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BUSINESS DESCRIPTION
Gary Weiss opened IXIA as a florist shop in November 1983 at 2331 Market Street providing arrangements
with a tailored, masculine aesthetic. The business began as a flower stand named Plant Life in Stonestown
Galleria shopping mall, and it flourished in its new location in the Castro district. IXIA creates sculptural
arrangements that reflect the wonder of the natural world, from small arrangements to large semi-permanent
art pieces. IXIA blends tradition with innovation in designs. The business is especially known for its unique
and nature-inspired window displays. Over the years, the windows have displayed theme floral sculptures
focusing on the political, environmental, theatrical and graceful nature of the Castro.
IXIA created a unique aesthetic that became the template and inspiration for many floral designers in the Bay
Area. It continues to provide quality, unique flowers and floral arrangements, plants and dried botanicals. In
2017, IXIA changed hands. Cheri Mims, previously the Head Floral Designer for Taste Catering and owner of
Lilybelle, continues the tradition of off-the-path floral arrangements. Cheri has added weddings and special
events to the list of what IXIA offers.
The business is located on the south side of Market Street between Noe and 17th streets in the Castro/Upper
Market neighborhood.
CRITERION 1: Has the applicant operated in San Francisco for 30 or more years, with no break in San
Francisco operations exceeding two years?
Yes, the applicant has operated in San Francisco for 30 or more years, with no break in San Francisco
operations exceeding two years:
2331 Market Street from 1983 to Present (35 years)
CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community?

1 DR. CARLTON B. GOODLETT PLACE, ROOM 110, SAN FRANCISCO, CALIFORNIA 94102-4681
( 4 1 5 ) 5 5 4 - 6 1 3 4 / w w w. s f o s b . o r g / l e g a c y b u s i n e s s @ s f g o v . o r g

CITY AND COUNTY OF SAN FRANCISCO
L O N D O N N. B R E E D , M A Y O R
OFFICE OF SMALL BUSI NESS
REGINA DICK-ENDRIZZI, DIRECTOR
Yes, the applicant has contributed to the Castro neighborhood’s history and identity.
The Historic Preservation Commission recommended the applicant as qualifying, noting the following ways
the applicant contributed to the neighborhood's history and/or the identity of a particular neighborhood or
community:
•

IXIA is associated with the art of botanical arrangement.

•

IXIA has contributed to the history and identity of San Francisco by serving as a florist.

•

The property, constructed in 1910, is associated with the initial commercial development of the Upper
Market district, sparked by the advent of public transportation routes in the area. The property has a
Planning Department Historic Resource status of “A” (Historical Resource) as a contributor to the Upper
Market Street Commercial Historic District Extension, which was identified in a survey adopted by the
Historic Preservation Commission. The historic themes of the Upper Market Street Historic District
significance are derived from the historic trends that influenced the development of the surrounding
neighborhoods. The most influential trend, which sparked the initial development period in the Upper
Market area, was the advent of public transportation routes into the area, providing a connection with the
city’s downtown core and encouraging residential development in the outlying neighborhoods such as
Duboce Triangle and Eureka Valley. This, in turn, influenced the establishment of businesses along
Upper Market Street, which echoed the commercial development further east on Market Street, and
served the surrounding residential neighborhoods.

•

The building that the IXIA storefront is located within is noted in the City wide Historic Context Statement
for LGBTQ History in San Francisco on page 264 for housing the Walt Whitman Bookstore at the 2319
Market Street storefront. The bookstore was the first gay antiquarian bookstore in the US, founded in
1978. It moved in 1982 from 1415 Sutter Street and remained open until 1987.

•

IXIA has been referenced by a number of publications including the Bold Italic, the San Francisco
Chronicle, SF Weekly, SF Focus, 7x7 and Hoodline.

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms?
Yes, IXIA is committed to maintaining the physical features and traditions that define the business.
HISTORIC PRESERVATION COMMISSION RECOMMENDATION
The Historic Preservation Commission recommends that IXIA qualifies for the Legacy Business Registry
under Administrative Code Section 2A.242(b)(2) and recommends safeguarding of the below listed physical
features and traditions.
Physical Features or Traditions that Define the Business:
• Storefront window displays.
• Use of rare botanical materials and flowers.
• Sculptural botanical arrangements.
• Variety of floral and delivery options.
• Storefront components, including transom, door, and large windows.
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CORE PHYSICAL FEATURE OR TRADITION THAT DEFINES THE BUSINESS
Following is the core physical feature or tradition that defines the business that would be required for
maintenance of the business on the Legacy Business Registry.
• Florist featuring sculptural arrangements.
STAFF RECOMMENDATION
Staff recommends that the San Francisco Small Business Commission include IXIA currently located at 2331
Market Street in the Legacy Business Registry as a Legacy Business under Administrative Code Section
2A.242.

Richard Kurylo, Program Manager
Legacy Business Program
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ADOPTING FINDINGS APPROVING THE LEGACY BUSINESS REGISTRY APPLICATION FOR IXIA,
CURRENTLY LOCATED AT 2331 MARKET STREET.
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business maintains
a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, communityserving businesses can be valuable cultural assets of the City and to be a tool for providing educational and
promotional assistance to Legacy Businesses to encourage their continued viability and success; and
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San
Francisco operations exceeding two years; or
WHEREAS, the subject business has operated in San Francisco for more than 20 years but less than 30
years, has had no break in San Francisco operations exceeding two years, has significantly contributed to
the history or identity of a particular neighborhood or community and, if not included in the Registry, faces a
significant risk of displacement; and
WHEREAS, the subject business has contributed to the neighborhood's history and identity; and
WHEREAS, the subject business is committed to maintaining the physical features and traditions that define
the business; and
WHEREAS, at a duly noticed public hearing held on September 24, 2018, the San Francisco Small Business
Commission reviewed documents and correspondence, and heard oral testimony on the Legacy Business
Registry application; therefore
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BE IT RESOLVED that the Small Business Commission hereby includes IXIA in the Legacy Business
Registry as a Legacy Business under Administrative Code Section 2A.242.
BE IT FURTHER RESOLVED that the Small Business Commission recommends safeguarding the below
listed physical features and traditions at IXIA:
Physical Features or Traditions that Define the Business:
• Storefront window displays.
• Use of rare botanical materials and flowers.
• Sculptural botanical arrangements.
• Variety of floral and delivery options.
• Storefront components, including transom, door, and large windows.
BE IT FURTHER RESOLVED that the Small Business Commission requires maintenance of the below listed
core physical feature or tradition to maintain IXIA on the Legacy Business Registry:
• Florist featuring sculptural arrangements.
______________________________________________________________________________________

I hereby certify that the foregoing Resolution was ADOPTED by the Small Business Commission on
September 24, 2018.

_________________________
Regina Dick-Endrizzi
Director

RESOLUTION NO. _________________________
Ayes –
Nays –
Abstained –
Absent –
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CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no
break in San Francisco operations exceeding two years?
X
Yes

No

2331 Market Street from 1983 to Present (35 years)
CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community?
X
Yes
No
CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that
define the business, including craft, culinary, or art forms?
X
Yes
No
NOTES: N/A
DELIVERY DATE TO HPC: August 22, 2018

Richard Kurylo
Manager, Legacy Business Program
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City and County of San Francisco

Member, Board of Supervisors
District 8

RAFAEL MANDELMAN

July 31, 2018
Re:

Nomination of IXIA to the Legacy Business Registry

Dear Director Regina Dick Endrizzi:
I’m writing to nominate IXIA for the Legacy Business Registry. IXIA has been operating in the
Castro at 2331 Market Street since 1983, providing unique sculptural floral arrangements to
residents and visitors for 35 years and maintaining one the neighborhood’s most artistic and
innovative storefront window displays. Founded during the height of the AIDS crisis, IXIA has
a long history of supporting the community by donating floral arrangements to organizations
like the San Francisco AIDS Foundation, Meals on Wheels, ODC Dance Company and San
Francisco Housing Development Corporation.
IXIA is a successful long-time small business on a stretch of Market Street that has seen a large
number of neighborhood businesses come and go. Supporting businesses like these along our
vital neighborhood commercial corridors is of great importance to our city and I strongly
believe that this business would benefit greatly from being a part of San Francisco’s Legacy
Business Registry. I thank you for your consideration.
Sincerely,

Rafael Mandelman
Member, San Francisco Board of Supervisors

City Hall • 1 Dr. Carlton B. Goodlett Place • Room 244 • San Francisco, California 94102-4689 • (415) 554-6968
Fax (415) 554-6909 • TDD/TTY (415) 554-5227 • E-mail: Rafael.Mandelman@sfgov.org

IXIA
Section 4: Written Historical Narrative
CRITERION 1
a. Provide a short history of the business from the date the business opened in San Francisco to
the present day, including the ownership history. For businesses with multiple locations, include
the history of the original location in San Francisco (including whether it was the business's
founding and or headquartered location) and the opening dates and locations of all other
locations.
IXIA opened doors in November 1983 at 2331 Market Street between Noe and Castro streets.
What began as a flower stand named Plant Life in Stonestown Galleria shopping mall flourished
and became a staple in the Castro district when it reborn as IXIA. For 35 years, IXIA has been
creating sculptural arrangements that reflect the wonder of the natural world. Passion is evident in
everything created, from the smallest arrangement to the largest installation, and in art pieces
that last an evening or a decade.
Walk into IXIA and branches, tree trunks and driftwood surround you. Mosses, stones, succulents,
pods and other forms borrowed from nature create a palette of texture. And wherever you look,
you see tradition blend with innovation in designs that range from fresh takes on the familiar to
the artfully exotic. The business is especially known for its unique and nature-inspired windows.
Speak to anyone who’s passed the windows over the last 35 years and the response will range
from the beautiful to the sublime.
Gary Weiss, the founder and previous owner of IXIA, opened the shop and maintained exquisite
design in the original space since 1983. Cheri Mims, previously the Head Floral Designer for Taste
Catering and owner of Lilybelle, was honored to continue the tradition of off-the-path floral
arrangements.
IXIA has had the privilege to be in the community at the same location for 35 years. In November
1983, Gary Weiss opened IXIA’s doors to a growing community wanting graceful floral
arrangements with a tailored, masculine aesthetic. At the time of opening, the Castro community
was plagued with AIDS and AIDS-related disease. The storefront windows, what IXIA is most
notable for, provided a place of comfort from what was, at the time, the most devastating
experience for all in the community. It is through art and the expression of the human condition
where we find our collective definitions of humanity. Throughout the years, IXIA has provided this
space as well as donating floral arrangements for the AIDS Foundation, ODC Dance Company and
the San Francisco Housing Development Corporation. IXIA created an untapped aesthetic that
became the template and inspiration for many floral designers in the Bay Area. In so doing, it has
fostered the truest expression of humanness by giving to the community and investing in our
workforce.
IXIA continues to operate in the same location it began 35 years ago. It continues to provide
quality, unique flowers and floral arrangements, plants and dried botanicals. In 2017, IXIA changed

hands and inspired by the current owner’s experience, has added weddings and special events to
the list of what IXIA offers.
b. Describe any circumstances that required the business to cease operations in San Francisco
for more than six months?
IXIA has continued its operation at the same location since 1983.
c. Is the business a family-owned business? If so, give the generational history of the business.
Currently, IXIA is not a family-owned business. It is owned by sole proprietor Cheri Mims.
d. Describe the ownership history when the business ownership is not the original owner or a
family-owned business.
Following is an ownership timeline of IXIA:
1983 – 2017:
2017 – Present:

Gary Weiss
Cheri Mims

e. When the current ownership is not the original owner and has owned the business for less
than 30 years, the applicant will need to provide documentation of the existence of the business
prior to current ownership to verify it has been in operation for 30+ years. Please use the list of
supplemental documents and/or materials as a guide to help demonstrate the existence of the
business prior to current ownership.
A number of documents are included in the Legacy application to document the existence of the
business prior to the current ownership.
SUPPORTING DOCUMENTS AND ATTACHMENTS
•
•
•
•
•
•
•
•

San Francisco Seller’s Permit – October 3, 1983
$2 bill dated November 18, 1983
San Francisco Fictitious Business Name Statement – October 3, 1983
Newspaper Article – 1985
Newspaper Article – San Francisco Examiner, Sunday, January 29, 1995
San Francisco Chronicle Magazine – Sunday, October 7, 2001
San Francisco Chronicle Home – Sunday, August 28, 2001
San Francisco Chronicle Datebook – Thursday, February 13, 2014

f. Note any other special features of the business location, such as, if the property associated
with the business is listed on a local, state, or federal historic resources registry.
The building at 2317-2335 Market Street is listed by the Planning Department as “Category A”
(Historic Resource Present) with regard to the California Environmental Quality Act. This property

had been identified for its association with LGBT history. It housed the Walt Whitman Bookstore at
2319 Market Street. “The Walt Whitman Bookstore has been described as one of San Francisco’s
first gay literary bookstores and as the first gay antiquarian bookstore in the U.S. Founded in 1978
by Charles Gilman, it moved from its first location at 1415 Sutter Street to a new location at 2319
Market Street (extant) in the Castro in 1982, where it remained in operation until Gilman’s death
in 1987. In its Castro location, the store offered new, used, and antiquarian books, as well as
exhibitions and frequent author events that featured such writers as Armistead Maupin and
Samuel Steward.” 1

CRITERION 2
a. Describe the business's contribution to the history and/or identity of the neighborhood,
community or San Francisco.
Our goal has always been to provide breathtaking arrangements to inspire the heart, mind and
spirit to the neighborhoods we serve. Over the years, IXIA has provided exquisite flowers, floral
and botanical arrangements for a myriad of occasions like birthdays, receptions and weddings.
What makes our arrangements unique is our craftsmanship. Through our technique we create
sculptural arrangements with curved redwood bark, spheres of willow branches, meticulously
placed dried mushrooms and lichen while suspended either in our window, at an event or a
client’s home. Our ability to create layered textures of botanicals and flowers sets us apart from
traditional floral arrangements.
Community members within the Castro have reveled in the beauty and wonder of IXIA’s storefront
windows. The windows originally were intended to showcase floral arrangements mostly for
special dinners and parties. It soon became evident that the windows could express so much
more. Over the years, the windows have displayed theme floral sculptures focusing on the
political, environmental, theatrical and graceful nature of the Castro. Several times a day,
customers from around the world, mostly from Europe, come into the shop to talk about the
windows.
IXIA’s distinct design has been an inspiration for upcoming floral designers throughout the Bay
Area. Floral operations like Hunt Littlefield and Nigella have cited IXIA as an inspiration for what
flowers can do and bring to one’s life.
“I wasn’t aware of what could be done with flowers until I saw IXIA.” – Hunt Littlefield
b. Is the business (or has been) associated with significant events in the neighborhood, the city,
or the business industry?

1

CITYWIDE HISTORIC CONTEXT STATEMENT FOR LGBTQ HISTORY IN SAN FRANCISCO, Donna J. Graves & Shayne E.
Watson, page 266.

Since it was established in 1983, IXIA has provided floral arrangements for countless weddings and
events.
c. Has the business ever been referenced in an historical context? Such as in a business trade
publication, media, or historical documents?
IXIA has been referenced by a number of publications including the Bold Italic, the San Francisco
Chronicle, SF Weekly, SF Focus, 7x7 and Hoodline.
d. Is the business associated with a significant or historical person?
American actress and political activist Ashley Judd is a client of IXIA.
“A place that gave me a lot of pleasure in San Francisco is called IXIA -- Every single week they sent
over arrangements that were perfectly suited to my style and taste.” - Ashley Judd
e. How does the business demonstrate its commitment to the community?
Community involvement is very important to IXIA. We engage in creating partnerships with
schools, charitable organizations and other organizations surrounding the store to promote art
and grace and expression through our donation of floral arrangements, design consultations and
volunteer work for various events and galas for non-profit organizations.
Gary Weiss was on the board of directors of the Castro/Upper Market Community Benefit District.
Cheri Mims is a member of the Castro Merchants association.
IXIA has had a long tradition of working with non-profits to provide joy and splendor to their
clients. It has had the pleasure of donating flowers and floral arrangements to the following
organizations over the years:
AIDS Foundation
DIFFA Dining By Design
LINES Ballet
Meals on Wheels
ODC Dance Company
Kronos Quartet
Zen Center of Castro
San Francisco Housing Development Corporation
San Francisco Symphony
San Francisco Ballet
IXIA has also made donations to Meadows-Livingstone School.
f. Provide a description of the community the business serves.

IXIA serves the Bay Area and is located at the heart of the Castro in San Francisco. It has provided a
place for serenity and wonder through flowers and is an immediate consolation when getting out
to nature presents a challenge. Our long history in the Castro has given us the opportunity to
reflect community through our flowers in our windows. From our “No On 8,” to our Pink Flamingos
and Bondage Bear, IXIA has represented the community, gracefully, through floral art.
Specifically, IXIA clients include the following:
1. Weekly accounts, which are mostly downtown law offices, doctor’s offices and consulting
firms.
2. Online and walk-in orders from people in the neighborhood.
3. Weddings and events.
g. Is the business associated with a culturally significant building/structure/site/object/interior?
IXIA is known for its unique and nature-inspired storefront windows.
h. How would the community be diminished if the business were to be sold, relocated, shut
down, etc.?
A loss of the shop IXIA on Market Street would mean an empty storefront with bare windows and
no life. There is no other place like it in San Francisco. There wouldn’t be a place that reflected a
community’s beauty back to itself. Beauty reflects not only what can be seen but permeates the
soul, bringing forth love, respect, humanity and community.

CRITERION 3
a. Describe the business and the essential features that define its character.
IXIA found its voice through its consistent expression of the human condition in our windows.
Anyone can walk in and experience natural wonder on their way to get coffee, to work or just
strolling through the neighborhood for inspiration. We specialize in working with rare botanical
materials and flowers crafting sculptural arrangements ranging in size from small epiphytes to
large, 12-foot-tall creations. We cater to the needs of our clients with many floral and delivery
options, ensuring the best expression of any sentiment. In designing events, we work closely with
our clients to create the most memorable experience.
b. How does the business demonstrate a commitment to maintaining the historical traditions
that define the business, and which of these traditions should not be changed in order to retain
the businesses historical character? (e.g., business model, goods and services, craft, culinary, or
art forms)
We take great care to create a floral sculpture that speaks to the moment of what’s happening in
the community. For our 2018 Pride window, we decided to highlight an organization that was
critical in educating the world about the AIDS epidemic. In line with the Pride Parade’s Theme
“Generations of Strength,” we wanted to highlight the work of ACT UP and also the personal

implications of a pink triangle and the rainbow flag. In our smaller window, we highlight a
gathering place for many in the community – the dance floor! In the midst of the struggle, we
must not forget to come together in community. Our windows are what we’re known for; to not
have them would be losing a part of our identity.
c. How has the business demonstrated a commitment to maintaining the special physical
features that define the business? Describe any special exterior and interior physical
characteristics of the space occupied by the business (e.g. signage, murals, architectural details,
neon signs, etc.).
We have a few of our window arrangements in the shop. Most notably, the pink flamingos, the
rooster from Chinese New Year and the pink triangle to name a few. Often times, people will come
into the shop to get a closer look at the floral arrangement or sculpture and take photos. Most of
the sculptures hang on our walls, others are placed on a rock, a piece of wood or table.
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Ixia owner Gary Weiss branches out beyond the vase
By Sam Whiting
Updated 4:27 pm PST, Wednesday, February 12, 2014

Image 1 of 10
Ixia founder and owner Gary Weiss, who named his shop after a tiny South African bulb, is known for
adding a "tweak" to floral creations.
Photo: Lacy Atkins, The Chronicle

There are floral arrangements and then there are the arrangements at Ixia, which can
feature a tree limb held in place by river rock. Emerging from a bed of moss, the limb
rises 10 feet and takes two men to deliver, one at each end like a long ice chest.

That's an extreme example of what Gary Weiss does at Ixia, but even the common
arrangement is constructed in a process that lies somewhere between architecture and
sculpture.
"We do everything a normal flower shop does except that we're not what a normal
flower shop is," explains Weiss. "It has to have a tweak to it."
The "Ixia tweak," as he calls it, is "to do something dramatic or romantic, or just
something they've never seen before."
The Ixia window display is one thing they've never seen before. It rotates twice monthly,
and on Saturdays it can draw a crowd the way kittens and puppies do in the windows at
Macy's. Just now the picture window is taken up by a display built on huge chunks of
driftwood.

Image 2 of 10
Ixia owner Gary Weiss, left, thinks outside the box when it comes to his art, using river rock or branches
with traditional roses, above, resulting in pieces requiring two deliverymen.
Photo: Lacy Atkins, The Chronicle

The interior beyond that looks like someone is getting ready to build a bonfire. There are
tubs of bamboo branches in a variety of widths, and along a high shelf are stumps and
branches of honeysuckle, curly willow, birch, monkey ladder and manzanita.
Weiss builds a landscape within the confines of a tray that is 12 inches long and 4
inches wide and looks like a miniature planter box. The process can take 30 minutes or
90 minutes and Weiss presides over it with a Zen-like mindfulness.
For this, he got on-the-job training during the six years he spent at the San Francisco
Zen Center, after moving west from Brooklyn. He was a self-described "young hippie,"
sympathetic to the neglected plants on the roof garden. His dedication to them outlasted
his dedication to Zen Buddhism, and in 1975 he opened a flower stand near the
Stonestown Shopping Center.
He took space on Market Street, between Castro and Noe, in 1983, and the first thing
he did to make a name for himself was to choose a name. Back then every name had
"flower shop" on the end of a first name, like Betty or Herb.
So he chose the singular word Ixia from a tiny South African bulb. Now there are any
number of shops named after a flower - Magnolia, Xinia, Foxglove and so on.
The second thing he did for himself was to radicalize the citywide orchid show at Fort
Mason. "It came to my mind, 'How about sinking the whole thing upside down in a vase
of clear water?' " he says. "It was the talk of the show." The next week he noticed the
flower arranger for Gump's nosing around his shop for ideas to steal. The word was out.
Now in his 31st year, Weiss, 63, still works six days a week. Tuesday is his day off so
he treats himself to a visit to the acupuncturist to treat the lifelong allergies that would
have steered most sufferers to a different career. Then he hikes six hours by himself on
Mount Tam.
Then he starts another week at 3 a.m. Wednesday, at the San Francisco Flower Mart.
An arrangement in the Ixia Signature Design can cost anywhere from $75 to $250.
There is always room for bigger and more. Maybe a potted landscape that takes two
men to carry is not enough.
"For Valentine's Day, it has never happened yet that we have had three people carry an
arrangement," he says, "as much as I would love to do that."

Image 3 of 10
Founder and owner Gary Weiss puts the finishing touches on an elegant flower arraignment made of
ornamental kale, quince, and hydrangeas, Wednesday February 5, 2014, at the Ixia floral boutique in San
Francisco, Calif. Weiss opened the shop in more than twenty years ago and is still known for its creative
displays made of flowers, plants and other natural resources.
Photo: Lacy Atkins, The Chronicle

Image 4 of 10
David Mulkey uses leucadendron, rice flowers, wooly bush, and curly willow as he makes boutineers at
the Ixia floral boutique in the Castro, Wednesday February 5, 2014, in San Francisco, Calif.
Photo: Lacy Atkins, The Chronicle

Image 5 of 10
David Mulkey uses some of his landscaping design talent it making a flower arraignment of usual flowers
at the Ixia floral boutique in the Castro, Wednesday February 5, 2014, in San Francisco, Calif.
Photo: Lacy Atkins, The Chronicle

Image 6 of 10
Julio Salgado goes through the flowers that the staff from Ixia floral boutique bought at the San Francisco
Flower Mart, Wednesday February 5, 2014, in San Francisco, Calif. Wednesday's are their biggest day at
the market where they pick up diverse and elegant flowers such as parrot tulips to New Zealand callas
and pincushion proteas to standard roses.
Photo: Lacy Atkins, The Chronicle

Image 7 of 10
Founder and owner Gary Weiss laughs as he works with his staff after returning from the flower market,
Wednesday February 5, 2014, at the Ixia floral boutique in San Francisco, Calif. Since 1983, Ixia has
become practically synonymous with eye-catching visuals with the Castro community.
Photo: Lacy Atkins, The Chronicle

Image 8 of 10
Julio Salgado goes through the flowers that the staff from Ixia floral boutique bought at the San Francisco
Flower Mart, Wednesday February 5, 2014, in San Francisco, Calif. Wednesday's are their biggest day at
the market where they pick up diverse and elegant flowers such as parrot tulips to New Zealand callas
and pincushion proteas to standard red roses.
Photo: Lacy Atkins, The Chronicle

Image 9 of 10
An elegant flower arraignment made of ornamental kale, quince, and hydrangeas by Gary Weiss lies on
the table, Wednesday February 5, 2014, at the Ixia floral boutique in San Francisco, Calif. Weiss opened
the shop in more than twenty years ago and is still known for it's creative displays made of flowers, plants
and other natural resources.
Photo: Lacy Atkins, The Chronicle

Image 10 of 10
An elegant flower arraignment made of miniature calla lilies, quince, protea and anthuriums, made by the
staff at Ixia floral boutique, Wednesday February 5, 2014, in San Francisco, Calif. Gary Weiss, owner and
founder the shop opened more than twenty years ago and is still known for it's creative displays made of
flowers, plants and other natural resources.
Photo: Lacy Atkins, The Chronicle

Ixia: 2331 Market St., S.F. (415) 431-3134. www.ixia.com.
Sam Whiting is a San Francisco Chronicle staff writer. E-mail:
swhiting@sfchronicle.com Twitter: @samwhitingsf
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Castro Florist 'IXIA' Finds A New Owner
by Alisa Scerrato
November 21, 2017, 1:10pm

Photo: Via IXIA

After 34 years of business—and more than a year on the market—Castro flower shop IXIA is
changing hands. Its new owner is Cheri Mims, a floral designer who also owns Civic Center's
Lilybelle Flowers.
Founder Gary Weiss said he'll stay on board to help Mims with the transition after taking some
time off before the holiday season.
“I’m happy to be avoiding the madness for the first time in 34 years,” he said, adding that he's
not close to retirement.
A resident of Corbett Heights, Weiss is president of Corbett Heights Neighbors, Land Use
Committee Chair for both the Eureka Valley and Duboce Triangle Neighborhood Associations,
and Vice President of the San Francisco Hiking Club.

Gary Weiss. Photo: Alisa Scerrato/Hoodline
Weiss said he's also looking forward to spending more time working in his multi-tiered garden
that’s been neglected.
“Retiring to me means golf and reruns of Oprah, so that’s not me,” he said.

Having run IXIA out of the same location for more than three decades, Weiss said his landlords
have been “remarkably generous" and "have cared more about having good businesses
flourishing on their sites" than making money.
“There are far too many vacancies along Market," he said. "This building has five stores and five
apartments above, and they are always leased.”
Weiss said handing off the store was bittersweet, "but knowing it’s in good hands and will
continue as IXIA softens the impact,” he said.
While Mims will mostly maintain IXIA's name, design concepts and its small staff, Weiss said
she'll undoubtedly make some changes of her own.
IXIA (415-431-3134) is located at 2331 Market St. (between Noe and Castro) and is open from 9
to 6 on weekdays and 11 to 5 on Saturday, closed Sundays.

http://www.7x7.com/6-wild-plant-and-flower-shops-bay-area-2532874886.html

6 Downright Wild Flower and Plant
Shops in the Bay Area
By Jen Woo
Feb 13, 2018

There's a magnetic pull to leafy nooks—they clear our air, soothe anxiety, and
help keep us focused and productive. In other words, plants make us feel better.
Luckily, there's no shortage of beautiful places to score a wicked succulent in the Bay Area, and
lord knows we've whiled away many a Sunday at Flora Grubb. But just as coming upon an
unexpectedly lush interior delights us every time, and as an exotic bloom on an otherwise
minimalist desk can brighten a dreary workday, finding new jungle-licious moments restores our
energy and give us something fresh to Instagram about. And when we need something truly
unique—a rare hybrid orchid, a deftly nurtured Japanese bonsai, or a sculptural arrangement—
these local shops provide an ever curious plant-buying experience.

(Courtesy of Ixia)

Ixia
It began as a flower stand near Stonestown, but since it opened on Upper Market in 1983, Ixia
has been well known to dwellers of the Castro and beyond for its dramatically earthy windows,
dressed with organic sculptures of floating branches, driftwood, soft mosses, and reeds of
bamboo. After 32 years in business, founder Gary Weiss sold the business in 2016 but its
tradition remains—this is still the place for naturalists who find inspiration in curious
arrangements. Of course you will also find the usual pretty blooms and tropicals—bromeliads,
orchids, and anemones—as well as more modern artful takes on smaller bouquets for special
occasions. // 2331 Market St. (Upper Market), ixiasf.com
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August 22, 2018
2018-011980LBR
IXIA
2331 Market Street
NCT (Upper Market Neighborhood Commercial Transit)
50-X Height and Bulk District
3563/030
Cheri Mims, Owner
2331 Market Street
San Francisco, CA 94114
Supervisor Rafael Mandelman, District 8
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BUSINESS DESCRIPTION
Gary Weiss opened IXIA as a florist shop in November 1983 at 2331 Market Street providing
arrangements with a tailored, masculine aesthetic. The business began as a flower stand named Plant Life
in Stonestown Galleria shopping mall, and it flourished in its new location in the Castro district. IXIA
creates sculptural arrangements that reflect the wonder of the natural world, from small arrangements to
large semi-permanent art pieces. IXIA blends tradition with innovation in designs. The business is
especially known for its unique and nature-inspired window displays. Over the years, the windows have
displayed theme floral sculptures focusing on the political, environmental, theatrical and graceful nature
of the Castro.
IXIA created a unique aesthetic that became the template and inspiration for many floral designers in the
Bay Area. It continues to provide quality, unique flowers and floral arrangements, plants and dried
botanicals. In 2017, IXIA changed hands. Cheri Mims, previously the Head Floral Designer for Taste
Catering and owner of Lilybelle, continues the tradition of off-the-path floral arrangements. Cheri has
added weddings and special events to the list of what IXIA offers.
The business is located on the south side of Market Street between Noe and 17th streets in the
Castro/Upper Market neighborhood. It is within a NCT (Upper Market Neighborhood Commercial
Transit) Zoning District and a 50-X Height and Bulk District.

STAFF ANALYSIS
Review Criteria
1.

When was business founded?
The business was founded in 1983.

2.

Does the business qualify for listing on the Legacy Business Registry? If so, how?
Yes. IXIA qualifies for listing on the Legacy Business Registry because it meets all of the eligibility
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Criteria:

3.

i.

IXIA has operated continuously in San Francisco for 35 years.

ii.

IXIA has contributed to the history and identity of San Francisco by serving as a
florist.

iii.

IXIA is committed to maintaining the physical features and traditions that define the
organization.

Is the business associated with a culturally significant art/craft/cuisine/tradition?
Yes. The business is associated with the art of botanical arrangement.

4.

Is the business or its building associated with significant events, persons, and/or architecture?
Events
Yes. The property, constructed in 1910, is associated with the initial commercial development of
the Upper Market district, sparked by the advent of public transportation routes in the area.

5.

Is the property associated with the business listed on a local, state, or federal historic resource registry?
Yes. The property has a Planning Department Historic Resource status of “A” (Historical
Resource) as a contributor to the Upper Market Street Commercial Historic District Extension,
which was identified in a survey adopted by the Historic Preservation Commission. The historic
themes of the Upper Market Street Historic District significance are derived from the historic
trends that influenced the development of the surrounding neighborhoods. The most influential
trend, which sparked the initial development period in the Upper Market area, was the advent of
public transportation routes into the area, providing a connection with the city’s downtown core
and encouraging residential development in the outlying neighborhoods such as Duboce
Triangle and Eureka Valley. This, in turn, influenced the establishment of businesses along Upper
Market Street, which echoed the commercial development further east on Market Street, and
served the surrounding residential neighborhoods.

6.

Is the business mentioned in a local historic context statement?
Yes. The building that the IXIA storefront is located within is noted in the City wide Historic
Context Statement for LGBTQ History in San Francisco on page 264 for housing the Walt
Whitman Bookstore at the 2319 Market Street storefront. The bookstore was the first gay
antiquarian bookstore in the US, founded in 1978. It moved in 1982 from 1415 Sutter Street and
remained open until 1987.

7.

Has the business been cited in published literature, newspapers, journals, etc.?
Yes. IXIA has been referenced by a number of publications including the Bold Italic, the San
Francisco Chronicle, SF Weekly, SF Focus, 7x7 and Hoodline.

Physical Features or Traditions that Define the Business
Location(s) associated with the business:
• 2331 Market Street
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Recommended by Applicant
• Storefront window displays
• Use of rare botanical materials and flowers
• Sculptural botanical arrangements
• Variety of floral and delivery options
Additional Recommended by Staff
• Storefront components, including transom, door, and large windows
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Historic Preservation Commission
Draft Resolution No. ###
HEARING DATE: SEPTEMBER 19, 2018

Case No.:
Business Name:
Business Address:
Zoning:
Block/Lot:
Applicant:

Nominated By:
Staff Contact:
Reviewed By:

2018-011980LBR
IXIA
2331 Market Street
NCT (Upper Market Neighborhood Commercial Transit)
50-X Height and Bulk District
3563/030
Cheri Mims, Owner
2331 Market Street
San Francisco, CA 94114
Supervisor Rafael Mandelman, District 8
Shelley Caltagirone - (415) 558-6625
shelley.caltagirone@sfgov.org
Tim Frye – (415) 575-6822
tim.frye@sfgov.org

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR IXIA CURRENTLY
LOCATED AT 2331 MARKET STREET, (BLOCK/LOT 3563/030).
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding,
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing
educational and promotional assistance to Legacy Businesses to encourage their continued viability and
success; and
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San
Francisco operations exceeding two years; and
WHEREAS, the subject business has contributed to the City’s history and identity; and
WHEREAS, the subject business is committed to maintaining the traditions that define the business; and
WHEREAS, at a duly noticed public hearing held on September 19, 2018, the Historic Preservation
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business
Registry nomination.

www.sfplanning.org

Resolution No. ###
September 19, 2018

CASE NO. 2018-011980LBR
2331 Market Street

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that
IXIA qualifies for the Legacy Business Registry under Administrative Code Section 2A.242(b)(2) as it has
operated for 30 or more years and has continued to contribute to the community.
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends
safeguarding of the below listed physical features and traditions for IXIA.
Location(s):
• 2331 Market Street
Physical Features or Traditions that Define the Business:
• Storefront window displays
• Use of rare botanical materials and flowers
• Sculptural botanical arrangements
• Variety of floral and delivery options
• Storefront components, including transom, door, and large windows
BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section
15064.5(a).
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2018011980LBR to the Office of Small Business.
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission
on September 19, 2018.
Jonas P. Ionin
Commission Secretary
AYES:
NOES:
ABSENT:
ADOPTED:
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