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BUSINESS DESCRIPTION

BrainWash, Inc. is a combination laundromat, internet café, restaurant and entertainment venue in the South
of Market neighborhood founded by Susan Schindler in 1989. Schindler had worked as a party planner and
initially sought to open a nightclub but changed her mind after learning that the neighborhood lacked a
laundromat. BrainWash offers over 30 high-tech washers and dryers, a 49-seat internet café and restaurant
open daily until 2 a.m., electronic displays at the cafe indicating when clothes are ready, pinball machines, a
juke box and live entertainment such as comedy, poetry readings and all-age music shows. Interior wall
space is covered with art work by local artists to sell their work. A parklet allows customers to enjoy café
beverages and food outside.

BrainWash gives back to the community by serving as a gathering spot and venue for community meetings
and by partnering with local government agencies to offer laundry services to homeless individuals at no
charge. Through this partnership, City agencies provide homeless individuals with vouchers that can be
redeemed at BrainWash for laundry services. The program was envisioned by Jeffry Zalles, the current
owner of BrainWash. In addition to serving South of Market residents, BrainWash attracts customers from
outside the neighborhood who enjoy the unique amenities or wish to attend an event onsite. Tourists are also
drawn to the establishment, which has received a significant amount of national and international media
attention over the years, including an article in Smithsonian Magazine, appearances in television shows on
the Food Network and reviews of its café and restaurant by newspaper food critics. BrainWash is known for
its stand-up comedy open mic, one of the oldest in the Bay Area.

CRITERION 1: Has the applicant operated in San Francisco for 30 or more years, with no break in San
Francisco operations exceeding two years?

No, the applicant has not operated in San Francisco for 30 or more years.

1122 Folsom Street from 1989 to Present (28 years)
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PER CRITERION 1: Has the business operated in San Francisco for more than 20 years but less than 30
years, had no break in San Francisco operations exceeding two years, significantly contributed to the history
or identity of a particular neighborhood or community and, if not included in the Registry, face a significant
risk of displacement?

Yes. BrainWash is currently at risk of closure or displacement. Ongoing construction of an adjacent six-story
112-unit apartment building has resulted in declining business and revenues. The company is unlikely to
sustain itself for much longer without assistance, and its lease expires in 2019 with negotiations for a new
lease to begin soon.

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community?

Yes, the applicant has contributed to the South of Market neighborhood’s history and identity.

The Historic Preservation Commission recommended the applicant as qualifying, noting the following ways
the applicant contributed to the neighborhood's history and/or the identity of a particular neighborhood or
community:

e BrainWash is associated with tradition of serving as a neighborhood laundromat, café, restaurant and
entertainment venue. It was one of the earliest documented business models of its kind.

e BrainWash has contributed to the identity of the South of Market neighborhood by functioning as a
neighborhood laundromat and combination café, restaurant, and entertainment venue. It was the first and
only laundromat in the West SoMa neighborhood when it opened in 1989. It is unique in that it features
high-tech washers and dryers, meals and beverages at its café, free internet Wi-Fi, and live
entertainment programming, thus also promoting artistic and cultural expression in addition to providing a
basic neighborhood service.

e 1122-1126 Folsom Street is considered a “Category A Property,” indicating the presence of a historic
resource. It is a contributor to the California Register-eligible Western SoMa Light Industrial and
Residential Historic District. It was also identified on page 178 of the LGBTQ Historic Context Statement
for its association with Clementina’s Baybrick Inn, a South of Market bar that welcomed lesbians of color.

e The business has been cited in the following publications:

» Smithsonian Magazine, 04/1997, “It all comes out in the wash,” by Chiori Santiago.

» San Francisco Chronicle, 1/27/1990, “49 Reasons the City is Super,” by Pat Steger.

» Time Out: London’s Weekly Guide, 10-13/1993, “Dispatches: San Francisco,” by Alix Sharkey.

» America West Airlines Magazine, 3/1997, “A Clean Break,” by Wendy Neri.

» Details: the music issue, 7/1993, “San Francisco: BrainWash.”

» Arena: The British Magazine for Men, Summer/Autumn 1991, “A City on a Hill.”

» Metropolitan Home, May 1990, “The Inside Track on Where to Eat, Stay, Play, and Shop: San
Francisco.”

» The Magazine of Design and Style, April 1990, “Wash N’ Nosh.”

» Flipside, March/April 1991.

» Prism Magazine, March 1990, “Brainwashed,” by M.M.

» San Francisco Examiner, 12/11/1989, “South of Market laundry-case opens,” by Louis Trager.

» San Jose Mercury News, June 28-July 4, 1991, “Rockin’ n” washin’,” by David Plotnikoff.

» San Francisco Focus, August 1991, Letter from the Editor: Recipes for Success,” by Mark K.

Powelson.
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Food Arts, March 1990, “Spin Cycle Supper Club,” by Kelley Regan.

San Francisco Chronicle, 6/25/1990, “City Visions and a Laundromat,” by Pat Steger.

San Francisco Chronicle, 11/29/1989, “Bay City Beat,” by Herb Caen.

The Tribune, 3/24/1990, “The hip crowd comes clean at South-of-Market hot spot.”

San Francisco Focus, May 1997, “Bay Beat: BrainWash.”

San Francisco Examiner, 11/17/1992, “Sparky Takes off in ‘This Modern World,” by Tom Tomorrow
and Bill Griffith.

Restaurants & Institutions, 8/8/1990, “Where It's Funky.”

YV VVVVVYY

BrainWash has also been featured in San Francisco Focus’ Best of the Bay Area: the Ultimate Insider’s
Guide and Lonely Planet travel guides.

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms?

Yes, BrainWash is committed to maintaining the physical features or traditions that define its tradition as a
neighborhood laundromat and combination café, restaurant and entertainment venue in the South of Market
neighborhood.

HISTORIC PRESERVATION COMMISSION RECOMMENDATION

The Historic Preservation Commission recommends that BrainWash qualifies for the Legacy Business
Registry under Administrative Code Section 2A.242(b)(2) and recommends safeguarding of the below listed
physical features and traditions.

Physical Features or Traditions that Define the Business:
e Laundry services.

e Café function.

e South of Market location

e Entertainment function

Industrial interior design and signage

e Company branding and logo

e Juke box

e Pinball machines

e Practice of displaying artwork by local artists

CORE PHYSICAL FEATURES OR TRADITIONS THAT DEFINE THE BUSINESS

Following are the core physical features or traditions that define the business that would be required for
maintenance of the business on the Legacy Business Registry.

e Laundromat and café.

STAFF RECOMMENDATION

Staff recommends that the San Francisco Small Business Commission include BrainWash currently located
at 1126 Folsom Street in the Legacy Business Registry as a Legacy Business under Administrative Code
Section 2A.242.

Richard Kurylo, Manager
Legacy Business Program
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Small Business Commission
Draft Resolution

HEARING DATE MAY 8, 2017

BRAINWASH, INC.

LEGACY BUSINESS REGISTRY RESOLUTION NO.

Application No.: LBR-2016-17-069
Business Name: BrainWash, Inc.
Business Address: 1126 Folsom Street
District: District 6

Applicant: Jeffrey Zalles, President
Nomination Date: January 30, 2017
Nominated By: Supervisor Jane Kim
Staff Contact: Richard Kurylo

legacybusiness@sfgov.org

ADOPTING FINDINGS APPROVING THE LEGACY BUSINESS REGISTRY APPLICATION FOR
BRAINWASH, INC. CURRENTLY LOCATED AT 1126 FOLSOM STREET.

WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business maintains
a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, community-
serving businesses can be valuable cultural assets of the City and to be a tool for providing educational and
promotional assistance to Legacy Businesses to encourage their continued viability and success; and

WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San
Francisco operations exceeding two years; or

WHEREAS, the subject business has operated in San Francisco for more than 20 years but less than 30
years, has had no break in San Francisco operations exceeding two years, has significantly contributed to
the history or identity of a particular neighborhood or community and, if not included in the Registry, faces a
significant risk of displacement; and

WHEREAS, the subject business has contributed to the neighborhood's history and identity; and

WHEREAS, the subject business is committed to maintaining the physical features and traditions that define
the business; and

WHEREAS, at a duly noticed public hearing held on May 8, 2017, the San Francisco Small Business
Commission reviewed documents and correspondence, and heard oral testimony on the Legacy Business
Registry application; therefore
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BE IT RESOLVED that the Small Business Commission hereby includes BrainWash, Inc. in the Legacy
Business Registry as a Legacy Business under Administrative Code Section 2A.242.

BE IT FURTHER RESOLVED that the Small Business Commission recommends safeguarding the below
listed physical features and traditions at BrainWash, Inc.:

Physical Features or Traditions that Define the Business:
Laundry services.

Café function.

South of Market location

Entertainment function

Industrial interior design and signage

Company branding and logo

Juke box

Pinball machines

Practice of displaying artwork by local artists

BE IT FURTHER RESOLVED that the Small Business Commission requires maintenance of the below listed
core physical features or traditions to maintain BrainWash, Inc. on the Legacy Business Registry:
e Laundromat and café.

| hereby certify that the foregoing Resolution was ADOPTED by the Small Business Commission on
May 8, 2017.

Regina Dick-Endrizzi
Director

RESOLUTION NO.

Ayes —
Nays —
Abstained —
Absent —
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Legacy | Application Review

Business

Registry | Sheet

Application No.: LBR-2016-17-069
Business Name: BrainWash, Inc.
Business Address: 1126 Folsom Street
District: District 6

Applicant: Jeffrey Zalles, President
Nomination Date: January 30, 2017
Nominated By: Supervisor Jane Kim

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no
break in San Francisco operations exceeding two years? Yes X No

1122 Folsom Street from 1989 to Present (28 years)

PER CRITERION 1: Has the business operated in San Francisco for more than 20 years but less
than 30 years, significantly contributed to the history or identity of a particular neighborhood or
community and, if not included in the Registry, face a significant risk of displacement?

X Yes No

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that
define the business, including craft, culinary, or art forms? X Yes No

NOTES: BrainWash is at risk of displacement or closing. Construction of a six-story, 112-unit
apartment building directly adjacent has severely affected business. Revenues are down nearly
20% and cashflow is negative. Without some form of assistance, BrainWash cannot sustain itself
through what is likely to be a long construction period. In addition, the present lease expires in
2019, and lease negotiations will begin prior to BrainWash’s 30" year of business.

DELIVERY DATE TO HPC: March 24, 2017

Richard Kurylo
Manager, Legacy Business Program
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District 6 '

JANE KIM
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January 30, 2017

Regina Dick-Endrizzi, Director
San Francisco Small Business Commission
1 Dr. Carlton B. Goodlett Place, Room 110

Dear Regina:

I would like to formally nominate BrainWash as a candidate for the registry of Legacy Businesses in San Francisco.
BrainWash was opened in 1989, by Susan Schindler, who noticed that there were no laundromats in the South of
Market Neighborhood. Susan wanted to not only supply the community with a local place to do laundry, but to create
something new and quintessentially San Francisco. BrainWash’s innovative idea was to be not only a laundromat, but
also a coffee shop, a restaurant, and an entertainment venue. BrainWash has been a staple of the community and has
received much adulation ever since.

BrainWash has received rave reviews, and has been featured in national news outlets. It has been voted the ‘Best
Laundromat’, ‘Best Cybercafe’, ‘Best Non-Bar Night Spot’, ‘Best Open Mic’, and more. In 1997, BrainWash became
the only laundromat to be featured in Smithsonian Magazine. In 2004, Yahoo! awarded BrainWash with the distinction
of being the “most unusual internet café” in the world. A glowing review in the San Francisco Chronicle described
BrainWash as “a multi-tasker’s Shangri-La.” In another Chronicle article, Pat Steger included BrainWash in her list
of “49 Reasons the City is Super”. BrainWash has been featured in print ads and commercials, and has appeared on
three separate Food Network programs. In the movie “Contagion,” Jude Law can be seen doing his laundry at
BrainWash. In short, BrainWash has been an important item on the list of things that make our city so unique.

Today, BrainWash employs seventeen people, most of whom are minorities and residents of San Francisco. It provides
laundry facilities to its neighbors and those who travel from other areas because they enjoy getting their clothes clean
in such a unique and fun environment. Thanks to many travel publications, BrainWash is a destination for tourists
from around the globe. On top of all that, BrainWash hosts the longest running live stand-up comedy open mic in the
Bay Area. Over the years, many successful comedians have dropped in on BrainWash’s open mic events — performers
such as Paul Mooney, Hannibal Buress, Faizon Love and the late Robin Williams. The laundromat not only serves as
a place to clean cloths, but has also been an important space for local comedians to hone their craft.

Since buying BrainWash in 1999, Jeffry Zalles has carried-forth the legacy that Susan began, including supporting
local charities. BrainWash works with 8 separate local agencies to provide services to individuals who are homeless.
One service involves providing homeless people with laundry services. This program involves city agencies giving
homeless people vouchers that can be redeemed at BrainWash for laundry services. It has been an important program
for improving the lives among the San Francisco homeless population.

Their business would be greatly missed by many if they were to go away. [ am proud to nominate BrainWash as a
candidate for the San Francisco Legacy Business Registry.

Thank you,

# T W &

Supervisor Jane Kim

City Hall = | Dr. Carlton B. Goodlett Place * Room 244 = San Francisco, California 94102-4689 = (415) 554-7970
Fax (415) 554-7974 = TDD/TTY (415) 554-5227 = E-mail: Jane. Kim@sfgov.org



Legacy Business Registry | Application

Section One:

Business [ Applicant Information. Pprovide the following information:

e« The name, mailing address, and other contact information of the business;

+ The name of the person who owns the business. For businesses with multiple owners, identify the person(s)
with the highest ownership stake in the business;

= The name, litle, and contact information of the applicant;

= The business's San Francisco Business Account Number and entity number with the Secretary of State, if
applicable.

NAME OF BUSINESS:
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Legacy Business Registry Application

Section Two:

Business Location(s).

List the business address of the original San Francisco location, the start date of business, and the dates of operation at
the original location. Check the bax indicating whether the original location of the business in San Francisco is the
founding location of the business, If the business moved from its original location and has had additional addresses in
San Francisco, idenlify all other addresses and the dates of operation at each address. For businesses with more than

one location, list the additional locations in section three of the narrative.

ORIGINAL SAN FRANCISCO ADDRESS: ZIPCODE: | START DATE OF BUSINESS
- I__.-‘—al-'. .\ ) N P G C
1V2D yolSon. Sireek Lt L Vo

IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS? |

DATES OF OPERATION AT THIS LOCATON |

£ No & Yes

985 - Preseny

- OTHER ADDRESSES (if applicable):

ZIP CODE:

'DATES OF OPERATION

[Start:

End:

'OTHER ADDRESSES (if applicable):

ZIPCODE:

DATES OF OPERATION

[Start:

End:

OTHER ADDRESSES (if applicable):

ZIP CODE:

'DATES OF OPERATION

\Start:

End:

OTHER ADDRESSES (if applicable):

ZIP CODE:

DATES OF OPERATION

IStart:

End:

OTHER ADDRESSES (if applicable):

ZIP CODE:

DATES OF OPERATION

IStart:

End:

OTHER ADDRESSES (if applicable):

ZIP CODE:

| DATES OF OPERATION

\Start:

End:
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Legacy Business Registry Application

Section Three:

Disclosure Statement.
San Francisco Taxes, Business Registration, Licenses, Labor Laws and Public

Information Release.

This section is verification that all San Francisco taxes, business registration, and licenses are
current and complete, and there are no current violations of San Francisco labor laws. This
information will be verified and a business deemed not current in with all San Francisco taxes,
business registration, and licenses, or has current violations of San Francisco labor laws, will not
be eligible to apply for the Business Assistance Grant.

In addition, we are required to inform you that all information provided in the application will become
subject to disclosure under the California Public Records Act.

Please read the following statements and check each to indicate that you agree with the
statement. Then sign below in the space provided.

B/I am authorized to submit this application on behalf of the business.

[47 attest that the business is current on all of its San Francisco tax obligations.

[ attest that the business’s business registration and any applicable regulatory license(s)
are current.

Ei/iattest that the Office of Labor Standards and Enforcement (OLSE) has not determined
that the business is currently in violation of any of the City’s labor laws, and that the
business does not owe any outstanding penalties or payments ordered by the OLSE.

understand that documents submitted with this application may be made available to the
public for inspection and copying pursuant to the California Public Records Act and San
Francisco Sunshine Crdinance.

hereby acknowledge and authorize that all photographs and images submitted as part of
the application may be used by the City without compensation.

=g understand that the Small Business Commission may revoke the placement of the
business on the Registry if it finds that the business no longer qualifies, and that placement
on the Registry does not entitle the business to a grant of City funds.

vetren, 2\ Jan \\, 2o\ AL

Name (Print): : Date: Signature: k.'

5 i V.5 6/17/2016



BrainWash

Section 4: Written Historical Narrative

CRITERION 1

a. Provide a short history of the business from the date the business opened in San Francisco
to the present day, including the ownership history. For businesses with multiple locations,
include the history of the original location in San Francisco (including whether it was the
business's founding and or headquartered location) and the opening dates and locations of all
other locations.

BrainWash opened in 1989 to much fanfare in the local media and in publications around the
world. The combination of a coffee shop, a restaurant, an internet café, a laundromat and an
entertainment venue was both new and different.

If one were to summarize the history of BrainWash in one sentence, it would read something
like this... BrainWash was an accident.

It was a day in 1987, and Susan Schindler was searching for a location to house a nightclub she
planned on opening in the South-of-Market neighborhood of San Francisco. As she describes it:

“I was having a beer with the guy named Don who owned a store called the Balloon
Lady on Howard Street between 8th and 9th. He - and the store - are no longer with us.
Don had invited me for a beer at a building on 9th and Howard which housed a bar
which the locals called 'lipps' because it had a big neon sign that spelled 'Phillips' but the
'Phil" had burned out years ago, and all that was still lit on the old sign was 'lipps'. The
building has since become the nightclub AsiaSF. Don wanted me to consider taking over
the building for my intended nightclub location. It was a derelict bar, and he wanted to
improve the neighborhood near his store.

“In the course of conversation, out of the blue, Don said, ‘You know | love this space,
but every time | look at that wall (it was the southern wall behind the bar), all | ever see
is a line of washers and dryers.’

““‘Why?’ | asked, in response to what could only be considered a bizarre comment at
best.

“He replied, ‘Because there is no laundromat south of Market, and people are always
coming into the store asking where they can go to wash their clothes.’

“’Are you kidding?’ | asked. ‘There's no laundromat South of Market? Where do you
send them?’



“He shrugged his shoulders and said, ‘l don't know - sometimes the Mission, sometimes
the Tenderloin. Depends.’

“That was my ‘Ahaal’ moment.”

With a revised plan, Susan continued her search and eventually found the building on Folsom
Street that would house the most unique laundromat on Earth — Café Laundré.

BrainWash was an accident — Part 2

It's been said that BrainWash got its name because it just happened to be located across the
street from the building where Patty Hearst had been held captive in the 1970s. Don't believe
everything you hear. As Susan tells it:

“l was at my kitchen table reading the Sunday paper and looking at coupons (the only
thing that would make it more Jewish is if | had been eating a bagel). | saw a coupon for
Tide and suddenly, the letters of the word “Tide” on the cover of the box on the coupon
swirled around and made the word 'Brainwash.' And no, | was NOT hung over or stoned.
| phoned a few friends and they were unanimous in their preference for BrainWash over
Café Laundré.”

Looking for a new adventure, Susan sold her creation to Jeffrey Zalles in 1999.

BrainWash is at risk of displacement or closing. Construction of a six-story, 112-unit apartment
building directly adjacent has severely affected business. Revenues are down nearly 20% and
cashflow is negative. Without some form of assistance, BrainWash cannot sustain itself through
what is likely to be a long construction period. In addition, the present lease expires in 2019,

and lease negotiations will begin prior to BrainWash’s 30™" year of business.

b. Describe any circumstances that required the business to cease operations in San Francisco
for more than six months?

BrainWash has not ceased operation in San Francisco since its opening.

c. Is the business a family-owned business? If so, give the generational history of the
business.

BrainWash is not a family-owned business.

d. Describe the ownership history when the business ownership is not the original owner or a
family-owned business.

The original owner of the business was Susan Schindler. Jeffrey Zalles purchased the business in
1999 and remains the current owner.



e. When the current ownership is not the original owner and has owned the business for less
than 30 years, the applicant will need to provide documentation of the existence of the
business prior to current ownership to verify it has been in operation for 30+ years. Please
use the list of supplemental documents and/or materials as a guide to help demonstrate the
existence of the business prior to current ownership.

Included in the Legacy Business Registry application are magazine articles written about
BrainWash at the time of its opening in 1989.

f. Note any other special features of the business location, such as, if the property associated
with the business is listed on a local, state, or federal historic resources registry.

None known.

CRITERION 2

a. Describe the business's contribution to the history and/or identity of the neighborhood,
community or San Francisco.

BrainWash employs 17 people, most of whom are minorities and residents of San Francisco. It
provides laundry facilities to its neighbors and those who travel from other areas because they
enjoy getting their clothes clean in such a unique and fun environment. Thanks to many travel
publications, BrainWash is a destination for tourists from around the globe. On top of all that,
BrainWash hosts the longest running live stand-up comedy open mic in the Bay Area. Over the
years, many successful comedians have dropped in on BrainWash's open mic events —
performers such as Paul Mooney, Hannibal Buress, Faizon Love and the late Robin Williams.
Some of today's favorite comedians got their starts at BrainWash, including Ali Wong, Louis
Katz, Mo Mandel, Sheng Wang, Brent Weinbach and Al Madrigal, the "Senior Latino
Correspondent"” on the Daily Show. BrainWash is a regular stop for scores of comics who aspire
to follow in their footsteps.

b. Is the business (or has been) associated with significant events in the neighborhood, the
city, or the business industry?

BrainWash has been used as a backdrop for numerous films, documentaries and commercials,
including three separate Food Network programs and the movie “Contagion.” It hosts the
longest running stand-up comedy open mic in the Bay Area Mondays-Fridays. It is often used as
a meeting place for community gatherings and business meetings. Founders of some of the
most prominent businesses in the tech world, including Uber and Airbnb, could be seen
regularly at BrainWash sitting with their laptops for hours developing their concepts.

c. Has the business ever been referenced in an historical context? Such as in a business trade
publication, media, or historical documents?



In 1997, BrainWash became the only laundromat to be featured in Smithsonian Magazine. In
2004, Yahoo! awarded BrainWash with the distinction of being the “most unusual internet
café” in the world. A glowing review in the San Francisco Chronicle described BrainWash as “a
multi-tasker's Shangri-La.” In another Chronicle article, Pat Steger included BrainWash in her list
of “49 Reasons the City is Super.” BrainWash has been featured in print ads and commercials,
and has appeared on three separate Food Network programs. In the movie "Contagion," Jude
Law can be seen doing his laundry at BrainWash.

d. Is the business associated with a significant or historical person?

Many comedians, including the late Robin Williams, but no historic person | am aware of.
Comedians Ali Wong, Louis Katz, Mo Mandel, Sheng Wang, Brent Weinbach and Al Madrigal,
the "Senior Latino Correspondent"” on the Daily Show, have all performed at BrainWash. Jude
Law can be seen doing his laundry at BrainWash in the movie “Contagion.”

e. How does the business demonstrate its commitment to the community?

BrainWash is proud of the work it does with local charities. Several years ago, owner Jeffrey
Zalles was approached by a representative of one of the many agencies that work with the
city's homeless population. She lamented that getting her clients to clean their clothes was a
challenge. At the time, their policy was to provide money to be used at a local laundromat.
However, as one might expect, too often that money ended up somewhere else. Jeff came up
with the idea of a program whereby clients would be issued vouchers that could be redeemed
at BrainWash. Rather than give them money, BrainWash staff would take their vouchers and
start the machines for them. The program has been very successful and currently serves eight
different agencies and hundreds of their grateful clients.

In addition, the art wall at BrainWash provides local artists an opportunity to display and sell
their wares at no cost.

f. Provide a description of the community the business serves.

BrainWash serves the West SOMA community of residents and workers, providing food,
entertainment, laundry and dry-cleaning services, and a place to “hang out.” Patrons range
from high-tech workers to singles to neighborhood families. In addition, in cooperation with
local agencies, the business provides laundry services to those who suffer from poverty and
hard times.

The construction of the first Parklet on Folsom Street has made BrainWash a gathering place for
neighbors.

g. Is the business associated with a culturally significant
building/structure/site/object/interior?



No.

h. How would the community be diminished if the business were to be sold, relocated, shut
down, etc.?

BrainWash has been an important item on the list of things that make our city so unique. Itis a
destination for tourists who leave with a positive feeling for the business and the City that hosts
it. At the neighborhood level, the loss of BrainWash would be a major blow to the people who
either enjoy its ambiance or depend on it for essential services. The charitable agencies and
their clients we serve would no longer be able to get the laundry services the badly need.

CRITERION 3
a. Describe the business and the essential features that define its character.

One could describe BrainWash as the quintessential neighborhood business. It is a coffee shop,
a restaurant, a laundromat and an entertainment venue. With plenty of outdoor seating thanks
to the first Parklet on Folsom Street, it’s an oasis for neighbors wishing to enjoy food and drink

while soaking up the fresh air and sunshine. It’s a place to go that can make the everyday chore
of doing laundry a pleasant experience. Add to that the synergy that exists between BrainWash
staff and its customers and you have a business that fills many needs as a community anchor.

b. How does the business demonstrate a commitment to maintaining the historical traditions
that define the business, and which of these traditions should not be changed in order to
retain the businesses historical character? (e.g., business model, goods and services, craft,
culinary, or art forms)

BrainWash is essentially the same that it was when it first opened in 1989. The only change
being its gradual evolution as a comedy venue and periodic changes to its menu. BrainWash is
committed to maintaining its tradition of being a laundromat and café.

c. How has the business demonstrated a commitment to maintaining the special physical
features that define the business? Describe any special exterior and interior physical
characteristics of the space occupied by the business (e.g. signage, murals, architectural
details, neon signs, etc.).

The industrial interior design and signage remains unchanged. BrainWash branding and special
logos can be spotted everywhere, both inside and out.

d. When the current ownership is not the original owner and has owned the business for less
than 30years; the applicant will need to provide documentation that demonstrates the
current owner has maintained the physical features or traditions that define the business,
including craft, culinary, or art forms. Please use the list of supplemental documents and/or



materials as a guide to help demonstrate the existence of the business prior to current
ownership.

The Legacy Business Registry application includes numerous pictures of BrainWash beginning at
its opening in 1989.
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OVERSUDSING IS A CRIME

FOR CLEAN CLOTHES AND A CLEAN RECORD
NEVER USE MORE THAN 1/2 CUP OF SOAP




@Thou shalt not ofer-suds thine toash!

Leviticus ch.1 | vs.22

3 command thee useth not more than 1/2 cup of thy soap.
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Ironing Out Those
Washday Blues
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BY CHIORI SANTIAGO

THIS IS A GOOD PLACE TO BE IN A BAD MOOD. THE
reason for my grumpiness is a couple of weeks'
worth of dirty clothes stuffed into two shopping bags.
I couldn't face an afternoon at the laundromat on the
corner, a purgatory of leaky machines, petroleum-
strength coffee and dog-eared copies of auto-repair
journals. So, on a friend’s suggestion, I've hauled my
bags across the bay to the Brain Woash, a different
kind of laundromat in San Francisco. I can tell at a
glance that this is not the washhouse of my mother's
day‘ where entertainment meant staring at the clothes
tumbling in the dryer, and my spirits have revved up
like a washer on spin cycle. -

Sure, the change machine balked at my dollar
bills, spitting them back as if sticking out its tongue.
And T've forgotten to bring soap. But the young
woman behind the counter sells me a 40-cent scoop
of house detergent from a huge container and con-
gratulates me for having bought “bulk” (*Much bet-
ter for the environment,” she explains). Before long
my dirty clothes are sloshing away, and I stroll
across the floor to the Brain Wash Cafe, where I can
buy a latte and settle down with a copy of the free
neighborhood weekly. A few minutes later, a musi-
cian wedges himself into the strip of space between
the roomful of washers and the coffee bar, plugs in




his microphone and launches into loud, earnest 1y1‘ics
accompanied by the bass thrum of dryer cylinders and the
soprano whir of gyrating washers,

By the time I stuff my clothes into one of the big dryers,
I'm dancing across the concrete floor and wishing I had more
dirty clothes. I'm even willing to do someone else’s wash just
to hang out a while longer. I've discovered a subculture that
unites a spectrum of humanity, from the guy with the shaved
head who's folding an entire wardrobe of black clothes to the
mother of three who's commandeered a couple of “big
whopper” machines.

Once, colleges furnished students with special boxes for
shipping laundry home to Mom. Today, with Mom at work
and the kids doing their own wash, laundromats are becom-
ing a watering hole in every sense—part nightclub, part
meeting place. The Bobs, a popular a cappella group, cele-
brate the possibilities in their five-song “Laundry Cycle.”
“T've never washed clothes with a strange man before,” they
croon in “Share a Load™; “But what the hell, let’s try it!”

In the song, a couple starts out sharing a load and the next
thing they know, their garments are cohabiting. In Travelers
Rest, South Carolina, Annie Ables hosted a wedding in her
laundromat for two patrons who met while folding clothes.
The bride “marched from the back between the washers and
dryers,” Ables told the Wall Street Journal. “It was beautiful.”
At Stan Klein's Rock & Fold in Chicago customers are treat-
ed to neon lights, movies on five screens and gospel music
pouring from overhead speakers. “People seem to want some-
thing Spil‘itual when they're doing laundl'y," Klein cxphtins.

On the home front, too, the chore of doing faundry has
undergone a major transformation. Washing machines, once
one of the great luxuries of the postwar era, are one of the
few commodities that cost less today than a generation ago.
In 1947, when many families didn’t own a toaster, let alone
a washing machine, the average washer cost $240, or about
$1,770 in today’s dollars. For a present-day family, the price
of a washer is about $380. Americans wash a whopping 200
billion pounds of laundry every year, and manufacturers of
detergents, stain removers, and washers and dryers spend
huge sums to get their products to that insatiable market.

Still, in many parts of the world, the laundry is done as it
has been for at least 4,000 years: people haul their baskets
to the nearest river, pound the clothes clean on the rocks,
and spread them in the sun to bleach and dry. Perhaps the
oldest known records of washday are those that appear in
the wall paintings in Egyptian tombs dating from around
2000 B.C. One of them depicts men bending over the wash,
two scrubbing the fabric, two folding, while two more twist
the fabric to dry it.

According to Pliny the Elder (Smitusonian, November
1995), @ washday miracle occurred in 600 s.c. when the

Phoenicians mixed goat's tallow and wood ashes, creating

soap. Thcy had discovered the advzmtage of a surfactant—a
substance that reduces the surface tension of water, enabling
it to better penetrate fabric, loosen dirt and hold that dirt in
suspension until it's rinsed away.

Humankind now had the three ingredients for a good,
clean wash: water, agitation and surfactant. Here's how
washing basically works. Let’s say you're out gardening in
your backyard, and at the end of the day you're wearing one
grimy T-shirt. The dirt, if you could see it through a micro-
scope, clings to the fibers in your cotton shirt the way trail-
side burrs stick to your socks. You can turn the hose on
your T-shirt and get it fairly clean, because the onrush of
the water will loosen the grip of many of the dirt particles
and carry them away.

Most body oils, though, repel water molecules. To get rid
of that yellow ring around the neckband, you need to rub it
with surfactant (you'll find it in your bathroom disguised as
a bar of soap). Surfactant compounds are made up of mole-
cules that act like microscopic magnets. One end of the “mag-
net” attracts dirt; the other end is attracted to water (these
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compounds are produced by mixing animal fat with lye from
wood ashes, a formula used by the Celts when they made
their saipo, from which the word “soap” is derived). The dirt-
loving end gloms on to body oil, and the water-loving end
loosens the oil from the cotton fibers, keeping it suspended.
Add a little elbow grease, and the dirt washes away.

In other words, if you have ready access to running water
and your wardrobe is minimal, laundry isn't a big deal.
Mariners of old had a nonchalant approach: they stuffed
their dirty doublets in a bag, fastened it with rope to the
ship and tossed the bag overboard, letting the sea agitate the
load as they sailed. Sir John Hoskins borrowed the idea in
1677, when he tied linens in a bag and used a wheel-and-
cylinder device to squeeze water through it in the first
recorded clothes-washing mechanism. The more common
method involved tubs of water (often cold) and plenty of
elbow grease. Hot water is more effective—the heat helps
dissolve oil and grease—but fuel was precious.

Where wardrobes expanded, so did the laundry. English
estates of the 17th and 18th centuries refined it to an art. Pros-
perous households could devote substantial space to such
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At the Brain Wash in San Francisco, patrons can grab a bite or
listen to live music and poetry readings while juggling loads. The
trend toward hip, multiservice laundromats is spreading.

amenities as bleach houses, hot-air closers and rooms devot-
ed to ironing and folding. Batteries of servants did the hot,
dangerous work of boiling laundry in copper tubs, stirring it
with wood “scrubbing sticks”™ and then flattening everything
between the rollers of a mangle, which could crush fingers,
even whole limbs, in an inattentive second.

In Colonial America, tackling the wash was such an ardu-
ous process that some households did it only four times a
year. One letter from 1760 notes that “Grandmother Blum is
so deep in her Quarterly wash this Weeke that she has no
time only to send her love.” The labor-saver of this genera-
tion was a “pounder,” a pole capped by a block of wood
drilled with holes. Moved up and down in a “pounding bar-
rel,” the device suctioned water through the clothes, antici-
pating the action of the modern washing machine, By the
next generation, wooden washboards were widespread.

Wet clothes were spread on the ground or draped over a
bush to dry, until the clothesline became widely available in
the 1gth century, and with it a technological marvel, the
clothespin. The early friction types of these fasteners were
whittled in dozens of variations, from the knob-top versions
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Waischewaschen: Die Insider
kénnen es gar nicht erwar-
ten, bis die Wéasche schmut-
zig ist. Dann miissen sie ins
Brain Wash, den zur Zeit hei-
Besten Treff. Dieser Selbst-
bedienungswaschsalon  im
South-of-Market-Viertel  ist
ein High-Tech-Wunder mit
angeschlossenem Café, eine
Kreation der 43jihrigen
Susan Schindler. Zum Haupt-
waschgang gibt's Panini-
Sandwiches und Clorox, Es-
presso mit Weichmachern,
oder Killer-Chili mit Amstel-
Bier und Fleckentferner.
Dazu Live-Musik am Sonntag-
morgen, dekoriert mit Laser-
Kunstwerken von Steve
Hornbuckle und ART LUX.
Im (sexuell aufgeschlosse-

nen) San Francisco sind die
Unisex-Klos ein Erlebnis: ei-

nes fir Leser, eines fiir
Schreiber. Vor dem riesigen
Computer-Bingo-Board ver-
giBt man leicht das Schleu-
derprogramm. Kein Wunder,
dafi Brain Wash zum neue-
sten Single-Treff avancierte
(1122 Folsom Street, Tel.
415-4319274, téaglich 7.30
bis 2 Uhr). Helmul Werb
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Brainwash Cafe & Laundromat

1122 Folsom Street San Francisco 415-861-food

As well-designed as the building is, as satisfying as the omelets are, as funlky as the music
can be, it is tempting to dismiss the Brainwash Cafe & Laundromat as a simple gimmick.
True, way back in the early 1980's a laundromat in Champaign, lllinois started offering beer
to its customers and made the local news. But it is a far cry from a few drinks to a vibrant
and active cafe, especially one set in San Francisco, This is not to say that the Brainwash
has not had its own fair share of press. The owner, Jeffrey Zalles, has been covered in
every media outlet from Smithsonian magazine ta cable television’s Food Network. The real
reason for the interest, however, is that the Brainwash is a great place to visit.

Located in SOMA, the Brainwash gets sun through its multi-paned windows at least two-
thirds of the day, a major premium in San Francisco. Add to that the fact that you can get a
table almost anytime except during San Francisco's Weekend Brunch Rush Hours (10am-lpm,
saturday and Sunday anywhere in town), Plus in the evenings live entertainment often takes
over, offering a range of options from spoken word to open mike comedy to musical per-
formances. Combined, all of the above results in a cafe so engaging that it is much more
convenient to bring an extra set of clothing with you than to go home. You can always wash
the ones you’re wearing at the laundromat.






Here’s Why

San Francisco is
o championship
kind of town

BY PAT STEGER
TRONICLE SOCIE ERNTCR

bere are at beast 46 ressons San
Francisco i3 3 worldchampion

eity, Some of the city's besis are

small, but some are VEry big In-

deed. They all add up W making San Fran-
cleco unigue. without €ven mentioning
{he cable cars. \he song, the bridges, of the
foothall Leam- 1t makes you wonder why
je want tolive anyplace clse, and here

aro 48 of the hest reasons td Jive here.

1. 3ast hamburge” Indoors. Balboa
Cale; outdoors. the snack bar at the Olyov
pic Club golf course.

2. Best otpourril AL Agraria on
Nob Hill, 2 smell that's gone around the
world.

3. Best plase 1@ som yupplest The
bogths at the bottom of the sLairs at Post
Trie.

4. Best ploce 19 see the Establish=
ment: Captaln’s Cabin in Trader Vie's, the
nome of the mal tal that has circled the
globe.

5. Basthlp clathest Ralph Davies fat

clothes ean be found cheap and clean

5. Bost view! Almost amy corner on
Tussian HILL I you really want to be picky.
maybeit’s the wiew (rom Vallejo. just past
private litie Russian Hill Place, overlool
ing one of the city's best gmall parks, 102
Coolbrith oo Taylor.

7. Bast cheap shrill Driving out-of-
towners down Flibert, between Hyde and
Leavenwonh.. one of the steepest hills.

8. Best expensive thellls Really do-
ingthe opening of the operd: and without
a doubt. the war Memeorial Opera House is

one of the world's bestlooking. one of the outside tabless for nouvelle 21.Bestshowt «peach Blanket Baby- European fashlon and home ma arines as
9. Best breadt Joyce Goldstein's ltak pizza, Vicolo. Jon" with someone who has never seen jt. wellas Time Out from London), with free
fan 't bread at Square 00, the sour- 18. Bost straet for browsing! Outer 32.Best cakast La Nouvelle Patisser- parking in the adjacent lot.
dough whole wheat from Patisserie Fran- gacramento, dotted with boutiques igreat { on Union (Dandelle Steel Traina likes the 472.8ast ploce for tearThe Japanese
cais on 18th Street, and almost any good finds a1 Forrest Jones; unusual ones at marzipan jeing and the St Honore cake at Tea Garden when the cherty blossoms
sou;-d;ugh even I iU i5 trom Acme in i\mBeri:an P‘Ic& best u;-eurable a& at Virgio- victoria Pastry on Stockton. . bloom In February-
Berkeleyl 2 Breler! and antique ShoPs obert He- 43, Best dance tloort Townsend: for
10, Best bike ride: Through Sea ring for English) and It's fun to watch the {N;E&:gﬁggﬁﬂ?& f;‘:‘;}f;’“ i‘iﬁ‘: small, cOTY dancing, there’s the small floot
m;,'t tothe falilnrn'.n P:_l:ce of the L].;egirm I’;‘Z“‘"ﬁéhs’ﬂ"‘; SE::E?E %ll?peé thrﬂ:sh Candy Jar. 3 the Compass Rose 1o the St. Francis.
of Honot W (b astop at igay's at incoln w: Al ver's and at o
Park Gd!Ouurse.vgbere gré-ﬁm homemade BOS k:‘;;;] hot dogt Hot dog wih oo Beac";" Bast dolls Motigsels 1a North
soup {s served. Incidentally, the publie 19, Bast tub: The French hydro-mas f{r che:-‘ow-l ; L:.as; ?I I_sre;e& : HET "5 B S
golf courses of the city are also bests. sage at Mister Lee's; best tubs with 2 view: er Jeremiat TOW fl il s Bosh ’pl'"'
11, Bast lcs craamt Rory's oun Fill Mandarin Oriental Hotel's guest batd- 35. Best free spactator sportit
more: great lce crean ples. rooms. Watching {he surfers and waves atF
12. Bost dinner at homet Fresh 20. Best duck pond! palace of Fine Point, Lhe swimmers at Aquatic Park 23
cracked crab Wit homemade mayon- Arts. the barstool jocks at P& :
paise. 21. Best place 1o 8ol @ shrimp or 36, Bast portrait BF
13, Bast saladi The celery roatatthe ¢crob Louln Swan Oyster Depoton Polk. Russ Fischella, eSPeg
Francisca Club. If you're not a member. 27, Best franch fries: The chili-pep- Took like you g
buy celery rook peel it, slice it in long per fries at Rings. 7.
strings with 2 hand-beld slicer or & food 23. Best bookstorat The Green Ap- : e man=
amel Schroeder's.

tocessor, iben place ina sauce of mayon-  pic on Clement. A hang-out for survivg
nalse and red wine vinegar (preferably of the peat generatlon and a grea}a
from Francel, Serve cold. get imported and used beg
14. Best movie theater: The Kabuki backs: open until midgd
p, where the €350 bargain matinee 1asts 24. 8
watil 8 pm. (until 4 p.o- 08 weekendsl and 24, B=s
there is yalidated, free parking. There's
also 2 world-class snack bar

dgfn's (love the curtalni
#3 for sorrel soup and user-
- walters, Jack's. Special mentlon:
%ars Fine Foods. !

47, Bost deal for womem Universi-
y ty of Calitornia at San Francisco Mobile
Mammogram Unit. Call 476-2193 for infor-
artles: Those at mation.

cream soda, items from 7 of Gordon Bt

if you buy the glant-size popeors. you get. e on an 48.Best lampt Michael Taylor's bead

free refill. 4 e #Tave e best private chel — pot; and fof l‘l‘t’lﬂ.ﬂ Iurnituryfl:. there's

15. Bast creomed splnochs At 1he - opsEL McGulre, which also does the best ads In

dumnwwnotymptcmuh's'rhunday night 39. Best homt Any perfectly Fe- magazines o W1l photographed at the
done Victorian. which means that the homes of Ellnor and Joho McGuire in San

pathroom will not be next 10 the kitchen- Francisco and Seadrlft.

the House of Prime Rib, probably tbe best #restaurantst Ca- 40, Best (and least sxpenilve) fit= 49, Best fasllngt The view of San

place for pigging out because you can get £ real plane behind the  ness and beauty program: Walking the Francisco when you return irom some-

séconds onl everylhing \great mashed pota-  bark Fior classic elegance. Bills for exercise: [0E moisture for the skin  where else. Flying, driving. biking, boat

toesh 29, Best highs The view from the Ul that doesn't work, the best faclalisat ing or walking {nto the clty from any 27
14, Best walk whh dogst From the Carnelian Roomn at the Bank of America. Votre Beaute on Sacramentoh and fresh proath.il.’s wimply peautiful

gL, Francis Yacht Club 1o Fort Polat- 0. Best bulldingst Transamerica hay breezes for revitaliog. Why else would peopie live Bere and
17. Best plazat Quattro formaggio at pyramid: CIty Hall, with its heautiful ro- 41. Bast forelgn magatine storet put up with things like Candlestick Park

{he Cafe Romain North Beach ftry 10 sitat  tunda. European Book Co. on Larkin (all the top and carthquakes?



gct Gag tiniie

Lendon’s weekly guida

F I L .
‘Hard Boilss
'john_Woo )
Hard grs
Ken Loagq
Hard ag
. Kieslo
~ finest [




™
o
o
-
X
3]
T
g
2

A Clean Break

oing laundry likely isn't your idea of a good time, but plenty
of people are having loads of fun doing just that at BrainWash,
a funky cafe/laundromat in San Francisco. For the past seven
years, this hip hangout has been putting a fresh spin on a mundane
task by offering a whole laundry list of creative cuisine,
nine microbrews, live music five nights a week, pin-
ball machines and a computer connected to other
cafes in the area via the San Francisco Net—all
while your threads are spinning and soaking in the
adjacent room. .
BrainWash is the brainchild of owner Susan
Schindler, who came up with the idea based on her
philosophy that “everyone needs to do laundry and
everyone needs to eat, s0 why not have some fun?” And fun is what she’s
made it, with quirky furniture, local artwork on the walls, and restrooms
labeled “Readers” and “Writers”” Though the idea of enjoying a Caesar
salad with your spin cycle may sound strange, the clientele doesn’t seem to
think so: BrainWash is one 6f the busiest laundromats in the city, accord-
ing to Schindler, and last year it was named “Best Laundromat” by San

Francisco
Weekly.

It's also
gained some
renown, of
sorts, after ap-
pearing in
commercials

for Clorox and

Snapple, in a

Wl T b e ol
BrainWash: the place for washing and noshing,

Robert Cray
videoandina
recent episode of the TV series Nash Bridges, starring Don Johnson. It
even has been the site of a wedding, as well as the starting point of several
romances that have resulted in both marriage and divorce. But don’t ask

for details: BrainWash isn’t in the business of airing other people’s dirty

laundry. ; .
—Wendy Neri



Entreprene

The Small Business Authority

®
October 1990

Brain Wash

In San Francisco’'s bohemian
SoMa (South of Market Street)
district, Susan Schindler’s Brain Wash
cafeflaundromat does a brisk
business. “I get bored with
everything very quickly,” says
Schindler. “So I started thinking of
how to make a laundromat fun.” A
combination of high-tech washing
machines, electronic displays and a
49-seat cafe serving soups, salads and
sandwiches draws all sorts of
customers from artists to yuppies.
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@ cnicaco: Less is not a bore .

“MY POST-PUNK
launderette” is how
Susan Schindler de-
scribes Brain Wash,
her techy café/
washateria that's
one of San Francisco’s
hottest hangouts.
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stated style, letting chef Carol Brandin’s food hold forth. The menu includes mes-
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TONING DOWN the
. § ; . glitz: For Mirador's
quite-grilled lamb with couscous, seared red snapper with chermoula—a Moroc- low-key interior. He-

can salsa—and lush ginger custard for dessert. 1400 North Wells St.; 312/951- signer B~ - '
ol ur d'lf Y ]
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s-8 the 122 F oV LSH or 415/861-FOOD

ur 3“‘"" v Y W eel® " _ rrancisco hangout, Limbe, combines the
?iz,'laaa a“- b and John Randolf (metal chandeliers are endearingly
ha“t -..awcned) with inexpensive food (a great grilled-chicken sandwich is $6.75).
Better still, half of the profits support Artspace, the
artists’ collaborative gallery next
door. 299 Ninth St.; 415/255-
9946, @ NEW YORK: It's showtime:
E Manhattan’s prestigious Kips Bay
_; Decorator Showhouse opens its
1 doors April 26 (through May 13)at 7
E. 76th St.; 212/893-8600. American
g Craft Enterprises’ major opening
show, American Craft At The Armory,
runs May 11 to 13 at the Seventh Regi-
ment Armory, Park Ave. and 67th St.;
3 212/420-1140. ® BALTIMORE: Decades
‘i\ =" of Design runs April 27 to 29 at Inner
Harbor’s Festival Hall, 914/725-0292.
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Those who have been wring-
ing out the praises of Brainwash
café and laundromat—the latest
hangout for the (dirty) black T-

shirt crowd, might be ogitated to
learn that the idea did not origi-
nate here.

The Oasis loundremats-cum-
eateries down in Meuntain View
and San Jose did it first.

©Of course, unlike Brainwash,
the Oasis chain has no imported
beer, no nec-industrial architec-
fure, no eggplant-and-feta piz-
zas, and very little attitude (so
litle time, so many ripped Lavis

Down in the suburbs they're
satisfied to sit in front of the big-
screen TV with o bagel dog and
a Coke and watch Sincerely
Yours—The
Liberace Story.

“This is just @
relaxed, friendly
neighberhoed
place. It's neot
mmunct;" ex-
plains  Nina
Myers, owner of
the Mountain
View Oasis. “Here, you don't
have to run eut to the store be-
cause you've got three kids
complaining that they’'re hun-
gry. They can waich TV, eat a
m:k,- or play video games.”

The Oasis olready has 13
franchises around Nerthern Cali-
fornia and ancther 17 are ex-
pected to open within the year
in such places as Oakland, Hay-
ward, and Cupertino.

Meanwhile, Clean and Lean
down in San Diego seems to
promote the philosophy that you
should eamn your washer by first
working up a good sweat at the
adjoining gym or in the fanning
booth down the hall. Or perhaps
the thinking is that after a full
asrobic workout, you wen't

have to worry about shrinkage
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AINWASHE

I gather the clothes strewn across
my floor and stuff them into a pillow
case. Then I put on my tattered but
beloved sweats and head to Brain Wash,
the first real SoMa laundromat.

Should have known something was
amiss when | heard the name... Brain
Wash. Like many of the district’s clubs
and dives, it sits in an old converted
warehouse. It's all windows and high
ceilings and the chairs and tables are
decorated with “laundry art.”

| use the side door, not the main
entrance at Folsom and Seventh —
Thank God I didn’t parade my sweats
through the cafe and bar where the
best-dressed laundry set I'd ever seen
sat sipping espresso. Inside, | cram my
laundry into two digital-display washers
and self-consciously dig a wadded five
from my pocket. (The state-of-the-art
change machines take ones, fives and
twenties).

| deposit the quarters, dump the
All-TempaCheer, and debate whether
to chance cold stares for a hot cup of
coffee. Full loads take a long time, |
think, even in the hippest laundromat.

So | brave the bar, my sweats not
nearly as beloved as before. And even
though the best-dressed-aundry-set
doesn't bat an eye, the coffee is good
and strong from behind my sunglasses.



Susan Schindler decided SOM A needed @ hangout and a laundro
dressed-in-biack crowd can do laundry while grabbing @ bite and @ cold one.

is the brainchild of owner Susan

By Louis Trager
OF THE EXAMIER STAFF

Can a laundromat be too hip?

A pussib‘ue answer (0 that ques-
tion 1s coming to the South of Mar-
ket district this month.

Brain Wash invites you to curé
those washday blues by tossing
quarters into state-o f-the-art wash-
ers and dners, eating moderately
priced prepared f and tossing
back a cold one-

The business will also offer
wash-and-fold and dry cleaning
services.
decor and, presumably. no lack of
people dressed in black.

The Brain Wash breakthmugh

gchindler.

Her resume looks impeccable for b

a San Francisco entrepreneur: Free
Speech-era gtudent at UC-Berke-
ey, third-gmde teacher in Watts,
jewelry design student in Stock-
holm, unpubliahed gex novelist an
co-owner of 8 partyrplanning firm.

gchindler, 43, was making &
doomed gearch for 8 place to start
another nightclub South of Market
when she realized that what the
area lacked were 8 hangout and &
laundromat.

The brainstorm 8 with a
real estate developer-friend's mus-
ings about getting into the laundro-
mat business for the high financial

All this amid high-tech € N

turn.
«The cafe just came about natu-

doing 8 wash. friends and
always rush out to the first place
you can get doughnuts oT jce cream
or someﬂting,“
Ergo, 8 hangout—laundmmat on
Folsom Street with concrete floors,
i pox with

{he two business elements will keep
{he sounds and smells on their own
sides. 1t also will allow Gchindler to
keep the cafe open till 2 a.m. on
weekends while closing the laun-
dromat at 11 pm

The gtandard rates will be $1.26
fora top-loading washer, $3 for the
jumbo 35-pounder and 25 cents for
10 minutes on 8 er. Automation
allows Schindler to get & quick
he quarters an

i for a spe-

f ness—

Monday, December 11, 1989 %

i

NEUJ\MlHCN-SON

X
ng Brain Wash, where the

A typical Junch with 8 beer will

set. you back another 36 or $7.

She'll

customers insist
their s08PS

in televisions only if
“they really need

or they really
bal\game." But

put

gee their

ghe'd sooner have live acoustic mMy-

Yy
place is scheduled to open
and the true €8 of whether
they can keep the
out of the pizza —

y-
Schindler bought the fixer-up-

per puilding
with the procee 80

Wash and expects 0 gross
600,000

ness-
Desp

for 750,000, partly
f an Edwardian
Haight that she re-

in the first year of busi-

ite all the Jast-minute has-

gles, she's willing to gpeculate gbout

adapting
might have

Sequel”

the idea elsewhere:

Brain
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Laundry and live rock
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F R O M T H I T O R

Recipes for Success

+

n any other citv in America it would have been a joke. But San
Francisco worships at the altar of the edible. So no one snick-
ered when a combination restaurant/laundromat called Brain
Wash opened south of Market. No one blinked at the fact that

it served twenty-one brands of beer and twelve coffee drinks
(not counting decafs).

But a Washington Post food writer visiting our fair city recently shook
her head in wonder—not so much at the concept of having something
to eat while your T-shirts tumble, but more at the astonishing notion
that newspapers sent their restaurant reviewers to critique the place!

“If you want a measure of how spoiled San Franciscans are when it
comes to eating, note that a San Francisco Chronzcie restaurant reviewer
complained that Brain Wash has ‘an uninspired menu.'” Uninspired?
For a laundry?

The discouragingly circumspect review brings up another point. In
the Bay Area, restaurant critics wield godlike power. People depend on
reviewers to steer them away from culinary danger and toward interest-
ing discoveries. But taste is highly individual, and restaurant reviewers
sometimes let subjectivity reign—which can wreak havoc on the
establishments they cover.

In this special issue, we turn the tables. We interviewed a dozen top
local chefs and restaurateurs and polled several dozen more to let
them tell their side of the story.

One frequent complaint: too many critics know too little about the
business. “Reviewing restaurants should not be on-the-job training,”
says the owner of a popular local fish restaurant.

Do some critics demand and receive special treatment? Do all of
them dine anonymously? “Hell, yes,” fumed one chef to the first
question, and “Hell, no!” to the second.

What both critics and the dining public need to understand, says
another chef, is that restaurants are not a glamour business. They are a
sweat business. “There’s no such thing as an eight-hour shift in the
restaurant business,” says award-winning chef Howard Bulka, formerly
at the Mandarin Hotel's Silks, now at Earl’s. “There’s a certain naiveté
some people have thinking that the food is always perfect, the service
is hopping, the crowd looks good, the martini is perfectly chilled and
perfectly stirred, and if you drop your fork, there's another one in
front of you instantly.” When all that does come together, it's not just a
dinner. “That’s a miracle,” says Bulka. “And people should understand
it’s a miracle.” «

Mark K. Powelson
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Spin Cycle Supper Ciub

San Francisco—It's vour first day offin
weeks and vou're left with no clean
clothes. Let's face i, regardless of ne-
cessity, no one wants to do laundry
in his spare time.

But Susan Schindler. co-owner of
r.s.v.p., a Bav Area event-planning
firm, seems to have found a great way
not only to motivate people to perform
this dismal task, but even to enjoy it
She calls her method “brainwashing,”
and it sprang from her search fora per-
fect nightclub location in the South of
Market (SoMa) area. Her fruitless hunt

led to the discovery that what SoMa
really needed was services, and a place
to hang out. So she set out to provide
both.

A "neoindustrial-stvle cafe and laun-
dromat,” BrainWash opened in De-
cember. With concrete foors and
beamed ceilings, Schindler describes
the decor as “high-kitsch and low-tech,”
A glass wall with doors separates work
from play; a juke box stocked with 45s
provides music while 32 state-of-the-art
computerized washers and 24 dryers
help agitate the work along. There are
also a few tables and chairs set about the
laundry area and a full-time attendant
available for assistance.

While awaiting the time to Auff and
fold, you can slip into the 49-seat cafe
and enjoy conversation and a bite from
a moderately priced menu. Warm
baked apples with cream, muffins, ba-
gels, croissants, and toast are available

YTRAVIS AMOS

PHOTY

all day; poached eggs are served until
noon. “Real Food” includes chili, sand-
wiches, pizza, “soup de dav,” and pani-
ni sandwiches, supplemented by
assorted snacks and sweets. Thirsty?
Perhaps a glass of fresh orange juice
would satisty, or mavbe some mineral

water. Choose a cappuccino. one of

four types of espresso, or a café mocha.
Beer, wine, and champagne are also
available,

There are two unisex restrooms at
BrainWash and, true to the creative at-
mosphere, one door is labeled Readers,
the other Writers. The Readers Room 1s
papered with Dirty Laundry and Howard
the Duck comic strips. In the Writers
Room, a green chalkboard serves as

wallpaper: chalk and erasers are
provided.

If you enjoy the food and atmo-
sphere but are stil not roused to Jjoin
the domestic activity, BrainWash also
provides a wash-dry-and-fold service,
and dry cleaning mav be introduced in
the future.

Schindler views BrainWash as a place
where work becomes fun. where peo-
ple will come “to meet, 10 socialize, and
to accomplish something constructive.”
So far, she reports, the response has
been excellent: BrainWash alreadyv at-
tracts an eclectic neighborhood crowd
including writers, artists. photogra-
phers, journalists, and the like. Brain-
Wash opens everv morning at 7:30: on
Sunday through Wednesday closing
houris 11 p.m., Thursday through Sat-
urday, 12:30 a.m. Last call for drvers is
one hour prior to closing.

—KELLEY REGAN
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Wacation is a ime for getting away from the stress of s
work and everyday life. Share your wip with loved ones |
back home and other readers here.

Bruce Fessier/The Desert Sn
Diner with a difference: Patrons of Brain Wash in
San Francisco enjoy lunch.

San Francisco

Look for good, clean fun at
Folsom Street laundromat

By Bruck FESSIER
Peaple/ententainment editor

I can think of a dozen good reasons for going to |
San Francisco. But I never thought going to a laun- |
dromat would be up there with cable cars, the Gold- °
en Gate Bridge and all those other things Tony Ben- :
nett sings about. , :

But I've got to come clean since visiting the Brain
Wash Cafe and Laundromat on Folsom Street.

This joint makes you want to soil your clothes just
to clean them. N

Brain Wash is the brainchild of Susan Schindler, §
a graduate of Berkeley's Free Speech movement in §
the '60s who has turned a laundromat into a §
bohemian meeting place. You can savor good, mod- #
erately priced food and drink for a light dinner or §
lunch, enjoy local artwork, play pinball and listen &
to cool, cutting-edge music while your laundry is §§
being tossed and dried in a back room. |

Brain Wash has come out with two live albums of §
original music recorded on the premises and you B
can’t hear the churning of washers or dryers on £
either one, ; i

Arnie Montes, who's been working at this laun- |
dromat for five years (which in itself is remarkable), &
says Brain Wash has been getting people from the :
East Bay, Marin County and the Peninsula bring- -
ing their laundry in. E

Now they're going for the tourist-trade.

“We get a ton of tourists,” Montes said. “We have &
discount cards at visitors bureaus. They love it. We &
get posteards from Germany, the United States and 4
all over Europe.”

Now, you might expect a laundromat like this to £
take you to the cleaners when it comes to actually &
washing your clothes, but that's not the case. A top- &
loading washer is $1.50 and a jumbo, 35-pound £
washer is $3.50. Dryers are 25 cents per eight min-
utes.

Music is featured five nights a week, and the
bands play jazz, bluegrass, rock and classical. On §
Acoustic Wednesdays, you could hear a classical
string quartet. Fridays and Saturdays focus on §
unplugged alternative rock. They generally stay
away from punk. If it gets too loud, you wouldn't be
able to hear the buzzer go off on your wash. [

Brain Wash is at 122 Folsom St. between Seventh &
and Eighth streets among several rock and acid jazz
nightclubs. It has two phone numbers for informa-
tion, depending upon your areas of interest: (415)
431-WASH or (415) 861-FOOD.

Montes said Schindler is now looking to expand
to other sites on the West Coast. There could one
day be an entire franchise of hip Laundromats with
fine food, art, music and pinball. Who knows, maybe
they’ll even replace comedy weddings as the newest
wrinkle in supper clubs.

~Share your recent vacations with ws. We'll publish the best &
ones. Send your story and photos to the Sunday Features editor, £
The Desert Sun, P.O. Box 2734, Palm Springs, CA 92263
Or fax your story to 7784654, 4
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| Anne Dewey, party chairman, wlth her mother, Joyce Dewey.

PHOTOS BY DEANNE FITZMAURICE/THE m. Contemporary Extension president Steven Kingsley with hns wlfe
Claire, at the San Francisco Museum of Modern Art.

MONDAY, JUNE 25, 1990

City Visions and a Laundromat

ETWEEN BITES, everyone

had a chance tochat, to
dance and to look at the San
Franisco Museum of Modern
Art’'s new architectural —and
much talked about — exhibit, Vi-
sionary San Francisco, at the par-
ty given Saturday by the muse-

PAT STEGER

THE SOCIAL SCENE

um’s Contemporary Extension.
That's the new kind of of yup-xili-
ary of professionals, aged 25 to 40
(married or single), who are inter-
ested in art, design and architec-
ture, which a lot of them are cre-
ating. Chairwoman Anne Dewey
created a good party with neat fa-
vors from Michael Moser of Tiffa-
ny: address books, perfect for
networking.

‘Daphne and Bob Bransten
took over Brain Wash last week,
the laundry/cafe on Folsom, to
give a party for their daughter,

Annie. Among the adults: Astrid paintings. Now that is planning.
and James Flood, Peter and Mimi
Haas, An d_v and Kathy Dias Blue L. ﬁs&
and Annie’s aunt, art gallery a
owner Rena Bransten P~/ an
Heldfond'ssnm =7 hne
imprest ap B
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THE LARGEST DAILY CIRCULATION IN NORTHERN CALIFORNIA
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‘BAY CITY BEAT: S.F.’s Andy Aaron, who
does the monthly anagrams for Spy magazine,
comes up with this for Mayor Art Agnos: “Gay
Man’s Orator” ... In case you never heard of it,
Spy is a satirical N.Y. monthly that is almost as
clever as it thinks it is. Unfortunately, Spy is
hard to find in this undernewsstanded town. No,
undernewsstanded i$§ not a word"... Now then:
you know that drink called the Redeye? Right,
beer and tomato juice. Not as bad as it sounds.
Writer Edwin Heaven has begun bottling the
stuff under the brand name of “Redeye” and .
hopes it does better.than his Pet Rubber, which
“he brought out at the height of condomania. It
‘never took off ... Lou’s Pier 47 Club, that ever-
swinging place on Jefferson at the Wharf, is
putting on a ‘quaké fund-raiser fomorrow
through Sunday, with:such talent as Mark Naf-
talin, Nick Gfavenites, Jules Broussard and Den-
ise Perrier. Door charge is only $2 in the aft and
$5 at night and it all goes to charity ... Another
first for Folsom St.: a cafe-coin-laundry called
Brain Wash, opening next month; 34 washers, 24
dryers, 49-seat cafe overlooking the rinse cycle.

November 29, 1989



By Matthew J. Lee/The Tribune

Brain/Wash’s cafe offers refuge from the bustle and noise of the laundry room.

The hip crowd comes clean

at South-of-Market hot spot

When Susan Schindler thought about opening
a coin-op laundry, she had a definite concept in
mind. :

“I wanted to create a sort of informal place
that would also encourage people who weren't
doing their wash to come.in and hang out,” said
Schindler, the co-owner of r.s.v.p.*, a party-plan-
ning firm that specializes in one-of-a-kind events.

The result is Brain/Wash, which opened in
December to become San Francisco’s first cafe
and coin-op laundry. It's also the only coin laun-
dry available to residents in the South of Market
area.

Schindler admits her never-ending quest for
the slightly bizarre was the prime motivation for
creating a cafe/laundry. Without a doubt, her
new business is a reflection of her personal style.

Brain/Wash is located at 1122 Folsom St. in
San Francisco and is open Sundays through
Wednesdays from 7:30 a.m. to 11 p.m.; Thursdays
through Saturdays from 7:30 a.m. to midnight.

From the outside, the establishment resem-
bles just another nightclub in South of Market.
But a glance inside reveals a wacky and artistic
interior, complete with concrete floors, beamed
ceilings, neon lights and a glass wall that divides
the cafe from the washing area.

The washing area is in the back of the cafe
and houses 32 computer-run washers, 24 dryers
and a wash-and-fold and dry-cleaning service
counter. An attendant is on duty for customer

assistance.

Alfter putling in their loads of
wash, patrons can walk into the
cafe and order moderately
priced items frorn a menu that

. includes sandwiches, chili, soup,

pastries, coffee, soft drinks, beer

~and wine,

And patrons don’t have to wor-

- 1y about runuing back and forth

between the cafe and laundry to
see if their wash is finished.
Each washer and dryer is num-

- bered and a board with corre-

sponding numbers on the cafe

. wall lights up to indicate when a
; “;asher or dryer finishes its cy-
. cle,

While having a sandwich or

- coffee, customers can listen to

tunes from the Brain/Wash juke
box.

Brain/Wash’s Susan Schindler.

“This is a killer juke box filled
with a variety of 45s donated by
some personal friends from
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: San Francisco

Brainwash—1122 Folsom
At Brainwash, they encourage graffiti, to the point that
they installed walls and a ceiling of green chalkboard in e
the bathroom, whose door bears the sign “Writers." (The Bl
|

other room is labeled “Readers,” and has walls decorated

with cartoons and a pastel psychedelic dot pattern.)
You'd think since they provide the chalk, people could

come up with something more interesting to.say:

“ will not talk in class.

| will not talk in class.”

“John Lennon lives.”

“John Lennon is one legged.”
“] eat hate dirty underpants.”

P SHO0T T“E B 7N e “Leave Tobasco Jones alone.”

“The best blow job I ever had was in 1972. I'll never forget it. A

¢ PRESIDEN I ‘? ' o girl named Marie, tuned out to be a dyke and burned rug
, ] |

: regularly. But boy could she swallow paste.”
- Stand On the Spot Where

: 3 “Liar.”
. Ford Almost Bit It L4 ol “Fiction. ‘A Million Hundred Tries." Available in July (free).”

| N , “Je cravez, vous crave
—Bober ze French kitty-kat” (Accompanied by picture of kitty
cat with beard and glasses.)
“Is it too late for me to have my body pierced? | mean — in
terms of exploring physical sensation without being trendy? |
really want to know. — Raisa G.”
“The answer is yes. It's too late.”
“It was over before you started.”
“Don’t look up here. The joke is in your hand.” (Written above
toilet.)
“BINKAFRUPPERYAMMAGROMMTI.”

PATTY
HEARST

— Cate Corcoran

—_———
3
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BRAIN WASH ; TN BT
- This laundromat and café is really a triple-
threat situation. You can grab a drink, a light
snack, or a full meal while you do your wash ...
and soak up some live music, too. Wednesday
nights feature acoustic singer-songwriter types;
Thursdays are set aside for a jumble of rotating -
DJs; Fridays feature rock bands in the “un- -
pltffggcd” format (touring acts and locals such as -

self-proclaimed psycho-acoustic popsters the- -
K.rinﬁles); and Saturdays blend acid-jazz records.
with piquant jazz acts such as Broun Fellinis and
PigeonTalk. But the biggest draw at Brain Wash -
these days is Monday night's Ian Brennan Show,
featuring the iconoclastic singer-songwriter and .
a veritable orchestra'of his friends from the Bay
Area music scene. 1122 Folsom, SF (415) 861~
FOOD or (415)431-WASH.
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GENERAL NEWS - B0
COMICS B-6
WEATHER B-7
TV LISTINGS B-8

SPARKY TAKES OFF IN ‘THIS M

San Francisco Examiner
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A & & ok Tuesday, Noveniber 17,1992 B-1

Andrea Brem-
bry interprets
the songs of
Billie Holiday
in “Lady Day
at the Emerson
Bar & Grll® at
Marin Theatre
Company.
[B-3]
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and Zippy acknmeledye thedr vespect foreach athers work in this specoinl steip, o Wt i téte an their non traditinnn!

PETTER Tuidéd Te

3 UNDAY MORNING AT THE SOMETIMES I HDH-WUH..;\EE m THE STRIP 15 ALSO {1 LoVE worDS!| | OF (uRsE, A -
5 E’QA:[N WASH LAUNDROMAT | [PE WHERE MY | po( A poTS EXTRENE coimas| | LOVE T VogD| [ MEANINGLESS
_ON FOLSOM STREET--- | |\ iv peries | THREATENING COMPLAIN. Bur T | WORD/wopo igygfgzgh f

Now, 210 | s} €] |€AsY caEcoRI- | TO WOWA GV | Ly o In e | wiliRReD.- | | Lol PO
YOU KNOW, 2IE [© MM 1 LOV ZAToN...16 VT | \€ | SHAVED, | | peynpne “uprra |wouowaie0.] | ool o
WOST OF THESE | '] NEWSPRINT| | post-MobERN WoULD | GAN | | aAly THAT'S WHY -WEaRDMNS | | mestase. . Like |
COMICS AREN'T | i rer 15! DoYou | | PoLimeaL samge| AccerTance THEYRE CALLED |\T-1"BEFOREE,| |1uE Fact THAT
3 “””1‘{‘.;"5 P | GeET T FAMILY| | oR sanqicALLy | IN BOWE? PO “READERS” ISN'T |0 1§ ITMEM:| | THE NATION'S
i el cieeys 7 \TS- - | | poLITcAL PosT- | THEY HAVE IT? BECAUSE THEY [OREX? & WWY | | BaNgiNg 5v5-
INTED ON! | _yusY. So READ? AMERICA's | Do THEY CALLL | 7em 15 oN HE
NOT (OMPLETELY | THESE TI-!’HGS
POST-LITERATE... | BALLOONSZARE
YET.-WWMT DO | THEY ALLED W
THEY WANT FRoM | HoTAIRTAM T
MET MEANINGLESS | A woro PReCES-
SIGHTGAGS?in- | 0@ o2 p FoOD
FANTILE JOKES MouT| pPROCESSORT IS
8007 e0oR2 X HAVE | 5\ BobY READIC

eovrfomrne efydow

™IS 8




0
AUGUST 8, 199

15
TAURAN
STTTLTONS

1
Porg soy
of being .
Brain
housed I
Wner
somethin
didp, 't haye :
and inexpensir*
or , aun rom
the v,
Iaundry.

A glasg
the

C(JH]'

USHH
I

LK

walj
ligh-te

Puter_,.

n:mred {
and Offhe.

Peopje th

<

O-5 ory in
S(‘f'n'ndfer

€ep-; t-si;
casy:

npj

o
mk abg



hythrn of the City,

intitkating. puisating = -
ith a spirit and vitality

".t!mt'tlélig'};l[g;;md L v e

Ceneites peanle from



JFFENDERS: Why Punishment =~
Doesn t le the Crlme by Marilee Strong

OF N BAY ARE

'5 Ffe_UItlmate fn5|ders Gmd

-Best Place to™  AF
Smell the Roses

est Masseuse

A > F,_f.‘ee

e BeSst Sartini : - g b ¥ : B ;ir:lelaée tQ

2 Tallc Dir ty

Best-Kept SELIELEN R e 0 . Best Seat at

i

BN e
. red
=¥ -

M

artender I8




SAN FRANCISCO
PLANNING DEPARTMENT

Legacy Business Registry Case Report
HEARING DATE: APRIL 19, 2017

Filing Date: March 24, 2017

Case No.: 2017-003782LBR

Business Name: BrainWash, Inc.

Business Address: 1126 Folsom Street

Zoning: NCT (Folsom Street Neighborhood Commercial Transit)/
65-X Height and Bulk District

Block/Lot: 3730/014

Applicant: Jetfrey Zalles, President
1126 Folsom Street

San Francisco, CA 94103

Nominated By: Supervisor Jane Kim, District 6

Staff Contact: Desiree Smith - (415) 575-9093
desiree.smith@sfgov.org
Reviewed By: Tim Frye — (415) 575-6822

tim.frye @sfgov.org

BUSINESS DESCRIPTION

BrainWash, Inc. is a combination laundromat, internet café, restaurant, and entertainment venue founded
by Susan Schindler in 1989 and located on Folsom Street between Rausch and Langton Streets in the
South of Market. Schindler had worked as a party planner and initially sought to open a nightclub in the
South of Market. She changed her mind after learning that the neighborhood lacked a laundromat. With
the goal of making chores more fun, she opened BrainWash, the only laundromat in the neighborhood
when it opened its doors in 1989. Nearly three decades old, it continues to offer over 30 high-tech
washers and dryers, a 49-seat internet café and restaurant open daily until 2 a.m., electronic displays at
the cafe indicating when clothes are ready, pinball machines, and a juke box, as well as live entertainment
such as comedy standup, poetry readings, and all-age music shows.

The combination laundromat and café features large windows, concrete floors, and high, beamed ceilings.
Its industrial interior design, signage and logos with company branding, and a tilted diagonal glass-and-
metal wall separating the approximately 30 computerized washing machines from the café contribute to
its “post-punk” aesthetic. Interior wall space is covered with art work by local artists to sell their work,
signs on its all-gender restrooms read, “Readers,” and “Writers,” and a parklet on exterior allows
customers to enjoy café beverages and food outside.

BrainWash gives back to the community by serving as a gathering spot and venue for community
meetings, and by partnering with local government agencies to offer laundry services to homeless
individuals at no charge. Through this partnership, City agencies provide homeless individuals with
vouchers that can be redeemed at BrainWash for laundry services. The program was envisioned by Jeffry
Zalles, the current owner of BrainWash. In addition to serving South of Market residents, BrainWash
attracts customers from outside the neighborhood who enjoy the unique amenities or wish to attend an
event onsite. Tourists are also drawn to the establishment, which has received a significant amount of
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national and international media attention over the years, including an article in Smithsonian Magazine,
appearances in television shows on the Food Network, and reviews of its café and restaurant offerings by
newspaper food critics. BrainWash is known for its stand-up comedy open mic, one of the oldest in the
Bay Area; well-known comedians whose careers started at BrainWash include Ali Wong, Louis Katz, Mo
Mandel, Sheng Wang, Brent Weinbach, and Al Madrigal, the “Senior Latino Correspondent” on the Daily
Show. Other famous comedians such as Paul Mooney, Hannibal Burress, Faizon Love, and the late Robin
Williams have also performed at BrainWash.

BrainWash is currently at risk of closure or displacement. Ongoing construction of an adjacent six-story
112-unit apartment building has resulted in declining business and revenues. The company is unlikely to
sustain itself for much longer without assistance and it lease expires in 2019 with negotiations for a new
lease to begin soon.

STAFF ANALYSIS
Review Criteria
1.  When was business founded?
1989.
2. Does the business qualify for listing on the Legacy Business Registry? If so, how?

Yes, BrainWash qualifies for listing on the Legacy Business Registry because it meets all of the
eligibility Criteria:

i.  BrainWash has operated for 28 years, has made significant contributions to the
neighborhood, and is at significant risk of displacement.

ii. BrainWash has contributed to the identity of the West South of Market (SoMa)
neighborhood by functioning as a neighborhood laundromat and combination café,
restaurant, and entertainment venue. It was the first and only laundromat in the West
SoMa neighborhood when it opened in 1989. It is unique in that it features high-tech
washers and dryers, meals and beverages at its café, free internet Wi-Fi, and live
entertainment programming, thus also promoting artistic and cultural expression in
addition to providing a basic neighborhood service.

iii. =~ BrainWash is committed to maintaining the physical features or traditions that define
its tradition as a neighborhood laundromat and combination café, restaurant, and
entertainment venue in West South of Market.

While BrainWash has been in operation less than 30 years (eligibility Criterion I), it is currently at
risk of closure or displacement. Ongoing construction of an adjacent six-story 112-unit apartment
building has led to declining business and revenue. BrainWash is unlikely to sustain itself for
much longer without assistance. The present lease will expire in 2019 and the business is looking
to start negotiations on its new lease soon.

SAN FRANCISCO 2
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3. Is the business associated with a culturally significant art/craft/cuisine/tradition?

The business is associated with tradition of serving as a neighborhood laundromat, café,

restaurant, and entertainment venue. It was one of the earliest documented business models of its
kind.

4. Is the business or its building associated with significant events, persons, and/or architecture?

1122-1126 Folsom Street is considered a “Category A Property,” indicating the presence of a
historic resource. It is a contributor to the California Register-eligible Western SoMa Light
Industrial and Residential Historic District. It was also identified on page 178 of the LGBTQ
Historic Context Statement for its association with Clementina’s Baybrick Inn, a South of Market
bar that welcomed lesbians of color.

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?

No. However, it has been identified as a contributor to a potential historic district: the California
Register-eligible Western SoMa Light Industrial and Residential Historic District

6. Is the business mentioned in a local historic context statement?

Yes. The business is noted on page 178 of the LGBTQ Historic Context Statement for its association
with Clementina’s Baybrick Inn, which welcomed lesbians of color.

7. Has the business been cited in published literature, newspapers, journals, etc.?
Yes. BrainWash has been cited in numerous publications including, but not limited to:

Smithsonian Magazine, 04/1997, “It all comes out in the wash,” by Chiori Santiago; San Francisco
Chronicle, 1/27/1990, “49 Reasons the City is Super,” by Pat Steger; Time Out: London’s Weekly
Guide, 10-13/1993, “Dispatches: San Francisco,” by Alix Sharkey; America West Airlines
Magazine, 3/1997, “A Clean Break,” by Wendy Neri; Details: the music issue, 7/1993, “San
Francisco: BrainWash”; Arena: The British Magazine for Men, Summer/Autumn 1991, “A City on
a Hill”; Metropolitan Home, May 1990, “The Inside Track on Where to Eat, Stay, Play, and Shop:
San Francisco”; The Magazine of Design and Style, April 1990, “Wash N’ Nosh”; Flipside,
March/April 1991; Prism Magazine, March 1990, “Brainwashed,” by M.M.; San Francisco
Examiner, 12/11/1989, “South of Market laundry-case opens,” by Louis Trager; San Jose Mercury
News, June 28-July 4, 1991, “Rockin’ n’ washin’,” by David Plotnikoff; San Francisco Focus,
August 1991, Letter from the Editor: Recipes for Success,” by Mark K. Powelson; Food Arts,
March 1990, “Spin Cycle Supper Club,” by Kelley Regan; San Francisco Chronicle, 6/25/1990,
“City Visions and a Laundromat,” by Pat Steger; San Francisco Chronicle, 11/29/1989, “Bay City
Beat,” by Herb Caen; The Tribune, 3/24/1990, “The hip crowd comes clean at South-of-Market hot
spot”; San Francisco Focus, May 1997, “Bay Beat: BrainWash”; San Francisco Examiner,
11/17/1992, “Sparky Takes off in ‘This Modern World,” by Tom Tomorrow and Bill Griffith;
Restaurants & Institutions, 8/8/1990, “Where It's Funky.” BrainWash has also been featured in
San Francisco Focus’” Best of the Bay Area: the Ultimate Insider’s Guide and Lonely Planet travel
guides.
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Physical Features or Traditions that Define the Business

Location(s) associated with the business:
e 1126 Folsom Street

Recommended by Applicant
¢ Laundry services
e Café function

Additional Recommended by Staff

e South of Market location

e Entertainment function

¢ Industrial interior design and signage

e Company branding and logo

e Juke box

e Pinball machines

e Practice of displaying artwork by local artists
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Historic Preservation Commission
Draft Resolution

HEARING DATE APRIL 19, 2017
Filing Date: March 24, 2017
Case No.: 2017-003782LBR
Business Name: BrainWash, Inc.
Business Address: 1126 Folsom Street

Zoning: NCT (Folsom Street Neighborhood Commercial Transit)/
65-X Height and Bulk District
Block/Lot: 3730/014
Applicant: Jeffrey Zalles, President
1126 Folsom Street
San Francisco, CA 94103
Nominated By: Supervisor Jane Kim, District 6
Staff Contact: Desiree Smith - (415) 575-9093
desiree.smith@sfgov.org
Reviewed By: Tim Frye — (415) 575-6822

tim.frye @sfgov.org

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR BRAINWASH, INC,,
CURRENTLY LOCATED AT 1126 FOLSOM (BLOCK/LOT 3730/014).

WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding,
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing
educational and promotional assistance to Legacy Businesses to encourage their continued viability and
success; and

WHEREAS, the subject business has operated in San Francisco for 20 or more years, with no break in San
Francisco operations exceeding two years, and is at significant risk of displacement; and

WHEREAS, the subject business has contributed to the identity of San Francisco’s West South of Market
neighborhood; and

WHEREAS, the subject business is committed to maintaining the physical features and traditions that
define the business; and
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Resolution No. XX 2017-003782LBR
April 19, 2017 1126 Folsom Street; BrainWash Inc.

WHEREAS, at a duly noticed public hearing held on April 19, 2017, the Historic Preservation
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business
Registry nomination.

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that
BrainWash, Inc. qualifies for the Legacy Business Registry under Administrative Code Section
2A.242(b)(2) as it has operated for 20 or more years, has continued to contribute to the community, and is
at significant risk of displacement.

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends
safeguarding of the below listed physical features and traditions for BrainWash, Inc.:

Location (if applicable)
e 1126 Folsom Street

Physical Features or Traditions that Define the Business
o  Laundry services
o Café function
e South of Market location
e  Entertainment function
o Industrial interior design and signage
o Company branding and logo
o Juke box
e Pinball machines
o Practice of displaying artwork by local artists

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section
15064.5(a).

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-
003782LBR to the Office of Small Business.

I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission
on April 19, 2017.

Jonas P. Ionin
Commission Secretary

AYES:
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NOES:
ABSENT

ADOPTED:
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