

Business Name: Zam Zam

Business Address: 1633 Haight Street

Zoning: NCD (Haight Street Neighborhood Commercial)

40-X Height & Bulk District

Block/Lot: 1246/023

Applicant: Robert F. Clarke

1633 Haight Street

San Francisco, CA 94117

Nominated By: Supervisor London Breed, District 5

Staff Contact: Desiree Smith - (415) 575-9093

Desiree.smith@sfgov.org

Reviewed By: Tim Frye – (415) 575-6822

tim.frye @sfgov.org

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION

APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR ZAM ZAM,

CURRENTLY LOCATED AT 1633 HAIGHT STREET (BLOCK/LOT 1246/023).

WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business

maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding,

community-serving businesses can be valuable cultural assets of the City and to be a tool for providing

educational and promotional assistance to Legacy Businesses to encourage their continued viability and

success; and

WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San

Francisco operations exceeding two years; and

WHEREAS, the subject business has contributed to the Haight-Ashbury neighborhood's history and

identity; and

WHEREAS, the subject business is committed to maintaining the physical features and traditions that

define the business; and

WHEREAS, at a duly noticed public hearing held on November 16, 2016, the Historic Preservation

Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business

Registry nomination.
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CASE NO. 2016-013922LBR

Zam Zam

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that

Zam Zam qualifies for the Legacy Business Registry under Administrative Code Section 2A.242(b)(2) as it

has operated for 30 or more years and has continued to contribute to the community.

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends

safeguarding of the below listed physical features and traditions for Zam Zam.

Location (if applicable)

1633 Haight Street

Physical Features or Traditions that Define the Business

Interior design featuring 1940s-era Persian Art Deco influences, designed by Assyrian architect, Jon

Oshanna

Rounded bar

Large framed oil canvas mural painting by Jon Oshanna that depicts a famous Persian love story, “The

Encounter of Khosru and Shireen”

Wooden and plaster Persian Art Deco archways leading into the dimly lit bar area and back seating room

Classic cocktails, including the martini, Manhattan, old-fashioned, and gin and tonics

Exterior façade features including its projecting sign, Persian-influenced entryway, and mosaic tiles

imbedded in the front façade.

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and

recommendations are made solely for the purpose of evaluating the subject business's eligibility for the

Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject

property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section

15064.5(a).

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its

Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2016-

013922LBR to the Office of Small Business.

I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission

on November 16, 2016.

Jonas P. Ionin

Commission Secretary

AYES:

NOES:

ABSENT:

ADOPTED:


